
 

 

AGENDA 
SHAWNEE MUNICIPAL AUTHORITY 

MARCH 20, 2023 AT 6:00 PM 
COMMISSION CHAMBERS AT CITY HALL 

16 WEST 9TH STREET 
SHAWNEE, OKLAHOMA 

Official action can only be taken on items which appear on the agenda. The public body may 
adopt, approve, ratify, deny, defer, recommend, amend, strike, or continue any agenda item. 
When more information is needed to act on an item, the public body may refer the matter to Staff 
or back to Committee or the recommending body. Under certain circumstances, items are 
deferred to a future date or stricken from the agenda entirely. 
  

CALL TO ORDER 
DECLARATION OF QUORUM 

1. Consider approval of Consent Agenda:  

 a. Minutes from the February 21, 2023 regular meeting. 

2. Confirm action taken by the City Commission on Agenda Item No. 4 that an 
emergency exists pursuant to 61 O.S. § 130 and authorization for an emergency 
repair of the wastewater main on Chicago Street, between Broadway Avenue 
and Bell Avenue, in an amount not to exceed $72,400.00. 

3. Confirm action taken by the City Commission on Agenda Item No. 7 with 
respect to a resolution updating the City Fee Schedule by: (1) setting the water 
rates for residential and commercial use, both inside and outside the city limits, 
pursuant to Subsections (a) and (b), Section 26-26, Article II, Chapter 26 of the 
City Code; and (2) setting the sanitary sewer rates for residential and 
commercial use, both inside and outside the city limits, pursuant to Subsections 
(b) and (c), Section 26-27, Article II, Chapter 26 of the Code of the City of 
Shawnee; and amend residential deposit rates in Section 26-132(a), Article III, 
Division 2, Subdivision II of Chapter 26 of the City Code. 

4. Confirm action taken by the City Commission on Agenda Item No. 8 with 
respect to a resolution updating the City Fee Schedule by setting the monthly 
rates and fees for solid waste services pursuant to Subsections (a), Section 23-
38, Article II, Chapter 23 of the City Code.  
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5. Consideration of a Sponsorship Agreement between the Shawnee Municipal 
Authority and the Pottawatomie County Development Authority (PCDA).  

6. New Business 

7. Adjournment 
 
 Respectfully submitted, 

 
 
Lisa Lasyone, CMC, City Clerk 

 
The City of Shawnee encourages participation from its citizens in public meetings.  If 
participation is not possible due to a disability, notify the City Clerk, in writing, at least forty-
eight hours prior to the scheduled meeting, and necessary accommodations will be made. (ADA 
28 CFR 36) 
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DRAFT 

SHAWNEE MUNICIPAL AUTHORITY PROCEEDINGS 
FEBRUARY 21, 2023 AT 6:00 PM 

The Shawnee Municipal Authority of the City of Shawnee, County of Pottawatomie, State of 
Oklahoma, met in Regular Session in the Commission Chambers at City Hall, 16 West 9th 
Street, Shawnee, Oklahoma on, Tuesday, February 21, 2023 at 6:00 PM, pursuant to notice duly 
posted as prescribed by law at 6:53 p.m. on Thursday, February 16, 2023. Chairman Bolt 
presided and called the meeting to order. Upon roll call, the following members were in 
attendance. 
 

Ed Bolt 
Chairman 

 
Daniel Matthews           
Trustee Ward 1 

Cami Engles                  
Trustee Ward 2 

Travis Flood                 
Trustee Ward 3 

Darren Rutherford          
Trustee Ward 4 

Mark Sehorn                 
Trustee Ward 5 

Lauren Richter              
Trustee Ward 6 

ABSENT: None  
 
  
CALL TO ORDER 
DECLARATION OF QUORUM 

1. Consider approval of Consent Agenda:  
 
       

 a. Minutes from the January 17, 2023 regular meeting.  
 
      A motion was made by Trustee Matthews, seconded by Trustee Engles, to 
approve Consent Agenda Item No. 1(a). Motion carried 7-0. 
  
AYE:  Matthews, Engles, Flood, Bolt, Sehorn, Richter, Rutherford 
NAY:  None 

2. Consider and take action with respect to a resolution of the Shawnee Municipal 
Authority (the "Authority") authorizing the modification of the security with 
respect to certain outstanding indebtedness of the Authority, specifically adding 
one-half of one percent (0.50%) of sales tax revenue to the security pledge; 
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approving and authorizing the execution of any and all necessary documents, 
including but not limited to a sales tax agreement, an amended parity 
agreement, an amendment to general bond indenture, and an amendment to 
loan agreements and amended security agreement; and containing other 
provisions relating thereto. 

 
      Assistant City Manager Jacob Foos advised that this is a companion item to 
City Commission Agenda Item No. 15. 
 
      A motion was made by Commissioner Sehorn, seconded by Commissioner 
Matthews, to approve a resolution of the Shawnee Municipal Authority (the 
“Authority”) authorizing the modification of the security with respect to certain 
outstanding indebtedness of the Authority, specifically adding one-half of one 
percent (0.50%) of sales tax revenue to the security pledge; approving and 
authorizing the execution of any and all necessary documents, including but not 
limited to a sales tax agreement, an amended parity agreement, an amendment to 
general bond indenture, and an amendment to loan agreements and amended 
security agreement; and containing other provisions relating thereto. 
 
Resolution No. SMA-2023-1 was introduced. 
 
A RESOLUTION OF THE SHAWNEE MUNICIPAL AUTHORITY (THE 
“AUTHORITY”) AUTHORIZING THE MODIFICATION OF THE SECURITY 
WITH RESPECT TO CERTAIN OUTSTANDING INDEBTEDNESS OF THE 
AUTHORITY, SPECIFICALLY ADDING ONE-HALF OF ONE PERCENT 
(0.50%) OF SALES TAX REVENUE TO THE SECURITY PLEDGE; 
APPROVING AND AUTHORIZING THE EXECUTION OF ANY AND ALL 
NECESSARY DOCUMENTS, INCLUDING BUT NOT LIMITED TO A SALES 
TAX AGREEMENT, AN AMENDED PARITY AGREEMENT, AN 
AMENDMENT TO GENERAL BOND INDENTURE, AND AN AMENDMENT 
TO LOAN AGREEMENTS AND AMENDED SECURITY AGREEMENT; AND 
CONTAINING OTHER PROVISIONS RELATING THERETO. 
 
Motion carried 7-0. 
  
AYE:  Sehorn, Matthews, Engles, Flood, Bolt, Rutherford, Richter 
NAY:  None 
 
  

Page 4 of 177



3. New Business 
 
      There was no New Business.  

4. Adjournment 
 
      There being no further business to be considered, the meeting was adjourned 
by power of the Chair. (9:15 p.m.) 

 
  

______________________________ 
ED BOLT, CHAIRMAN 

ATTEST: 
 
______________________________ 
LISA LASYONE, CMC 
SECRETARY 
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Public Works Department 
111 S. Kickapoo St. 

Shawnee, OK 74801 
ShawneeOK.org 

 
 
Date: March 20, 2023 

To: Shawnee Municipal Authority 

From: Brad Schmidt, Public Works Director 

Subject: Confirm action taken by the City Commission on Agenda Item No. 4 that an emergency 
exists pursuant to 61 O.S. § 130 and authorization for an emergency repair of the 
wastewater main on Chicago Street, between Broadway Avenue and Bell Avenue, in an 
amount not to exceed $72,400.00. 

 
 
Background: Staff has discovered a collapsed wastewater main on Chicago Street between Broadway 
Avenue and Bell Avenue. 
 
Due to the severity, location, potential of property damage, as well as extreme, dangerous sanitary sewer 
overflow possibilities, staff is requesting to forego the standard bidding procedures and complete repairs 
as soon as possible. Repairs will, at a minimum, include the following: 

• Removal of approximately 365’ of 8” clay piping 
• Installation of approximately 365’ of 8” HDPE SDR17 
• 11 service connections  
• 2 manhole rehabilitations 
• CCTV 
• Sod/seed as needed 
• Spoil removal 

 
Financial Impact: $72,400, funded through Shawnee Municipal Authority, Sewer Collection, Capital 
Outlay-Equipment, 501-5-1070-54500 
 
Attachments: E Chicago Pipe Burst, CCTV E. Chicago, Pipe Bursting Quotes 
 
Staff Recommendation: Confirmation of City Commission Action 
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City Clerk Department 
16 W. 9th St. 

Shawnee, OK 74801 
ShawneeOK.org 

 
 
Date: March 20, 2023 

To: Shawnee Municipal Authority 

From: Lisa Lasyone, City Clerk 

Subject: Confirm action taken by the City Commission on Agenda Item No. 7 with respect to a 
resolution updating the City Fee Schedule by: (1) setting the water rates for residential and 
commercial use, both inside and outside the city limits, pursuant to Subsections (a) and 
(b), Section 26-26, Article II, Chapter 26 of the City Code; and (2) setting the sanitary 
sewer rates for residential and commercial use, both inside and outside the city limits, 
pursuant to Subsections (b) and (c), Section 26-27, Article II, Chapter 26 of the Code of 
the City of Shawnee; and amend residential deposit rates in Section 26-132(a), Article III, 
Division 2, Subdivision II of Chapter 26 of the City Code. 

 
 
Background: By Resolution, the City may conduct an annual review of its water and sewer rates and 
consider adjustments per the Consumer Price Index (CPI) for both residential and commercial accounts. 
City staff reviewed the U.S. Bureau of Labor Statistics CPI for the following categories: 

• Water & Sewer Maintenance: 4.5% 
• Motor Fuel: -0.9% 
• New Trucks: 6.0% 
• Motor Vehicle Parts & Equipment: 9.9% 

(including Tires: 8.7% and Motor Oil, Coolant, and Fluids: 19.1%) 
• Motor Vehicle Maintenance & Repair: 13% 

The overall CPI for January 1, 2022, through December 31, 2022 was 6.5%. 
 
The "Water & Sewer Maintenance" specific CPI does not allow staff to keep up with the ancillary costs 
involved in maintaining the water and wastewater infrastructure. Due to the costs incurred for all items 
that support related maintenance activities, staff is requesting the consideration of a 6.5% increase for 
water and sewer rates, effective July 1, 2023. 
 
For residential customers inside the City limits, the associated rate increase for water service would be: 

• $1.52 for the first 1,000 gallons 
• $0.29 for the subsequent 1,001 to 4,000 gallon usage 

For residential customers inside the City limits, the associated rate increase for sewer service would be: 

• $0.99 for the first 1,000 gallons 

Page 11 of 177



• $0.22 for any usage over 1,000 gallons  

The minimum bill would increase from $68.91 to approximately $72.21. 
 
Financial Impact: Estimated water revenue of $509,600 to Shawnee Municipal Authority Fund, Water 
Sales, 501-45010; estimated sewer revenue of $277,100 to Shawnee Municipal Authority Fund, Sewer 
Service, 501-45020 
 
Attachments: Bureau of Labor Statistics CPI as of 12-2022, Water Rates Resolution 2023, Exhibit A - 
Chapter 26 
 
Staff Recommendation: Approval of the item. 
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Transmission of material in this release is embargoed until USDL-23-0017 
8:30 a.m. (ET) Thursday, January 12, 2023       

Technical information: (202) 691-7000  •  cpi_info@bls.gov  •  www.bls.gov/cpi 
Media contact:              (202) 691-5902  •  PressOffice@bls.gov

CONSUMER PRICE INDEX – DECEMBER 2022 

The Consumer Price Index for All Urban Consumers (CPI-U) declined 0.1 percent in December on a 
seasonally adjusted basis, after increasing 0.1 percent in November, the U.S. Bureau of Labor Statistics 
reported today. Over the last 12 months, the all items index increased 6.5 percent before seasonal 
adjustment. 

The index for gasoline was by far the largest contributor to the monthly all items decrease, more than 
offsetting increases in shelter indexes. The food index increased 0.3 percent over the month with the 
food at home index rising 0.2 percent. The energy index decreased 4.5 percent over the month as the 
gasoline index declined; other major energy component indexes increased over the month. 

The index for all items less food and energy rose 0.3 percent in December, after rising 0.2 percent in 
November. Indexes which increased in December include the shelter, household furnishings and 
operations, motor vehicle insurance, recreation, and apparel indexes. The indexes for used cars and 
trucks, and airline fares were among those that decreased over the month. 

The all items index increased 6.5 percent for the 12 months ending December; this was the smallest 12-
month increase since the period ending October 2021. The all items less food and energy index rose 5.7 
percent over the last 12 months. The energy index increased 7.3 percent for the 12 months ending 
December, and the food index increased 10.4 percent over the last year; all of these increases were 
smaller than for the 12-month period ending November.  
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Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Dec. 2021 - Dec. 2022
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Dec. 2021 - Dec. 2022
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average 

1  N o t  s e a s o n a l l y  adjusted. 
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Food 

The food index increased 0.3 percent in December following a 0.5-percent increase in November. The 
food at home index rose 0.2 percent in December. Three of the six major grocery store food group 
indexes increased over the month. The index for meats, poultry, fish, and eggs increased 1.0 percent in 
December, as the index for eggs rose 11.1 percent. The index for other food at home rose 0.4 percent 
over the month, while the index for nonalcoholic beverages increased 0.1 percent in December. 

In contrast, the fruits and vegetables index fell 0.6 percent over the month with the fresh fruit index 
declining 1.9 percent. The index for dairy and related products decreased 0.3 percent in December, and 
the index for cereals and bakery products was unchanged.  

The food away from home index rose 0.4 percent in December, after increasing 0.5 percent in 
November. The index for limited service meals increased 0.5 percent over the month and the index for 
full service meals increased 0.1 percent.  

The food at home index rose 11.8 percent over the last 12 months. The index for cereals and bakery 
products rose 16.1 percent over the year. The remaining major grocery store food groups posted 
increases ranging from 7.7 percent (meats, poultry, fish, and eggs) to 15.3 percent (dairy and related 
products). 

The index for food away from home rose 8.3 percent over the last year. The index for full service meals 
rose 8.2 percent over the last 12 months, and the index for limited service meals rose 6.6 percent over 
the same period.  

Energy 

The energy index fell 4.5 percent in December after falling 1.6 percent in November. The gasoline index 
declined 9.4 percent over the month, following a 2.0-percent decrease in November. (Before seasonal 
adjustment, gasoline prices fell 12.5 percent in December.) The index for natural gas rose over the 
month, increasing 3.0 percent after decreasing 3.5 percent in November. The electricity index increased 
1.0 percent in December. 

The energy index rose 7.3 percent over the past 12 months. The gasoline index decreased 1.5 percent 
over the span. The fuel oil index rose 41.5 percent over the last 12 months, the index for electricity rose 
14.3 percent, and the index for natural gas increased 19.3 percent over the same period. 

All items less food and energy 

The index for all items less food and energy rose 0.3 percent in December, following a 0.2-percent 
increase in November. The shelter index continued to increase, rising 0.8 percent over the month. The 
rent index rose 0.8 percent over the month, and the owners’ equivalent rent index also rose 0.8 percent. 
The index for lodging away from home increased 1.5 percent in December, after falling 0.7 percent in 
November.  

The shelter index was the dominant factor in the monthly increase in the index for all items less food 
and energy, while other components were a mix of increases and declines. Among the other indexes that 
rose in December was the index for household furnishings and operations, which increased 0.3 percent 
over the month, while the index for motor vehicle insurance rose 0.6 percent, and the index for 
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recreation increased 0.2 percent. The apparel index rose 0.5 percent in December, and the education 
index increased 0.3 percent. 

The medical care index rose 0.1 percent in December, after declining in the previous 2 months. The 
index for hospital services increased 1.7 percent over the month. The physicians’ services index and the 
prescription drugs index both rose 0.1 percent in December.  

Indexes which declined over the month include the index for used cars and trucks, which fell 2.5 percent 
in December, the sixth consecutive decline in that index. The index for airline fares fell 3.1 percent over 
the month, following a 3.0-percent decrease in November. The new vehicles index declined 0.1 percent 
in December, as did the personal care index. 

The index for all items less food and energy rose 5.7 percent over the past 12 months. The shelter index 
increased 7.5 percent over the last year, accounting for more than half of the total increase in all items 
less food and energy. Other indexes with notable increases over the last year include household 
furnishings and operations (+6.7 percent), medical care (+4.0 percent), new vehicles (+5.9 percent), and 
recreation (+5.1 percent).  

Not seasonally adjusted CPI measures 

The Consumer Price Index for All Urban Consumers (CPI-U) increased 6.5 percent over the last 12 
months to an index level of 296.797 (1982-84=100). For the month, the index decreased 0.3 percent 
prior to seasonal adjustment.   

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 6.3 
percent over the last 12 months to an index level of 291.051 (1982-84=100). For the month, the index 
decreased 0.5 percent prior to seasonal adjustment.   

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 6.4 percent over the 
last 12 months. For the month, the index decreased 0.2 percent on a not seasonally adjusted basis. Please 
note that the indexes for the past 10 to 12 months are subject to revision.  
_______________ 
The Consumer Price Index for January 2023 is scheduled to be released on Tuesday, February 14, 
2023, at 8:30 a.m. (ET). 

January 2023 Consumer Price Index Weight Update 
Starting with January 2023 data, BLS plans to update weights annually for the Consumer Price 
Index based on a single calendar year of data, using consumer expenditure data from 2021. This 
reflects a change from prior practice of updating weights biennially using two years of expenditure 
data. 
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Technical Note 

Brief Explanation of the CPI 
The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and 
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and 
urban wage earners and clerical workers. The all urban consumer group represents about 93 percent of 
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan 
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well 
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people 
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in 
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is 
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the 
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).  
The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the 
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the 
household's earners must have been employed for at least 37 weeks during the previous 12 months. The 
CPI-W population represents about 29 percent of the total U.S. population and is a subset of the CPI-U 
population. 
The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’ 
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected 
each month in 75 urban areas across the country from about 6,000 housing units and approximately 
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types 
of stores and service establishments). All taxes directly associated with the purchase and use of items are 
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations. 
Prices of most other commodities and services are collected every month in the three largest geographic 
areas and every other month in other areas. Prices of most goods and services are obtained by personal 
visit, telephone call, or web collection by the Bureau’s trained representatives. 

In calculating the index, price changes for the various items in each location are aggregated using 
weights, which represent their importance in the spending of the appropriate population group. Local 
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are 
also published by size of city, by region of the country, for cross-classifications of regions and 
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the 
level of prices among cities; they only measure the average change in prices for each area since the base 
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are 
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three 
subsequent quarterly revisions.  
The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W, 
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals 
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.
Sampling Error in the CPI 
The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of 
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
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month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These 
standard error estimates can be used to construct confidence intervals for hypothesis testing. For 
example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all 
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same 
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will 
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent 
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including 
information on how to use the estimates of standard error, see www.bls.gov/cpi/tables/variance-
estimates/home.htm.  
Calculating Index Changes 
Movements of the indexes from 1 month to another are usually expressed as percent changes rather than 
changes in index points, because index point changes are affected by the level of the index in relation to 
its base period, while percent changes are not. The following table shows an example of using index 
values to calculate percent changes: 

Item A Item B Item C 

Year I 112.500 225.000 110.000 

Year II 121.500 243.000 128.000 

Change in index 
points  9.000 18.000 18.000 

Percent change 9.0/112.500 x 100 = 8.0 18.0/225.000 x 100 = 8.0 18.0/110.000 x 100 = 16.4 

Use of Seasonally Adjusted and Unadjusted Data 
The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally 
adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS seasonal 
adjustment method. These factors are updated each February, and the new factors are used to revise the 
previous 5 years of seasonally adjusted data. The factors are available at 
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2022.xlsx. For more information on data 
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological 
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.  
For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred 
since they eliminate the effect of changes that normally occur at the same time and in about the same 
magnitude every year—such as price movements resulting from weather events, production cycles, 
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical 
for the time of year. The unadjusted data are of primary interest to consumers concerned about the prices 
they actually pay. Unadjusted data are also used extensively for escalation purposes. Many collective 
bargaining contract agreements and pension plans, for example, tie compensation changes to the 
Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of 
seasonally adjusted data in escalation agreements because seasonally adjusted series are revised 
annually. 
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Intervention Analysis 
The Bureau of Labor Statistics uses intervention analysis seasonal adjustment (IASA) for some CPI 
series. Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of 
price change. Intervention analysis seasonal adjustment is a process by which the distortions caused by 
such unusual events are estimated and removed from the data prior to calculation of seasonal factors. 
The resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to 
the unadjusted data.  
For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to 
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during 
seasonal factor calculation would distort the computation of the seasonal portion of the time series data 
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following 
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors 
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal 
factors to be applied to the unadjusted data. 
For the seasonal factors introduced for January 2022, BLS adjusted 72 series using intervention analysis 
seasonal adjustment, including selected food and beverage items, motor fuels, electricity, and vehicles.  
Revision of Seasonally Adjusted Indexes 
Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision 
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal 
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted 
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January 
2022, revised seasonal factors and seasonally adjusted indexes for 2017 to 2021 were calculated and 
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal 
adjustment software, the seasonal factors for 2021 will be applied to data for 2022 to produce the 
seasonally adjusted 2022 indexes. Series which are indirectly seasonally adjusted by summing 
seasonally adjusted component series have seasonal factors which are derived and are therefore not 
available in advance. 
Determining Seasonal Status 
Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using 
these criteria, BLS economists determine whether a series should change its status from "not seasonally 
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all 
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted, 
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years, 
but the seasonally adjusted indexes before that period will not be changed. For 2022, 22 of the 81 
components of the U.S. city average all items index are seasonally adjusted. 
Contact Information 
For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and 
Analysis Section at 202-691-7000 or cpi_info@bls.gov.  
For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home.htm or contact the CPI seasonal adjustment section at 202-691-6968 or 
cpiseas@bls.gov.  
If you are deaf, hard of hearing, or have a speech disability, please dial 7-1-1 to access 
telecommunications relay services.   
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Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
impor-
tance
Nov.
2022

Unadjusted indexes
Unadjusted percent

change
Seasonally adjusted percent

change

Dec.
2021

Nov.
2022

Dec.
2022

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 278.802 297.711 296.797 6.5 -0.3 0.4 0.1 -0.1

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 286.966 315.857 316.839 10.4 0.3 0.6 0.5 0.3

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 267.555 298.284 299.089 11.8 0.3 0.4 0.5 0.2

Cereals and bakery products. . . . . . . . . . . . 1.118 297.279 344.393 345.029 16.1 0.2 0.8 1.1 0.0

Meats, poultry, fish, and eggs.. . . . . . . . . . . 1.898 297.604 319.444 320.455 7.7 0.3 0.6 -0.2 1.0

Dairy and related products. . . . . . . . . . . . . . . 0.811 235.442 271.307 271.376 15.3 0.0 -0.1 1.0 -0.3

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . 1.431 321.931 349.462 349.134 8.4 -0.1 -0.9 1.4 -0.6

Nonalcoholic beverages and beverage
materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.981 186.723 209.507 210.324 12.6 0.4 0.5 0.7 0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . 2.285 230.809 261.583 262.985 13.9 0.5 0.9 -0.1 0.4

Food away from home1. . . . . . . . . . . . . . . . . . . . . . 5.257 317.372 342.266 343.559 8.3 0.4 0.9 0.5 0.4

Energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 256.207 292.953 274.937 7.3 -6.1 1.8 -1.6 -4.5

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . 4.308 296.391 339.663 297.625 0.4 -12.4 4.4 -2.0 -9.4

Fuel oil1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 325.879 553.234 461.140 41.5 -16.6 19.8 1.7 -16.6

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 291.510 329.954 288.979 -0.9 -12.4 4.0 -2.1 -9.2

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . 3.951 290.185 326.649 285.757 -1.5 -12.5 4.0 -2.0 -9.4

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 228.199 260.220 263.825 15.6 1.4 -1.2 -1.1 1.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 227.974 258.864 260.548 14.3 0.7 0.1 -0.2 1.0

Utility (piped) gas service. . . . . . . . . . . . . . . . . 0.950 224.366 258.872 267.683 19.3 3.4 -4.6 -3.5 3.0

All items less food and energy. . . . . . . . . . . . . . . . 78.350 283.908 299.600 300.113 5.7 0.2 0.3 0.2 0.3

Commodities less food and energy
commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 20.882 160.850 165.291 164.304 2.1 -0.6 -0.4 -0.5 -0.3

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 121.068 126.728 124.587 2.9 -1.7 -0.7 0.2 0.5

New vehicles. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 166.653 176.354 176.463 5.9 0.1 0.4 0.0 -0.1

Used cars and trucks.. . . . . . . . . . . . . . . . . . . . . 3.624 207.164 193.530 188.864 -8.8 -2.4 -2.4 -2.9 -2.5

Medical care commodities1. . . . . . . . . . . . . . . 1.472 379.611 391.360 391.809 3.2 0.1 0.0 0.2 0.1

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . 0.877 265.410 279.629 280.755 5.8 0.4 0.8 0.7 0.5

Tobacco and smoking products1. . . . . . . . 0.520 1,308.024 1,380.951 1,379.589 5.5 -0.1 0.3 0.7 -0.1

Services less energy services. . . . . . . . . . . . . . 57.469 359.559 383.179 384.906 7.0 0.5 0.5 0.4 0.5

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 341.241 364.195 366.868 7.5 0.7 0.8 0.6 0.8

Rent of primary residence. . . . . . . . . . . . . 7.447 355.931 382.562 385.649 8.3 0.8 0.7 0.8 0.8

Owners’ equivalent rent of
residences2. . . . . . . . . . . . . . . . . . . . . . . . . . . . 24.235 350.508 374.040 376.897 7.5 0.8 0.6 0.7 0.8

Medical care services. . . . . . . . . . . . . . . . . . . . . 6.788 578.555 602.333 602.395 4.1 0.0 -0.6 -0.7 0.1

Physicians’ services1. . . . . . . . . . . . . . . . . . . 1.807 408.644 415.048 415.611 1.7 0.1 0.0 0.0 0.1

Hospital services3. . . . . . . . . . . . . . . . . . . . . . . 2.123 366.854 378.209 383.150 4.4 1.3 1.7

Transportation services. . . . . . . . . . . . . . . . . . . 6.018 326.063 374.248 373.598 14.6 -0.2 0.8 -0.1 0.2

Motor vehicle maintenance and
repair1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.087 324.688 363.195 366.960 13.0 1.0 0.7 1.3 1.0

Motor vehicle insurance. . . . . . . . . . . . . . . . 2.532 567.875 644.317 648.771 14.2 0.7 1.7 0.9 0.6

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 208.954 292.656 268.519 28.5 -8.2 -1.1 -3.0 -3.1

1 Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 6.5 -0.3 0.4 0.1 -0.1

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 10.4 0.3 0.6 0.5 0.3

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 11.8 0.3 0.4 0.5 0.2

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.118 16.1 0.2 0.8 1.1 0.0

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.358 15.6 0.3 0.9 0.6 -0.3

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.059 23.4 -0.5 2.0 1.5 -1.0

Breakfast cereal1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 13.0 1.1 0.7 0.4 1.1

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 15.4 -0.1 1.3 0.7 -0.5

Rice1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.8 0.5 1.2 0.8 0.5

Bakery products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.760 16.3 0.1 0.6 1.0 0.1

Bread1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.215 15.9 0.2 0.9 2.0 0.2

White bread1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.7 1.3 1.7 1.7 1.3

Bread other than white1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . 14.0 -0.7 0.0 2.3 -0.7

Fresh biscuits, rolls, muffins2. . . . . . . . . . . . . . . . . . . . . . . . . 0.116 16.3 -0.3 0.7 2.2 0.0

Cakes, cupcakes, and cookies1. . . . . . . . . . . . . . . . . . . . . . 0.187 17.1 0.3 0.1 1.3 0.3

Cookies1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.0 0.3 1.5 1.0

Fresh cakes and cupcakes1, 3. . . . . . . . . . . . . . . . . . . . . 14.9 -0.4 -0.8 1.5 -0.4

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.242 15.9 0.1 1.1 0.7 0.0

Fresh sweetrolls, coffeecakes, doughnuts1, 3. . . . 13.5 2.6 -1.9 -0.3 2.6

Crackers, bread, and cracker products3. . . . . . . . . 16.0 -0.3 2.1 1.9 -1.3

Frozen and refrigerated bakery products, pies,
tarts, turnovers1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.4 -1.1 2.2 -0.4 -1.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.898 7.7 0.3 0.6 -0.2 1.0

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.751 4.5 -0.6 -0.1 -0.4 0.1

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.101 2.0 -0.5 0.2 -0.4 0.6

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 -3.1 0.0 -0.1 -0.8 1.3

Uncooked ground beef1. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 0.7 -0.1 -0.5 -0.9 -0.1

Uncooked beef roasts1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 -3.5 1.1 -2.3 -1.3 1.1

Uncooked beef steaks2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 -5.4 -0.5 0.3 0.0 0.9

Uncooked other beef and veal1, 2. . . . . . . . . . . . . . . . . 0.048 -6.7 0.6 -1.8 -1.5 0.6

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.353 1.5 -1.9 -0.6 -0.3 -0.2

Bacon, breakfast sausage, and related
products2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.157 1.1 -1.5 -0.9 -1.0 -0.5

Bacon and related products3. . . . . . . . . . . . . . . . . . . . -3.7 -3.6 -0.1 -1.8 -2.9

Breakfast sausage and related products2, 3. . . 9.0 2.0 -2.0 0.0 2.1

Ham.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 5.7 -5.6 1.1 0.5 -1.1

Ham, excluding canned3. . . . . . . . . . . . . . . . . . . . . . . . 5.2 -6.2 1.3 0.8 -1.3

Pork chops1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.9 0.2 0.2 1.1 0.2

Other pork including roasts, steaks, and ribs2.. . 0.080 -1.8 -1.1 -2.1 -1.7 0.5

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.252 14.7 0.6 2.0 0.4 0.3

Frankfurters3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 2.8 -2.3 0.1 3.9

Lunchmeats1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.1 -0.2 3.4 0.4 -0.2

Poultry1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.363 12.2 -0.6 -1.1 -0.8 -0.6

Chicken1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.294 10.9 -0.6 -1.3 -0.8 -0.6

Fresh whole chicken1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . 13.3 -0.3 -0.8 0.5 -0.3

Fresh and frozen chicken parts1, 3. . . . . . . . . . . . . 10.3 -0.8 -1.6 -1.3 -0.8

Other uncooked poultry including turkey2. . . . . . . . 0.069 18.1 -0.7 -0.1 1.8 -0.5

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 5.0 -0.8 0.0 -0.1 -0.7

Fresh fish and seafood1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 3.8 -1.0 0.6 -1.4 -1.0

Processed fish and seafood2. . . . . . . . . . . . . . . . . . . . . . 0.143 6.3 -0.7 -0.9 1.0 0.0

Shelf stable fish and seafood3. . . . . . . . . . . . . . . . . . 8.6 1.9 -0.9 1.3 2.4

Frozen fish and seafood3. . . . . . . . . . . . . . . . . . . . . . . . 6.3 -1.7 -1.8 1.4 -1.0

Eggs1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.147 59.9 11.1 10.1 2.3 11.1

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.811 15.3 0.0 -0.1 1.0 -0.3

Milk2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 12.5 -0.1 -0.2 0.8 -1.0

Fresh whole milk3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.7 -0.2 -0.9 1.1 -0.6

Fresh milk other than whole2, 3. . . . . . . . . . . . . . . . . . . . . . . . . 13.5 0.1 0.1 0.8 -0.6

Cheese and related products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.262 12.8 0.5 -0.5 0.0 0.5

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 15.0 -0.6 1.1 2.0 -1.1

Other dairy and related products1, 2. . . . . . . . . . . . . . . . . . . . . . 0.222 21.4 -0.1 0.5 0.6 -0.1

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.431 8.4 -0.1 -0.9 1.4 -0.6

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.086 6.4 -0.5 -1.5 1.8 -1.1

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.574 3.4 -2.0 -2.4 2.3 -1.9

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 6.6 -0.1 -0.8 3.2 0.2

Bananas1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 2.4 -0.4 -1.1 0.5 -0.4

Citrus fruits2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 2.5 -5.4 -2.5 2.8 -0.3

Oranges, including tangerines3. . . . . . . . . . . . . . . . . . . . 3.0 -7.2 -3.6 2.5 -1.7

Other fresh fruits2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 3.3 -1.0 -2.4 1.8 -2.6

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.512 9.8 1.2 -0.5 1.2 -0.1

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 12.9 1.8 -1.9 -1.4 1.6

Lettuce1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 24.9 4.0 3.3 8.9 4.0

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.082 9.1 4.2 2.3 2.6 3.4

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.283 5.9 -0.6 -0.6 0.7 -1.3

Processed fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . 0.345 15.5 1.3 1.1 0.4 0.7

Canned fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . . 0.178 18.4 0.9 1.8 0.2 0.3

Canned fruits2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.1 1.7 1.1 -0.9

Canned vegetables2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.6 0.8 1.8 -0.5 0.4

Frozen fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . . . 0.103 12.9 0.8 0.4 1.4 1.1

Frozen vegetables3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16.4 0.4 0.8 1.7 0.9

Other processed fruits and vegetables including
dried2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 11.9 2.7 0.5 -0.1 1.7

Dried beans, peas, and lentils1, 2, 3. . . . . . . . . . . . . . . 9.6 3.2 0.8 -0.7 3.2

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.981 12.6 0.4 0.5 0.7 0.1

Juices and nonalcoholic drinks2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 12.2 0.5 0.5 0.5 0.0

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 13.0 1.2 1.2 0.4 1.1

Frozen noncarbonated juices and drinks1, 2. . . . . . . . . . 0.007 8.7 1.0 1.3 1.7 1.0

Nonfrozen noncarbonated juices and drinks2. . . . . . . . . 0.395 11.6 0.0 0.1 0.6 -0.7

Beverage materials including coffee and tea2. . . . . . . . . . . 0.288 13.8 0.0 0.3 1.0 0.2

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.186 14.3 0.0 1.2 0.5 0.0

Roasted coffee3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.5 0.6 1.5 0.2 0.6

Instant coffee1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.8 -2.2 -0.3 2.0 -2.2

Other beverage materials including tea1, 2. . . . . . . . . . . . 0.102 12.9 0.1 -0.1 1.2 0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.285 13.9 0.5 0.9 -0.1 0.4

Sugar and sweets1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 12.2 0.4 0.7 -0.3 0.4

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.043 14.3 0.2 0.4 0.5 1.0

Candy and chewing gum1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.185 11.6 1.0 0.9 0.3 1.0

Other sweets2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.063 12.8 -1.0 1.0 -0.7 -0.3

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 23.2 1.5 2.1 0.0 1.5

Butter and margarine2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.083 35.3 1.6 1.9 0.4 1.7

Butter3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31.4 2.3 1.4 0.2 3.3

Margarine1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.8 1.9 1.3 -2.3 1.9

Salad dressing2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 18.3 -0.1 4.1 1.0 -1.1

Other fats and oils including peanut butter2. . . . . . . . . . 0.117 18.2 2.2 0.9 -1.1 3.4

Peanut butter1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.4 1.8 0.7 -1.6 1.8

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.734 12.9 0.4 0.8 0.0 0.3

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 15.7 1.6 -0.9 -2.0 0.9

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.280 15.0 1.0 0.9 -0.9 1.1

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Snacks1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.374 11.0 -0.2 1.3 -0.8 -0.2

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.330 11.8 0.6 0.8 0.2 1.0

Salt and other seasonings and spices2, 3. . . . . . . . 6.5 -0.4 0.8 -0.5 -0.5

Olives, pickles, relishes1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . 15.8 0.6 1.8 0.8 0.6

Sauces and gravies2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 1.1 -0.4 0.2 1.5

Other condiments3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.0 3.1 0.7 -1.6 3.8

Baby food1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.045 10.7 -0.2 1.8 0.3 -0.2

Other miscellaneous foods2. . . . . . . . . . . . . . . . . . . . . . . . . . 0.605 13.6 0.2 0.6 0.2 -0.3

Prepared salads3, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.1 0.1 -1.2 -0.3 -0.9

Food away from home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.257 8.3 0.4 0.9 0.5 0.4

Full service meals and snacks1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.438 8.2 0.1 1.1 0.4 0.1

Limited service meals and snacks1, 2. . . . . . . . . . . . . . . . . . . . . . . 2.532 6.6 0.5 0.8 0.6 0.5

Food at employee sites and schools1, 2. . . . . . . . . . . . . . . . . . . . 0.077 129.6 0.6 3.8 1.7 0.6

Food at elementary and secondary schools1, 3, 5. . . . . . . 305.2 0.2 0.2

Food from vending machines and mobile vendors1, 2. . . . 0.038 14.8 1.4 3.7 0.5 1.4

Other food away from home1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.171 6.0 1.0 0.2 0.0 1.0

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 7.3 -6.1 1.8 -1.6 -4.5

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.308 0.4 -12.4 4.4 -2.0 -9.4

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.257 26.0 -11.7 10.5 -0.4 -11.9

Fuel oil1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 41.5 -16.6 19.8 1.7 -16.6

Propane, kerosene, and firewood6. . . . . . . . . . . . . . . . . . . . . . . . 0.073 2.6 0.7 0.0 -2.6 -0.2

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 -0.9 -12.4 4.0 -2.1 -9.2

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.951 -1.5 -12.5 4.0 -2.0 -9.4

Gasoline, unleaded regular3. . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.0 -12.8 4.1 -1.9 -9.6

Gasoline, unleaded midgrade3, 7. . . . . . . . . . . . . . . . . . . . . . . 0.2 -11.0 2.9 -1.4 -8.3

Gasoline, unleaded premium3. . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 -10.8 3.9 -2.7 -8.2

Other motor fuels1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 32.3 -8.5 3.0 2.3 -8.5

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 15.6 1.4 -1.2 -1.1 1.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 14.3 0.7 0.1 -0.2 1.0

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.950 19.3 3.4 -4.6 -3.5 3.0

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 78.350 5.7 0.2 0.3 0.2 0.3

Commodities less food and energy commodities. . . . . . . . . . . . 20.882 2.1 -0.6 -0.4 -0.5 -0.3

Household furnishings and supplies8. . . . . . . . . . . . . . . . . . . . . . . 3.949 7.3 0.1 -0.2 0.4 0.2

Window and floor coverings and other linens1, 2. . . . . . . . 0.292 4.8 -0.4 0.5 -1.8 -0.4

Floor coverings1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 12.5 0.0 -1.4 0.6 0.0

Window coverings1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 3.2 1.7 -1.2 -1.4 1.7

Other linens1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 2.4 -1.2 1.9 -2.8 -1.2

Furniture and bedding1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.952 4.7 0.0 -1.2 -0.8 0.0

Bedroom furniture1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 2.7 0.6 -0.9 -0.5 0.6

Living room, kitchen, and dining room furniture1, 2. . . 0.471 6.3 -0.6 -1.9 -0.3 -0.6

Other furniture2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 3.7 0.5 -0.8 -2.7 0.0

Appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.240 1.1 0.1 -0.5 0.9 0.2

Major appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 -0.6 1.6 -0.1 0.6 1.0

Laundry equipment1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 4.1 -7.8 -2.7 4.1

Other appliances1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 1.9 -0.7 -1.0 -0.1 -0.7

Other household equipment and furnishings2. . . . . . . . . . . 0.549 3.3 -1.1 -0.8 -1.2 -0.3

Clocks, lamps, and decorator items1. . . . . . . . . . . . . . . . . . 0.331 2.1 -2.6 0.4 -1.2 -2.6

Indoor plants and flowers9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 6.3 0.9 0.9 1.1 0.1

Dishes and flatware1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.049 7.8 0.7 -3.7 -3.6 0.7

Nonelectric cookware and tableware1, 2. . . . . . . . . . . . . . . 0.070 2.0 1.6 -1.0 -2.6 1.6

Tools, hardware, outdoor equipment and supplies2. . . . 0.955 10.6 1.0 0.4 0.6 1.4

Tools, hardware and supplies1, 2. . . . . . . . . . . . . . . . . . . . . . . 0.251 13.8 1.2 1.4 -0.8 1.2

Outdoor equipment and supplies2. . . . . . . . . . . . . . . . . . . . . . 0.474 9.0 1.0 -0.3 0.7 1.5

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Housekeeping supplies1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.961 11.6 0.3 0.7 0.6 0.3

Household cleaning products1, 2. . . . . . . . . . . . . . . . . . . . . . . . 0.345 9.8 -0.1 1.0 0.2 -0.1

Household paper products1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 14.9 1.4 0.4 2.2 1.4

Miscellaneous household products1, 2. . . . . . . . . . . . . . . . . 0.390 11.4 0.0 0.6 0.1 0.0

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 2.9 -1.7 -0.7 0.2 0.5

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.602 2.2 -0.7 -0.6 0.3 1.6

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.465 2.9 -1.2 0.0 0.7 1.3

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.076 8.3 -2.4 -2.0 3.7 1.9

Men’s underwear, nightwear, swimwear, and
accessories1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.156 1.6 -1.4 0.4 -1.1 -1.4

Men’s shirts and sweaters2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 2.7 -0.6 -2.4 1.3 2.1

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 1.5 -0.7 1.5 -1.1 1.1

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 0.0 1.1 -1.7 -0.4 2.4

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.956 4.1 -2.9 0.2 0.0 -0.3

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.803 3.9 -3.2 0.6 0.4 -0.3

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 -0.6 -1.5 -3.8 -1.3 2.8

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 -2.3 -6.2 -2.4 1.2 -2.4

Women’s suits and separates2. . . . . . . . . . . . . . . . . . . . . . . 0.386 4.5 -2.8 0.2 0.2 1.2

Women’s underwear, nightwear, swimwear, and
accessories2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.266 6.2 -3.1 2.2 -0.1 -0.7

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.1 -1.3 -1.6 -2.2 -0.6

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 0.8 -1.8 -1.1 0.1 -0.2

Men’s footwear1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.199 0.5 -2.4 -0.9 0.2 -2.4

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.113 2.9 0.1 -1.2 -0.7 0.8

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.274 0.1 -2.1 -1.6 0.1 -0.6

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 5.0 -0.7 -3.2 1.6 0.8

Jewelry and watches6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.0 1.2 -2.9 0.9 3.3

Watches1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.029 1.5 -0.1 -0.1 0.7 -0.1

Jewelry6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.124 5.9 1.6 -3.2 1.2 3.7

Transportation commodities less motor fuel8. . . . . . . . . . . . . . 8.212 -0.9 -1.0 -0.9 -1.3 -1.2

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 5.9 0.1 0.4 0.0 -0.1

New cars3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.2 0.2 0.3 -0.2 -0.1

New trucks3, 10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.0 0.1 0.4 0.1 0.0

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.624 -8.8 -2.4 -2.4 -2.9 -2.5

Motor vehicle parts and equipment1. . . . . . . . . . . . . . . . . . . . . . 0.435 9.9 0.1 0.3 0.6 0.1

Tires1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.272 8.7 0.5 -0.1 0.2 0.5

Vehicle accessories other than tires1, 2. . . . . . . . . . . . . . . . 0.164 11.8 -0.6 1.1 1.2 -0.6

Vehicle parts and equipment other than tires1, 3. . . 8.8 -1.2 0.4 1.8 -1.2

Motor oil, coolant, and fluids1, 3. . . . . . . . . . . . . . . . . . . . . . 19.1 0.3 4.4 -0.3 0.3

Medical care commodities1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.472 3.2 0.1 0.0 0.2 0.1

Medicinal drugs1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.369 2.8 0.0 0.0 0.1 0.0

Prescription drugs1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.995 1.8 0.1 -0.1 -0.2 0.1

Nonprescription drugs1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 5.4 -0.4 0.4 0.7 -0.4

Medical equipment and supplies1, 8. . . . . . . . . . . . . . . . . . . . . . . 0.103 9.2 2.3 -0.6 1.7 2.3

Recreation commodities8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.874 4.1 -0.1 0.7 -0.4 0.1

Video and audio products8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.271 -7.5 -1.1 0.9 -1.2 0.0

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 -14.4 -0.6 -0.1 -1.5 1.4

Other video equipment2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.023 -8.6 -1.9 -2.8 -3.1 0.0

Audio equipment1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.072 -0.6 -2.4 2.9 -1.0 -2.4

Recorded music and music subscriptions1, 2. . . . . . . . . 0.051 1.4 0.1 2.0 0.4 0.1

Pets and pet products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 12.6 0.1 1.3 0.5 0.1

Pet food1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 0.4 1.0 0.8 0.4

Purchase of pets, pet supplies, accessories1, 2, 3. . . . 8.7 0.1 1.4 -0.4 0.1

Sporting goods1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.549 3.5 -0.5 1.6 0.0 -0.5

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Sports vehicles including bicycles1. . . . . . . . . . . . . . . . . . . . . 0.315 2.9 -0.6 2.6 0.7 -0.6

Sports equipment1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.223 4.3 -0.2 0.3 -0.9 -0.2

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.020 5.9 1.2 -1.7 -1.3 3.5

Photographic equipment2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.1 1.0 -2.7 -1.5 3.2

Recreational reading materials1. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.095 4.4 -0.1 -1.0 -0.8 -0.1

Newspapers and magazines1, 2. . . . . . . . . . . . . . . . . . . . . . . . 0.056 6.5 0.0 -0.1 -2.2 0.0

Recreational books1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 1.5 -0.1 -2.2 1.3 -0.1

Other recreational goods2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.364 2.1 0.9 -0.9 -1.4 0.9

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.281 1.3 1.0 -1.1 -1.4 1.0

Toys, games, hobbies and playground
equipment2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.5 0.3 -0.1 -0.3 -0.1

Sewing machines, fabric and supplies1, 2. . . . . . . . . . . . . 0.026 6.3 3.6 -1.6 -6.3 3.6

Music instruments and accessories1, 2. . . . . . . . . . . . . . . . 0.042 5.5 -1.1 0.6 1.8 -1.1

Education and communication commodities8. . . . . . . . . . . . . . 0.725 -10.1 -0.9 -0.9 -1.6 -0.8

Educational books and supplies1. . . . . . . . . . . . . . . . . . . . . . . . . 0.086 5.4 0.2 0.2 0.1 0.2

College textbooks1, 3, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.3 0.2 0.0 0.0 0.2

Information technology commodities8. . . . . . . . . . . . . . . . . . . . 0.639 -11.8 -1.1 -1.0 -1.8 -0.9

Computers, peripherals, and smart home
assistants1, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.326 -5.8 -2.4 -0.3 -2.7 -2.4

Computer software and accessories1, 2. . . . . . . . . . . . . . . 0.019 -3.1 -0.9 -2.1 -2.2 -0.9

Telephone hardware, calculators, and other
consumer information items2. . . . . . . . . . . . . . . . . . . . . . . . . 0.295 -18.0 0.4 -1.8 -0.8 0.7

Smartphones1, 3, 12. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -22.2 0.7 -5.9 -1.4 0.7

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 5.8 0.4 0.8 0.7 0.5

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.583 5.3 0.2 0.5 0.8 0.6

Beer, ale, and other malt beverages at home. . . . . . . . 0.225 8.6 0.9 0.5 1.3 1.3

Distilled spirits at home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.105 1.7 -0.1 0.5 0.9 -0.1

Whiskey at home1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 0.1 0.1 0.9 0.1

Distilled spirits, excluding whiskey, at home1, 3. . . . 1.5 -0.3 0.5 0.8 -0.3

Wine at home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.253 3.9 -0.2 0.3 -0.2 -0.2

Alcoholic beverages away from home1. . . . . . . . . . . . . . . . . . 0.294 6.8 0.8 1.2 0.3 0.8

Beer, ale, and other malt beverages away from
home1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.1 0.4 0.7 0.1 0.4

Wine away from home1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.8 1.0 1.2 0.1 1.0

Distilled spirits away from home1, 2, 3. . . . . . . . . . . . . . . . . . 7.4 1.4 1.1 0.8 1.4

Other goods8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.364 7.2 -0.1 0.6 0.6 -0.1

Tobacco and smoking products1. . . . . . . . . . . . . . . . . . . . . . . . . . 0.520 5.5 -0.1 0.3 0.7 -0.1

Cigarettes1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.450 5.5 -0.1 0.5 0.7 -0.1

Tobacco products other than cigarettes1, 2. . . . . . . . . . . . 0.065 5.1 -0.2 -1.1 0.5 -0.2

Personal care products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.653 7.5 -0.1 0.4 0.2 -0.1

Hair, dental, shaving, and miscellaneous personal
care products1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 9.9 0.5 0.8 0.5 0.5

Cosmetics, perfume, bath, nail preparations and
implements1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 5.0 -0.8 0.0 -0.2 -0.8

Miscellaneous personal goods1, 2. . . . . . . . . . . . . . . . . . . . . . . . . 0.190 10.8 0.1 1.9 2.0 0.1

Stationery, stationery supplies, gift wrap3. . . . . . . . . . . . . 16.4 2.7 4.2 2.9 2.9

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57.469 7.0 0.5 0.5 0.4 0.5

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 7.5 0.7 0.8 0.6 0.8

Rent of shelter13. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.569 7.6 0.7 0.7 0.6 0.8

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.447 8.3 0.8 0.7 0.8 0.8

Lodging away from home2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.887 3.2 -0.4 4.9 -0.7 1.5

Housing at school, excluding board13. . . . . . . . . . . . . . . 0.124 2.9 0.1 0.1 0.2 0.2

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.762 3.2 -0.5 5.6 -0.9 1.7

Owners’ equivalent rent of residences13. . . . . . . . . . . . . . 24.235 7.5 0.8 0.6 0.7 0.8

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Owners’ equivalent rent of primary residence13. . . 22.978 7.5 0.8 0.6 0.7 0.8

Tenants’ and household insurance1, 2. . . . . . . . . . . . . . . . . 0.360 0.4 0.1 0.3 0.1 0.1

Water and sewer and trash collection services2. . . . . . . . . . . 1.089 4.9 0.2 0.0 0.3 0.3

Water and sewerage maintenance. . . . . . . . . . . . . . . . . . . . . . . 0.782 4.5 0.2 -0.1 0.2 0.3

Garbage and trash collection1, 10. . . . . . . . . . . . . . . . . . . . . . . . . 0.308 6.1 0.2 0.5 0.5 0.2

Household operations1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Domestic services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 3.7 1.7 -3.0 1.7

Gardening and lawncare services1, 2. . . . . . . . . . . . . . . . . . . . .

Moving, storage, freight expense1, 2. . . . . . . . . . . . . . . . . . . . . . 0.100 1.1 -1.3 0.1 -1.2 -1.3

Repair of household items1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.788 4.1 0.0 -0.6 -0.7 0.1

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.455 3.0 0.0 0.2 0.1 0.1

Physicians’ services1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.7 0.1 0.0 0.0 0.1

Dental services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.920 6.4 0.1 0.2 1.1 0.2

Eyeglasses and eye care1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.352 1.7 0.4 0.1 -2.5 0.4

Services by other medical professionals1, 6. . . . . . . . . . . 0.376 2.1 -0.9 0.0 -0.4 -0.9

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.491 4.6 1.1 -0.2 -0.3 1.5

Hospital services14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.123 4.4 1.3 1.7

Inpatient hospital services14, 3. . . . . . . . . . . . . . . . . . . . . . . . 4.1 1.2 1.5

Outpatient hospital services3, 6. . . . . . . . . . . . . . . . . . . . . . . 4.7 1.4 1.7

Nursing homes and adult day services14. . . . . . . . . . . . . . 0.205 4.7 0.3 0.0 0.4 0.5

Care of invalids and elderly at home1, 5. . . . . . . . . . . . . . . 0.163 6.1 0.2 0.5 0.0 0.2

Health insurance1, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.842 7.9 -3.4 -4.0 -4.3 -3.4

Transportation services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.018 14.6 -0.2 0.8 -0.1 0.2

Leased cars and trucks1, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.849 1.5 -0.5 -1.9 1.5

Car and truck rental2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.141 -4.9 -3.3 -0.5 -2.4 -1.6

Motor vehicle maintenance and repair1. . . . . . . . . . . . . . . . . . 1.087 13.0 1.0 0.7 1.3 1.0

Motor vehicle body work1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 10.1 0.2 1.4 0.4 0.2

Motor vehicle maintenance and servicing1. . . . . . . . . . . . 0.589 9.2 0.4 1.2 0.8 0.4

Motor vehicle repair1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.400 19.5 2.1 -0.1 2.0 2.1

Motor vehicle insurance.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 14.2 0.7 1.7 0.9 0.6

Motor vehicle fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 1.8 0.1 -0.3 -0.4 0.1

State motor vehicle registration and license
fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 2.5 0.2 0.0 -0.3 0.2

Parking and other fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.194 0.7 0.1 -0.8 -0.6 0.1

Parking fees and tolls2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 0.8 -1.0 -0.6 0.9

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 18.9 -5.3 0.5 -2.0 -2.8

Airline fares.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 28.5 -8.2 -1.1 -3.0 -3.1

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.091 2.0 0.6 1.6 -1.6 0.3

Ship fare1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.6 1.4 -0.2 -2.3 1.4

Intracity transportation1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.191 4.0 1.8 -1.1 0.3 1.8

Intracity mass transit1, 3, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 -0.1 0.0 0.1 -0.1

Recreation services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.147 5.7 0.3 0.8 1.0 0.3

Video and audio services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.141 4.2 -0.5 0.7 0.9 -0.3

Cable and satellite television service10. . . . . . . . . . . . . . . . 1.047 4.0 -0.6 0.8 1.0 -0.3

Video discs and other media, including rental of
video1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.094 7.6 0.3 0.2 -0.7 0.3

Video discs and other media1, 2, 3. . . . . . . . . . . . . . . . . . . 9.7 -0.9 0.0 -4.0 -0.9

Rental of video discs and other media1, 2, 3. . . . . . . . 10.2 2.2 0.2 1.7 2.2

Pet services including veterinary2. . . . . . . . . . . . . . . . . . . . . . . . . 0.524 9.1 -0.2 0.2 0.7 -0.4

Pet services1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.5 0.6 0.7 1.1 0.6

Veterinarian services2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.8 -0.4 0.0 0.1 -0.4

Photographers and photo processing1, 2. . . . . . . . . . . . . . . . . 0.030 5.8 -0.2 0.3 0.5 -0.2

Other recreation services2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.452 5.7 1.1 1.0 1.1 1.1

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees1, 2.. . 0.634 5.2 0.7 1.2 0.2 0.7

Admissions1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.458 5.7 1.1 0.8 3.5 1.1

Admission to movies, theaters, and
concerts1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.5 -0.3 0.9 1.6 -0.3

Admission to sporting events1, 2, 3. . . . . . . . . . . . . . . . . . . -1.5 4.5 -1.6 7.5 4.5

Fees for lessons or instructions1, 6. . . . . . . . . . . . . . . . . . . . . 0.171 7.8 2.6 0.4 -0.8 2.6

Education and communication services8. . . . . . . . . . . . . . . . . . . 5.316 2.4 0.2 0.1 1.0 0.3

Tuition, other school fees, and childcare.. . . . . . . . . . . . . . . . 2.502 3.3 0.1 0.1 0.3 0.3

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.428 2.3 0.1 0.1 0.2 0.3

Elementary and high school tuition and fees. . . . . . . . . 0.315 3.7 0.0 0.2 0.3 0.3

Day care and preschool9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.631 5.4 0.2 0.2 0.6 0.3

Technical and business school tuition and fees1, 2.. . 0.038 1.5 0.3 0.2 -0.1 0.3

Postage and delivery services2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.084 4.6 0.0 3.6 0.2 0.2

Postage.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 3.6 0.0 4.2 0.2 0.2

Delivery services2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.009 13.3 0.2 -1.5 0.4 0.1

Telephone services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.9 0.3 -0.1 2.1 0.3

Wireless telephone services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . 1.501 1.3 0.2 -0.3 2.4 0.2

Residential telephone services1, 8. . . . . . . . . . . . . . . . . . . . . . 0.306 4.9 0.7 0.5 0.7 0.7

Internet services and electronic information
providers1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.915 1.1 0.1 0.5 0.9 0.1

Other personal services1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.366 5.5 -0.2 0.4 0.8 -0.2

Personal care services1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.542 6.3 0.3 0.2 1.4 0.3

Haircuts and other personal care services1, 2. . . . . . . . 0.542 6.3 0.3 0.2 1.4 0.3

Miscellaneous personal services1. . . . . . . . . . . . . . . . . . . . . . . . . 0.823 5.1 -0.4 0.5 0.4 -0.4

Legal services1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.230 6.0 0.2 -0.1 -0.2 0.2

Funeral expenses1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 5.1 0.7 1.7 0.5 0.7

Laundry and dry cleaning services1, 2. . . . . . . . . . . . . . . . . 0.154 7.1 0.4 0.8 1.6 0.4

Apparel services other than laundry and dry
cleaning1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.018 12.8 1.6 1.4 0.1 1.6

Financial services1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 1.8 -2.9 -0.1 0.3 -2.9

Checking account and other bank services1, 2, 3. . . 2.4 0.2 -0.5 0.4 0.2

Tax return preparation and other accounting
fees1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.5 0.0 0.4 -3.5

1 Not seasonally adjusted.
2 Indexes on a December 1997=100 base.
3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.
5 Indexes on a December 2005=100 base.
6 Indexes on a December 1986=100 base.
7 Indexes on a December 1993=100 base.
8 Indexes on a December 2009=100 base.
9 Indexes on a December 1990=100 base.
10 Indexes on a December 1983=100 base.
11 Indexes on a December 2001=100 base.
12 Indexes on a December 2019=100 base.
13 Indexes on a December 1982=100 base.
14 Indexes on a December 1996=100 base.

015

Page 27 of 177



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,
December 2022
[1982-84=100, unless otherwise noted]

Special aggregate indexes

Relative
impor-
tance
Nov.
2022

Unadjusted indexes
Unadjusted percent

change
Seasonally adjusted percent

change

Dec.
2021

Nov.
2022

Dec.
2022

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

All items less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.219 277.506 294.918 293.722 5.8 -0.4 0.4 0.0 -0.1

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67.071 257.431 274.960 272.711 5.9 -0.8 0.3 -0.2 -0.5

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . 53.290 249.810 264.792 261.854 4.8 -1.1 0.2 -0.3 -0.7

All items less food, shelter, and energy. . . . . . . . . . 45.421 251.992 263.771 263.147 4.4 -0.2 -0.1 -0.1 -0.1

All items less food, shelter, energy, and used
cars and trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41.797 252.533 267.127 266.999 5.7 0.0 0.1 0.1 0.2

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . 91.740 266.729 285.524 284.562 6.7 -0.3 0.5 0.2 -0.1

All items less energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 92.132 283.593 301.126 301.705 6.4 0.2 0.3 0.2 0.3

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38.971 208.602 222.112 218.607 4.8 -1.6 0.5 -0.3 -1.1

Commodities less food, energy, and used
cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.257 154.329 161.993 161.642 4.7 -0.2 0.1 0.0 0.1

Commodities less food.. . . . . . . . . . . . . . . . . . . . . . . . . . 25.190 173.484 181.480 176.740 1.9 -2.6 0.4 -0.8 -1.9

Commodities less food and beverages. . . . . . . . 24.313 170.179 177.977 173.135 1.7 -2.7 0.4 -0.8 -2.0

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61.029 347.429 371.672 373.549 7.5 0.5 0.4 0.3 0.6

Services less rent of shelter1. . . . . . . . . . . . . . . . . . . . 28.460 364.361 390.523 391.440 7.4 0.2 -0.1 0.0 0.4

Services less medical care services. . . . . . . . . . . 54.240 329.918 354.160 356.168 8.0 0.6 0.5 0.5 0.7

Durables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.310 125.747 126.596 125.624 -0.1 -0.8 -0.7 -0.9 -0.8

Nondurables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.661 248.393 271.710 266.405 7.3 -2.0 0.9 0.0 -1.2

Nondurables less food. . . . . . . . . . . . . . . . . . . . . . . . . . . 12.880 215.952 234.670 224.406 3.9 -4.4 1.4 -0.4 -2.9

Nondurables less food and beverages. . . . . . . . 12.003 212.913 231.901 220.948 3.8 -4.7 1.5 -0.5 -3.1

Nondurables less food, beverages, and
apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.594 274.750 302.330 285.747 4.0 -5.5 2.1 -0.7 -4.3

Nondurables less food and apparel. . . . . . . . . . . . 10.471 272.474 298.713 283.802 4.2 -5.0 1.9 -0.7 -4.1

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.599 287.511 308.720 310.725 8.1 0.6 0.5 0.4 0.7

Education and communication2. . . . . . . . . . . . . . . . . . . . 6.041 143.844 144.852 144.922 0.7 0.0 0.0 0.7 0.1

Education2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.588 277.904 286.792 287.177 3.3 0.1 0.1 0.3 0.3

Communication2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.454 76.298 75.464 75.452 -1.1 0.0 -0.1 1.0 0.0

Information and information processing2. . . . 3.369 71.986 71.103 71.091 -1.2 0.0 -0.2 1.0 0.0

Information technology, hardware and
services3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.562 7.427 7.110 7.083 -4.6 -0.4 -0.2 -0.2 -0.3

Recreation2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.021 126.695 132.965 133.172 5.1 0.2 0.7 0.5 0.2

Video and audio2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.411 110.531 113.219 112.507 1.8 -0.6 0.7 0.5 -0.2

Pets, pet products and services2. . . . . . . . . . . . . . . 1.099 188.497 209.095 209.069 10.9 0.0 0.7 0.6 -0.1

Photography2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 77.661 81.866 82.174 5.8 0.4 -0.5 -0.3 1.3

Food and beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.659 285.556 313.467 314.459 10.1 0.3 0.6 0.5 0.3

Domestically produced farm food.. . . . . . . . . . . . . . 7.179 276.523 308.940 309.885 12.1 0.3 0.6 0.0 0.3

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.829 380.714 394.818 395.485 3.9 0.2 0.4 1.0 0.2

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.823 112.104 118.110 116.146 3.6 -1.7 -0.5 0.3 0.7

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.906 270.831 305.991 307.348 13.5 0.4 -0.4 -0.7 0.5

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.817 225.435 260.589 261.904 16.2 0.5 -0.5 -1.0 0.6

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.260 530.026 550.844 551.002 4.0 0.0 -0.5 -0.5 0.1

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.282 246.499 264.668 255.993 3.9 -3.3 0.7 -1.1 -2.5

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.368 246.999 263.196 254.846 3.2 -3.2 0.7 -1.0 -2.5

New and used motor vehicles2. . . . . . . . . . . . . . . 8.767 124.853 126.795 125.674 0.7 -0.9 -0.9 -1.5 -1.0

Utilities and public transportation. . . . . . . . . . . . . . . . . . 8.418 231.516 254.051 254.138 9.8 0.0 -0.3 0.1 0.5

Household furnishings and operations. . . . . . . . . . . 4.764 136.787 145.568 145.972 6.7 0.3 0.0 0.0 0.3

Other goods and services. . . . . . . . . . . . . . . . . . . . . . . . . . 2.729 487.131 518.668 518.088 6.4 -0.1 0.5 0.7 -0.1

Personal care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.209 247.561 264.117 263.813 6.6 -0.1 0.5 0.7 -0.1

1 Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.
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Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, December
2022
[1982-84=100, unless otherwise noted]

Area
Pricing

Schedule1

Percent change to Dec. 2022 from: Percent change to Nov. 2022 from:

Dec.
2021

Oct.
2022

Nov.
2022

Nov.
2021

Sep.
2022

Oct.
2022

U.S. city average. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.5 -0.4 -0.3 7.1 0.3 -0.1

Region and area size2

Northeast. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.1 0.0 -0.1 6.4 0.4 0.1

Northeast - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.3 0.2 0.0 6.4 0.5 0.2

Northeast - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.9 -0.2 -0.2 6.4 0.3 0.0

New England4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.5 -0.1 -0.5 6.4 0.9 0.4

Middle Atlantic4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.3 0.1 0.1 6.4 0.2 0.0

Midwest. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.0 -0.6 -0.5 6.8 0.0 -0.2

Midwest - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.8 -0.9 -0.4 6.6 -0.4 -0.5

Midwest - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.1 -0.5 -0.5 6.9 0.2 0.0

East North Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.2 -0.8 -0.6 7.1 0.1 -0.2

West North Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.7 -0.2 -0.2 6.1 -0.3 -0.1

South. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.0 -0.2 -0.3 7.7 0.5 0.1

South - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.3 -0.2 -0.3 8.2 0.5 0.1

South - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.9 -0.2 -0.3 7.4 0.4 0.0

South Atlantic4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.3 0.0 -0.3 8.1 0.8 0.3

East South Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.5 -0.1 0.0 6.3 0.2 -0.1

West South Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.7 -0.8 -0.4 7.4 -0.2 -0.4

West. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.2 -0.9 -0.4 7.1 0.3 -0.4

West - Size Class A. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.2 -0.8 -0.3 7.0 0.2 -0.4

West - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.3 -0.9 -0.5 7.2 0.3 -0.4

Mountain4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.4 -0.6 -0.2 8.3 0.4 -0.4

Pacific4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.8 -0.9 -0.5 6.7 0.2 -0.5

Size classes

Size Class A5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.4 -0.4 -0.2 7.1 0.3 -0.1

Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.5 -0.4 -0.4 7.1 0.3 -0.1

Selected local areas

Chicago-Naperville-Elgin, IL-IN-WI. . . . . . . . . . . . . . . . . . . . . . . . M 5.5 -1.4 -0.8 6.8 -0.4 -0.6

Los Angeles-Long Beach-Anaheim, CA. . . . . . . . . . . . . . . . . . M 4.9 -1.4 -0.6 6.0 -0.1 -0.8

New York-Newark-Jersey City, NY-NJ-PA. . . . . . . . . . . . . . . M 6.3 0.4 0.2 5.9 0.3 0.2

Atlanta-Sandy Springs-Roswell, GA.. . . . . . . . . . . . . . . . . . . . . . 2 8.1 -0.5

Baltimore-Columbia-Towson, MD6. . . . . . . . . . . . . . . . . . . . . . . . . 2 6.3 -0.1

Detroit-Warren-Dearborn, MI. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 6.2 -1.0

Houston-The Woodlands-Sugar Land, TX.. . . . . . . . . . . . . . . 2 5.3 -1.5

Miami-Fort Lauderdale-West Palm Beach, FL. . . . . . . . . . . 2 9.9 1.0

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD. . . . . . . 2 6.4 -0.4

Phoenix-Mesa-Scottsdale, AZ7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 9.5 -0.7

San Francisco-Oakland-Hayward, CA.. . . . . . . . . . . . . . . . . . . . 2 4.9 -0.3

Seattle-Tacoma-Bellevue, WA.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 8.4 0.1

St. Louis, MO-IL. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 6.2 0.1

Urban Alaska.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 5.4 -1.7

Boston-Cambridge-Newton, MA-NH.. . . . . . . . . . . . . . . . . . . . . . 1 7.0 0.6

Dallas-Fort Worth-Arlington, TX.. . . . . . . . . . . . . . . . . . . . . . . . . . . 1 8.4 0.3

Denver-Aurora-Lakewood, CO.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 6.9 0.5

Minneapolis-St.Paul-Bloomington, MN-WI. . . . . . . . . . . . . . . . 1 5.3 -1.0

Riverside-San Bernardino-Ontario, CA4. . . . . . . . . . . . . . . . . . . 1 7.5 0.6

San Diego-Carlsbad, CA.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 6.7 -0.7

Tampa-St. Petersburg-Clearwater, FL8. . . . . . . . . . . . . . . . . . . 1 9.6 1.0

Urban Hawaii. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 5.8 -0.6

Washington-Arlington-Alexandria, DC-VA-MD-WV6. . . . . 1 5.6 0.3

1 Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.

017

Page 29 of 177



1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.
2 Regions defined as the four Census regions.
3 Indexes on a December 1996=100 base.
4 Indexes on a December 2017=100 base.
5 Indexes on a December 1986=100 base.
6 1998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.
8 Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national
index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.
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Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, December 2022
[Percent changes]

Month Year
Unadjusted 1-month percent change Unadjusted 12-month percent change

C-CPI-U1 CPI-U C-CPI-U1 CPI-U

December 2009.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 2.7

December 2010.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.5

December 2011.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.9 3.0

December 2012.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.7

December 2013.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.5

December 2014.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.8

December 2015.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.7

December 2016.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 2.1

December 2017.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.7 2.1

December 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.9

December 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 2.3

January 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 2.0 2.5

February 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.3 1.8 2.3

March 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 -0.2 1.1 1.5

April 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.5 -0.7 0.2 0.3

May 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.0 -0.1 0.1

June 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.5 0.4 0.6

July 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.5 0.9 1.0

August 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.3 1.3 1.3

September 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.1 1.4 1.4

October 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.0 1.2 1.2

November 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 1.2 1.2

December 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.1 1.5 1.4

January 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.4 1.6 1.4

February 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.5 1.8 1.7

March 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.7 2.6 2.6

April 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 0.8 4.0 4.2

May 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 0.8 4.9 5.0

June 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 0.9 5.1 5.4

July 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.5 5.0 5.4

August 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.2 4.8 5.3

September 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.3 5.0 5.4

October 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 0.8 5.8 6.2

November 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.5 6.4 6.8

December 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.3 6.5 7.0

January 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 0.8 6.9 7.5

February 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 0.9 7.3 7.9

March 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.2 1.3 7.9 8.5

April 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.6 7.7 8.3

May 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.0 1.1 7.9 8.6

June 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.2 1.4 8.3 9.1

July 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.0 7.8 8.5

August 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.0 7.8 8.3

September 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.2 7.8 8.2

October 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 7.5 7.7

November 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 6.9 7.1

December 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 -0.3 6.4 6.5

1 The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated
expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in
January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;
October-December indexes are final in October of the following year.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 -0.1 0.04 S-May 2020 -0.1

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 0.3 0.037 0.09 S-Mar.2021 0.2

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 0.2 0.017 0.13 S-Mar.2021 0.2

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.118 0.0 0.000 0.32 S-Aug.2021 0.0

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.358 -0.3 -0.001 0.38 S-Nov.2020 -0.3

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.059 -1.0 -0.001 0.89 S-Jul.2020 -1.3

Breakfast cereal4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 1.1 0.002 0.68 L-Jul.2022 2.0

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 -0.5 -0.001 0.53 S-Jun.2021 -0.5

Rice4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.62 S-Jun.2022 -1.1

Bakery products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.760 0.1 0.001 0.39 S-Dec.2021 0.1

Bread4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.215 0.2 0.000 0.53 S-Dec.2021 0.0

White bread4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 0.74 S-Sep.2022 0.5

Bread other than white4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . -0.7 0.86 S-Jun.2021 -0.9

Fresh biscuits, rolls, muffins5. . . . . . . . . . . . . . . . . . . . . . . . . 0.116 0.0 0.000 1.00 S-Sep.2022 -0.2

Cakes, cupcakes, and cookies4. . . . . . . . . . . . . . . . . . . . . . 0.187 0.3 0.001 0.67 S-Oct.2022 0.1

Cookies4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.0 0.77 S-Oct.2022 0.3

Fresh cakes and cupcakes4, 6. . . . . . . . . . . . . . . . . . . . . -0.4 1.06 S-Oct.2022 -0.8

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.242 0.0 0.000 0.67 S-Aug.2021 -0.1

Fresh sweetrolls, coffeecakes, doughnuts4, 6. . . . 2.6 1.29 L-Feb.2022 4.1

Crackers, bread, and cracker products6. . . . . . . . . -1.3 1.31 S-Dec.2020 -2.7

Frozen and refrigerated bakery products, pies,
tarts, turnovers4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.1 0.86 S-Nov.2021 -1.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.898 1.0 0.018 0.25 L-May 2022 1.1

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.751 0.1 0.002 0.27 L-Sep.2022 0.7

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.101 0.6 0.006 0.38 L-Sep.2022 0.7

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 1.3 0.006 0.55 L-Oct.2021 2.5

Uncooked ground beef4. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 -0.1 0.000 0.65 L-Aug.2022 0.5

Uncooked beef roasts4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 1.1 0.001 1.40 L-Aug.2022 1.3

Uncooked beef steaks5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 0.9 0.002 0.93 L-Sep.2022 1.4

Uncooked other beef and veal4, 5. . . . . . . . . . . . . . . . . 0.048 0.6 0.000 1.15 L-Jul.2022 1.8

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.353 -0.2 -0.001 0.64 L-Sep.2022 1.8

Bacon, breakfast sausage, and related
products5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.157 -0.5 -0.001 0.77 L-Sep.2022 0.6

Bacon and related products6. . . . . . . . . . . . . . . . . . . . -2.9 0.86 S-Aug.2019 -3.4

Breakfast sausage and related products5, 6. . . 2.1 1.20 L-Jul.2022 2.6

Ham... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 -1.1 -0.001 1.86 S-Apr.2022 -1.8

Ham, excluding canned6. . . . . . . . . . . . . . . . . . . . . . . . -1.3 2.02 S-Jul.2022 -1.6

Pork chops4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 0.2 0.000 1.63 S-Oct.2022 0.2

Other pork including roasts, steaks, and ribs5.. . 0.080 0.5 0.000 1.53 L-Sep.2022 4.1

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.252 0.3 0.001 0.60 S-Aug.2022 -0.6

Frankfurters6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.9 1.28 L-Aug.2022 4.9

Lunchmeats4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 0.59 S-Aug.2022 -0.3

Poultry4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.363 -0.6 -0.002 0.51 L-Sep.2022 0.6

Chicken4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.294 -0.6 -0.002 0.62 L-Sep.2022 0.5

Fresh whole chicken4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 0.93 S-Oct.2022 -0.8

Fresh and frozen chicken parts4, 6. . . . . . . . . . . . . -0.8 0.73 L-Sep.2022 0.6

Other uncooked poultry including turkey5. . . . . . . . 0.069 -0.5 0.000 0.90 S-Dec.2021 -0.7

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 -0.7 -0.002 0.56 S-Apr.2021 -0.8

Fresh fish and seafood4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 -1.0 -0.001 0.84 L-Oct.2022 0.6

Processed fish and seafood5. . . . . . . . . . . . . . . . . . . . . . 0.143 0.0 0.000 0.71 S-Oct.2022 -0.9

Shelf stable fish and seafood6. . . . . . . . . . . . . . . . . . 2.4 0.91 L-Aug.2022 2.4

Frozen fish and seafood6. . . . . . . . . . . . . . . . . . . . . . . . -1.0 0.96 S-Oct.2022 -1.8

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Eggs4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.147 11.1 0.016 0.73 L-Apr.2020 15.0

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.811 -0.3 -0.003 0.32 S-Aug.2021 -0.8

Milk5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 -1.0 -0.002 0.43 S-Sep.2022 -1.3

Fresh whole milk6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.6 0.56 S-Oct.2022 -0.9

Fresh milk other than whole5, 6. . . . . . . . . . . . . . . . . . . . . . . . . -0.6 0.65 S-Sep.2022 -1.5

Cheese and related products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.262 0.5 0.001 0.59 L-Sep.2022 0.7

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 -1.1 -0.001 0.94 S-Nov.2021 -1.6

Other dairy and related products4, 5. . . . . . . . . . . . . . . . . . . . . . 0.222 -0.1 0.000 0.57 S-Nov.2021 -0.2

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.431 -0.6 -0.009 0.33 S-Oct.2022 -0.9

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.086 -1.1 -0.012 0.40 S-Oct.2022 -1.5

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.574 -1.9 -0.011 0.62 S-Oct.2022 -2.4

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 0.2 0.000 1.09 S-Oct.2022 -0.8

Bananas4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 -0.4 0.000 0.71 S-Oct.2022 -1.1

Citrus fruits5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -0.3 0.000 1.06 S-Oct.2022 -2.5

Oranges, including tangerines6. . . . . . . . . . . . . . . . . . . . -1.7 1.43 S-Oct.2022 -3.6

Other fresh fruits5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 -2.6 -0.007 1.07 S-Sep.2020 -2.7

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.512 -0.1 -0.001 0.51 S-Oct.2022 -0.5

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 1.6 0.001 0.77 L-Sep.2022 3.5

Lettuce4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 4.0 0.003 0.92 S-Oct.2022 3.3

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.082 3.4 0.003 1.09 L-Mar.2020 4.1

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.283 -1.3 -0.004 0.71 S-Jan.2021 -1.4

Processed fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . 0.345 0.7 0.002 0.41 L-Oct.2022 1.1

Canned fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . . 0.178 0.3 0.001 0.61 L-Oct.2022 1.8

Canned fruits5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.9 0.69 S-Dec.2020 -1.3

Canned vegetables5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.72 L-Oct.2022 1.8

Frozen fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . . . 0.103 1.1 0.001 0.88 S-Oct.2022 0.4

Frozen vegetables6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 1.04 S-Oct.2022 0.8

Other processed fruits and vegetables including
dried5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 1.7 0.001 0.94 L-Jul.2022 2.7

Dried beans, peas, and lentils4, 5, 6. . . . . . . . . . . . . . . 3.2 0.90 L-Mar.2022 4.4

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.981 0.1 0.001 0.40 S-Jan.2022 0.0

Juices and nonalcoholic drinks5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 0.0 0.000 0.49 S-Jan.2022 -0.9

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 1.1 0.003 0.85 L-Oct.2022 1.2

Frozen noncarbonated juices and drinks4, 5. . . . . . . . . . 0.007 1.0 0.000 0.66 S-Aug.2022 -3.1

Nonfrozen noncarbonated juices and drinks5. . . . . . . . . 0.395 -0.7 -0.003 0.59 S-Apr.2019 -0.7

Beverage materials including coffee and tea5. . . . . . . . . . . 0.288 0.2 0.001 0.61 S-Aug.2022 -0.8

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.186 0.0 0.000 0.79 S-Aug.2022 -1.0

Roasted coffee6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.90 L-Oct.2022 1.5

Instant coffee4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.2 1.86 S-Jul.2021 -2.5

Other beverage materials including tea4, 5. . . . . . . . . . . . 0.102 0.1 0.000 1.01 S-Oct.2022 -0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.285 0.4 0.010 0.25 L-Oct.2022 0.9

Sugar and sweets4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 0.4 0.001 0.68 L-Oct.2022 0.7

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.043 1.0 0.000 0.59 L-Aug.2022 2.4

Candy and chewing gum4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.185 1.0 0.002 0.97 L-Sep.2022 2.0

Other sweets5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.063 -0.3 0.000 0.82 L-Oct.2022 1.0

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 1.5 0.004 0.59 L-Oct.2022 2.1

Butter and margarine5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.083 1.7 0.001 1.06 L-Oct.2022 1.9

Butter6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.3 1.49 L-Jun.2022 4.8

Margarine4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 1.54 L-Sep.2022 4.2

Salad dressing5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 -1.1 -0.001 0.96 S-Aug.2020 -1.4

Other fats and oils including peanut butter5. . . . . . . . . . 0.117 3.4 0.004 0.95 L-Jul.2022 3.6

Peanut butter4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 0.58 L-Jul.2022 3.5

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.734 0.3 0.005 0.29 L-Oct.2022 0.8

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 0.9 0.001 1.00 L-Sep.2022 2.6

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.280 1.1 0.003 0.55 L-Aug.2022 1.5

Snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.374 -0.2 -0.001 0.58 L-Oct.2022 1.3

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.330 1.0 0.003 0.48 L-Jul.2022 2.4

Salt and other seasonings and spices5, 6. . . . . . . . -0.5 0.73 – –

Olives, pickles, relishes4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . 0.6 0.86 S-Sep.2022 -0.6

Sauces and gravies5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.02 L-Jul.2022 3.4

Other condiments6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.8 0.71 L-Aug.2014 4.0

Baby food4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.045 -0.2 0.000 0.61 S-Aug.2022 -2.0

Other miscellaneous foods5. . . . . . . . . . . . . . . . . . . . . . . . . . 0.605 -0.3 -0.002 0.60 S-Apr.2021 -0.6

Prepared salads7, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.9 1.61 S-Oct.2022 -1.2

Food away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.257 0.4 0.020 0.11 S-Mar.2022 0.3

Full service meals and snacks4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.438 0.1 0.003 0.14 S-Aug.2020 0.1

Limited service meals and snacks4, 5. . . . . . . . . . . . . . . . . . . . . . . 2.532 0.5 0.014 0.15 S-Apr.2022 0.3

Food at employee sites and schools4, 5. . . . . . . . . . . . . . . . . . . . 0.077 0.6 0.000 2.22 S-May 2022 0.4

Food at elementary and secondary schools4, 8, 6. . . . . . . 0.2 6.84 L-May 2022 0.3

Food from vending machines and mobile vendors4, 5. . . . 0.038 1.4 0.001 0.46 L-Oct.2022 3.7

Other food away from home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.171 1.0 0.002 0.12 L-Jun.2022 1.8

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 -4.5 -0.354 0.14 S-Aug.2022 -5.0

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.308 -9.4 -0.408 0.13 S-Aug.2022 -10.1

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.257 -11.9 -0.030 0.65 S-Feb.1990 -16.1

Fuel oil4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 -16.6 -0.030 0.67 S-Feb.1990 -19.0

Propane, kerosene, and firewood9. . . . . . . . . . . . . . . . . . . . . . . . 0.073 -0.2 0.000 0.83 L-Oct.2022 0.0

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 -9.2 -0.378 0.13 S-Aug.2022 -10.5

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.951 -9.4 -0.376 0.13 S-Aug.2022 -10.6

Gasoline, unleaded regular6. . . . . . . . . . . . . . . . . . . . . . . . . . . . -9.6 0.39 S-Aug.2022 -10.8

Gasoline, unleaded midgrade10, 6. . . . . . . . . . . . . . . . . . . . . . -8.3 0.36 S-Aug.2022 -10.0

Gasoline, unleaded premium6. . . . . . . . . . . . . . . . . . . . . . . . . . -8.2 0.36 S-Aug.2022 -8.8

Other motor fuels4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 -8.5 -0.009 0.26 S-Jan.2016 -8.5

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 1.5 0.054 0.21 L-Aug.2022 2.1

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 1.0 0.026 0.21 L-Aug.2022 1.5

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.950 3.0 0.028 0.37 L-Aug.2022 3.5

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 78.350 0.3 0.237 0.04 L-Oct.2022 0.3

Commodities less food and energy commodities. . . . . . . . . . . . 20.882 -0.3 -0.070 0.10 L-Sep.2022 0.0

Household furnishings and supplies11. . . . . . . . . . . . . . . . . . . . . . 3.949 0.2 0.009 0.24 S-Oct.2022 -0.2

Window and floor coverings and other linens4, 5. . . . . . . . 0.292 -0.4 -0.001 1.08 L-Oct.2022 0.5

Floor coverings4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 0.0 0.000 1.03 S-Oct.2022 -1.4

Window coverings4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 1.7 0.001 1.42 L-Aug.2022 3.7

Other linens4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 -1.2 -0.002 1.57 L-Oct.2022 1.9

Furniture and bedding4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.952 0.0 0.000 0.47 L-Aug.2022 0.5

Bedroom furniture4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 0.6 0.002 0.72 L-Jul.2022 1.2

Living room, kitchen, and dining room furniture4, 5. . . 0.471 -0.6 -0.003 0.79 S-Oct.2022 -1.9

Other furniture5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 0.0 0.000 0.83 L-Sep.2022 4.2

Appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.240 0.2 0.001 0.62 S-Oct.2022 -0.5

Major appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 1.0 0.001 0.80 L-Mar.2022 2.8

Laundry equipment4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.1 1.08 L-Aug.2022 6.9

Other appliances4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -0.7 -0.001 0.85 S-Oct.2022 -1.0

Other household equipment and furnishings5. . . . . . . . . . . 0.549 -0.3 -0.002 0.54 L-Sep.2022 1.2

Clocks, lamps, and decorator items4. . . . . . . . . . . . . . . . . . 0.331 -2.6 -0.008 0.66 S-May 2022 -3.7

Indoor plants and flowers12. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 0.1 0.000 0.89 S-Jul.2022 0.0

Dishes and flatware4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.049 0.7 0.000 1.90 L-Sep.2022 3.3

Nonelectric cookware and tableware4, 5. . . . . . . . . . . . . . . 0.070 1.6 0.001 1.17 L-Mar.2022 1.8

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Tools, hardware, outdoor equipment and supplies5. . . . 0.955 1.4 0.013 0.34 L-Aug.2022 1.4

Tools, hardware and supplies4, 5. . . . . . . . . . . . . . . . . . . . . . . 0.251 1.2 0.003 0.57 L-Oct.2022 1.4

Outdoor equipment and supplies5. . . . . . . . . . . . . . . . . . . . . . 0.474 1.5 0.007 0.43 L-Jan.2022 2.1

Housekeeping supplies4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.961 0.3 0.003 0.34 S-Nov.2021 0.2

Household cleaning products4, 5. . . . . . . . . . . . . . . . . . . . . . . . 0.345 -0.1 0.000 0.54 S-Sep.2021 -0.4

Household paper products4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 1.4 0.003 0.45 S-Oct.2022 0.4

Miscellaneous household products4, 5. . . . . . . . . . . . . . . . . 0.390 0.0 0.000 0.57 S-Mar.2022 -0.3

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 0.5 0.012 0.37 L-Jun.2022 0.8

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.602 1.6 0.010 0.69 L-Nov.2021 1.7

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.465 1.3 0.006 0.83 L-Nov.2021 1.7

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.076 1.9 0.001 2.00 S-Oct.2022 -2.0

Men’s underwear, nightwear, swimwear, and
accessories4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.156 -1.4 -0.002 1.01 S-Jul.2022 -2.4

Men’s shirts and sweaters5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 2.1 0.002 1.26 L-Jan.2022 2.4

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 1.1 0.001 1.42 L-Oct.2022 1.5

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 2.4 0.003 1.14 L-Nov.2021 2.5

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.956 -0.3 -0.003 0.62 S-Apr.2022 -0.9

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.803 -0.3 -0.002 0.69 S-Sep.2022 -0.4

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 2.8 0.002 1.73 L-Jan.2022 6.5

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 -2.4 -0.002 1.69 S-Oct.2022 -2.4

Women’s suits and separates5. . . . . . . . . . . . . . . . . . . . . . . 0.386 1.2 0.004 1.10 L-Aug.2022 1.2

Women’s underwear, nightwear, swimwear, and
accessories5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.266 -0.7 -0.002 0.96 S-Jun.2022 -1.5

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 -0.6 -0.001 1.39 L-Sep.2022 1.8

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 -0.2 -0.001 0.51 S-Oct.2022 -1.1

Men’s footwear4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.199 -2.4 -0.005 0.74 S-Dec.2017 -3.6

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.113 0.8 0.001 1.15 L-Jun.2022 1.2

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.274 -0.6 -0.002 0.73 S-Oct.2022 -1.6

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 0.8 0.001 1.54 S-Oct.2022 -3.2

Jewelry and watches9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 3.3 0.005 1.23 L-Sep.2022 3.4

Watches4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.029 -0.1 0.000 1.52 S-Oct.2022 -0.1

Jewelry9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.124 3.7 0.005 1.50 L-Sep.2022 4.4

Transportation commodities less motor fuel11. . . . . . . . . . . . . 8.212 -1.2 -0.097 0.13 L-Oct.2022 -0.9

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 -0.1 -0.002 0.24 S-Jan.2021 -0.4

New cars6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.36 L-Oct.2022 0.3

New trucks13, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.34 S-Jan.2021 -0.3

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.624 -2.5 -0.094 0.02 L-Oct.2022 -2.4

Motor vehicle parts and equipment4. . . . . . . . . . . . . . . . . . . . . . 0.435 0.1 0.000 0.42 S-Mar.2022 -0.2

Tires4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.272 0.5 0.001 0.54 L-Aug.2022 1.2

Vehicle accessories other than tires4, 5. . . . . . . . . . . . . . . . 0.164 -0.6 -0.001 0.55 S-Oct.2020 -1.4

Vehicle parts and equipment other than tires4, 6. . . -1.2 0.66 S-Oct.2020 -2.0

Motor oil, coolant, and fluids4, 6. . . . . . . . . . . . . . . . . . . . . . 0.3 0.76 L-Oct.2022 4.4

Medical care commodities4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.472 0.1 0.002 0.20 S-Oct.2022 0.0

Medicinal drugs4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.369 0.0 -0.001 0.21 S-Oct.2022 0.0

Prescription drugs4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.995 0.1 0.001 0.17 L-Aug.2022 0.4

Nonprescription drugs4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 -0.4 -0.002 0.51 S-Sep.2022 -0.4

Medical equipment and supplies4, 11. . . . . . . . . . . . . . . . . . . . . 0.103 2.3 0.002 0.49 L-Jan.2021 3.5

Recreation commodities11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.874 0.1 0.002 0.24 L-Oct.2022 0.7

Video and audio products11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.271 0.0 0.000 0.43 L-Oct.2022 0.9

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 1.4 0.002 0.58 L-Aug.2021 2.4

Other video equipment5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.023 0.0 0.000 1.14 L-Sep.2022 0.1

Audio equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.072 -2.4 -0.002 1.11 S-Jan.2021 -3.3

Recorded music and music subscriptions4, 5. . . . . . . . . 0.051 0.1 0.000 0.38 S-Sep.2022 -0.2

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Pets and pet products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 0.1 0.001 0.36 S-Nov.2021 0.1

Pet food4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.36 S-Jan.2022 0.3

Purchase of pets, pet supplies, accessories4, 5, 6. . . . 0.1 0.75 L-Oct.2022 1.4

Sporting goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.549 -0.5 -0.003 0.50 S-Sep.2022 -1.1

Sports vehicles including bicycles4. . . . . . . . . . . . . . . . . . . . . 0.315 -0.6 -0.002 0.74 S-Sep.2022 -2.6

Sports equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.223 -0.2 -0.001 0.48 L-Oct.2022 0.3

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.020 3.5 0.001 0.79 L-Jul.2022 4.1

Photographic equipment5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.2 0.75 L-Jul.2022 4.1

Recreational reading materials4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.095 -0.1 0.000 0.63 L-Aug.2022 2.1

Newspapers and magazines4, 5. . . . . . . . . . . . . . . . . . . . . . . . 0.056 0.0 0.000 0.82 L-Aug.2022 2.7

Recreational books4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 -0.1 0.000 0.85 S-Oct.2022 -2.2

Other recreational goods5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.364 0.9 0.003 0.56 L-Jul.2022 1.2

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.281 1.0 0.003 0.67 L-Jul.2022 1.5

Toys, games, hobbies and playground
equipment5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.90 L-Oct.2022 -0.1

Sewing machines, fabric and supplies4, 5. . . . . . . . . . . . . 0.026 3.6 0.001 1.60 L-Apr.2022 4.6

Music instruments and accessories4, 5. . . . . . . . . . . . . . . . 0.042 -1.1 0.000 0.93 S-Dec.2020 -2.4

Education and communication commodities11. . . . . . . . . . . . . 0.725 -0.8 -0.006 0.55 L-Sep.2022 -0.6

Educational books and supplies4. . . . . . . . . . . . . . . . . . . . . . . . . 0.086 0.2 0.000 0.85 L-Oct.2022 0.2

College textbooks4, 14, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.73 L-May 2022 2.5

Information technology commodities11. . . . . . . . . . . . . . . . . . . 0.639 -0.9 -0.006 0.70 L-Sep.2022 -0.6

Computers, peripherals, and smart home
assistants4, 7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.326 -2.4 -0.008 0.83 L-Oct.2022 -0.3

Computer software and accessories4, 5. . . . . . . . . . . . . . . 0.019 -0.9 0.000 1.40 L-Sep.2022 1.2

Telephone hardware, calculators, and other
consumer information items5. . . . . . . . . . . . . . . . . . . . . . . . . 0.295 0.7 0.002 0.85 L-Dec.2021 0.8

Smartphones4, 6, 15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 1.16 L-Jan.2022 1.1

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 0.5 0.004 0.20 S-Sep.2022 0.0

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.583 0.6 0.004 0.25 S-Oct.2022 0.5

Beer, ale, and other malt beverages at home. . . . . . . . 0.225 1.3 0.003 0.38 – –

Distilled spirits at home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.105 -0.1 0.000 0.34 S-Sep.2022 -0.8

Whiskey at home4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.42 S-Oct.2022 0.1

Distilled spirits, excluding whiskey, at home4, 6. . . . -0.3 0.52 S-Sep.2022 -0.3

Wine at home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.253 -0.2 -0.001 0.39 – –

Alcoholic beverages away from home4. . . . . . . . . . . . . . . . . . 0.294 0.8 0.002 0.24 L-Oct.2022 1.2

Beer, ale, and other malt beverages away from
home4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.29 L-Oct.2022 0.7

Wine away from home4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.0 0.29 L-Oct.2022 1.2

Distilled spirits away from home4, 5, 6. . . . . . . . . . . . . . . . . . 1.4 0.31 L-Jun.2021 1.6

Other goods11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.364 -0.1 -0.001 0.21 S-May 2021 -0.1

Tobacco and smoking products4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.520 -0.1 -0.001 0.20 S-Jan.2022 -0.1

Cigarettes4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.450 -0.1 0.000 0.22 S-Jan.2022 -0.3

Tobacco products other than cigarettes4, 5. . . . . . . . . . . . 0.065 -0.2 0.000 0.33 S-Oct.2022 -1.1

Personal care products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.653 -0.1 -0.001 0.26 S-Dec.2021 -0.2

Hair, dental, shaving, and miscellaneous personal
care products4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 0.5 0.002 0.33 – –

Cosmetics, perfume, bath, nail preparations and
implements4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 -0.8 -0.002 0.37 S-Jul.2021 -1.0

Miscellaneous personal goods4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 0.190 0.1 0.000 0.88 S-Aug.2022 0.0

Stationery, stationery supplies, gift wrap6. . . . . . . . . . . . . 2.9 0.71 – –

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57.469 0.5 0.314 0.05 L-Oct.2022 0.5

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 0.8 0.262 0.06 L-Oct.2022 0.8

Rent of shelter16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.569 0.8 0.249 0.06 L-Sep.2022 0.8

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.447 0.8 0.059 0.05 – –

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Lodging away from home5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.887 1.5 0.014 1.65 L-Oct.2022 4.9

Housing at school, excluding board16. . . . . . . . . . . . . . . 0.124 0.2 0.000 0.05 – –

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.762 1.7 0.014 1.90 L-Oct.2022 5.6

Owners’ equivalent rent of residences16. . . . . . . . . . . . . . 24.235 0.8 0.189 0.05 L-Sep.2022 0.8

Owners’ equivalent rent of primary residence16. . . 22.978 0.8 0.180 0.05 L-Sep.2022 0.8

Tenants’ and household insurance4, 5. . . . . . . . . . . . . . . . . 0.360 0.1 0.000 0.12 – –

Water and sewer and trash collection services5. . . . . . . . 1.089 0.3 0.003 0.10 – –

Water and sewerage maintenance.. . . . . . . . . . . . . . . . . . . . 0.782 0.3 0.002 0.10 L-Sep.2022 0.3

Garbage and trash collection4, 13. . . . . . . . . . . . . . . . . . . . . . . 0.308 0.2 0.001 0.26 S-Aug.2022 0.1

Household operations4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Domestic services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 1.7 0.004 0.38 L-Dec.2021 2.4

Gardening and lawncare services4, 5. . . . . . . . . . . . . . . . . .

Moving, storage, freight expense4, 5. . . . . . . . . . . . . . . . . . . 0.100 -1.3 -0.001 1.45 S-Sep.2022 -2.2

Repair of household items4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.788 0.1 0.006 0.13 L-Sep.2022 1.0

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.455 0.1 0.002 0.20 – –

Physicians’ services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 0.1 0.002 0.27 L-Sep.2022 0.5

Dental services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.920 0.2 0.002 0.19 S-Oct.2022 0.2

Eyeglasses and eye care4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . 0.352 0.4 0.001 0.37 L-Sep.2022 3.2

Services by other medical professionals4, 9. . . . . . . . 0.376 -0.9 -0.003 0.10 S-Jul.1995 -0.9

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.491 1.5 0.037 0.12 L-Oct.2015 1.8

Hospital services17. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.123 1.7 0.035 0.13 L-Oct.2015 2.0

Inpatient hospital services17, 6. . . . . . . . . . . . . . . . . . . . . 1.5 0.36 L-Oct.2015 2.2

Outpatient hospital services9, 6. . . . . . . . . . . . . . . . . . . . 1.7 0.34 L-Oct.2015 1.7

Nursing homes and adult day services17. . . . . . . . . . . 0.205 0.5 0.001 0.16 L-Jun.2022 1.4

Care of invalids and elderly at home4, 8. . . . . . . . . . . . 0.163 0.2 0.000 0.24 L-Oct.2022 0.5

Health insurance4, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.842 -3.4 -0.029 0.15 L-Sep.2022 2.1

Transportation services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.018 0.2 0.011 0.19 L-Oct.2022 0.8

Leased cars and trucks4, 14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.849 1.5 0.013 0.35 L-Jun.2018 1.6

Car and truck rental5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.141 -1.6 -0.002 1.79 L-Oct.2022 -0.5

Motor vehicle maintenance and repair4. . . . . . . . . . . . . . . 1.087 1.0 0.011 0.21 S-Oct.2022 0.7

Motor vehicle body work4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 0.2 0.000 0.26 S-Aug.2022 -1.2

Motor vehicle maintenance and servicing4. . . . . . . . . 0.589 0.4 0.002 0.25 S-May 2022 0.3

Motor vehicle repair4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.400 2.1 0.009 0.31 L-Sep.2022 2.2

Motor vehicle insurance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 0.6 0.014 0.19 S-May 2022 0.5

Motor vehicle fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 0.1 0.001 0.23 L-Sep.2022 0.5

State motor vehicle registration and license
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 0.2 0.000 0.02 L-Aug.2022 0.8

Parking and other fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.194 0.1 0.000 0.45 L-Sep.2022 1.4

Parking fees and tolls5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 0.53 L-Aug.2022 1.1

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 -2.8 -0.025 0.65 S-Aug.2022 -3.2

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 -3.1 -0.019 0.97 S-Aug.2022 -4.6

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 0.3 0.000 0.62 L-Oct.2022 1.6

Ship fare4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.4 0.82 L-Sep.2022 1.5

Intracity transportation4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.191 1.8 0.003 0.92 L-Apr.2021 1.8

Intracity mass transit4, 11, 6. . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.26 S-Jul.2022 -0.2

Recreation services11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.147 0.3 0.010 0.21 S-Sep.2022 0.2

Video and audio services11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.141 -0.3 -0.003 0.17 S-Sep.2022 -0.4

Cable and satellite television service13. . . . . . . . . . . . . 1.047 -0.3 -0.004 0.13 S-Sep.2022 -0.4

Video discs and other media, including rental of
video4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.094 0.3 0.000 1.04 L-Aug.2022 1.2

Video discs and other media4, 5, 6. . . . . . . . . . . . . . . . . -0.9 1.84 L-Oct.2022 0.0

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Rental of video discs and other media4, 5, 6. . . . . 2.2 0.22 L-Jun.2019 2.2

Pet services including veterinary5. . . . . . . . . . . . . . . . . . . . . . 0.524 -0.4 -0.002 0.32 S-May 2022 -0.6

Pet services4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.39 S-Sep.2022 0.6

Veterinarian services5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 0.60 S-May 2022 -1.1

Photographers and photo processing4, 5. . . . . . . . . . . . . . 0.030 -0.2 0.000 0.45 S-Jul.2022 -0.7

Other recreation services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.452 1.1 0.016 0.41 – –

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.634 0.7 0.005 0.28 L-Oct.2022 1.2

Admissions4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.458 1.1 0.005 0.87 S-Oct.2022 0.8

Admission to movies, theaters, and
concerts4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 0.61 S-Sep.2022 -0.6

Admission to sporting events4, 5, 6. . . . . . . . . . . . . . . . 4.5 4.15 S-Oct.2022 -1.6

Fees for lessons or instructions4, 9. . . . . . . . . . . . . . . . . . 0.171 2.6 0.005 0.43 L-Sep.2022 2.8

Education and communication services11. . . . . . . . . . . . . . . . 5.316 0.3 0.014 0.06 S-Oct.2022 0.1

Tuition, other school fees, and childcare. . . . . . . . . . . . . . 2.502 0.3 0.008 0.08 – –

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.428 0.3 0.004 0.09 L-Aug.2022 0.5

Elementary and high school tuition and fees. . . . . . 0.315 0.3 0.001 0.05 – –

Day care and preschool12. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.631 0.3 0.002 0.09 S-Oct.2022 0.2

Technical and business school tuition and
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.038 0.3 0.000 0.11 L-Aug.2022 0.9

Postage and delivery services5. . . . . . . . . . . . . . . . . . . . . . . . . 0.084 0.2 0.000 0.06 – –

Postage. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 0.2 0.000 0.01 – –

Delivery services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.009 0.1 0.000 0.30 S-Oct.2022 -1.5

Telephone services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 0.3 0.005 0.07 S-Oct.2022 -0.1

Wireless telephone services4, 5. . . . . . . . . . . . . . . . . . . . . . 1.501 0.2 0.003 0.04 S-Oct.2022 -0.3

Residential telephone services4, 11. . . . . . . . . . . . . . . . . . 0.306 0.7 0.002 0.27 – –

Internet services and electronic information
providers4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.915 0.1 0.001 0.20 S-Sep.2022 -0.1

Other personal services4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.366 -0.2 -0.002 0.19 S-Jan.2021 -0.3

Personal care services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.542 0.3 0.001 0.28 S-Oct.2022 0.2

Haircuts and other personal care services4, 5. . . . . . 0.542 0.3 0.001 0.28 S-Oct.2022 0.2

Miscellaneous personal services4. . . . . . . . . . . . . . . . . . . . . . 0.823 -0.4 -0.004 0.18 S-Jan.2021 -1.0

Legal services4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.230 0.2 0.001 0.09 L-May 2022 1.0

Funeral expenses4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 0.7 0.001 0.13 L-Oct.2022 1.7

Laundry and dry cleaning services4, 5. . . . . . . . . . . . . . . 0.154 0.4 0.001 0.39 S-Sep.2022 -0.6

Apparel services other than laundry and dry
cleaning4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.018 1.6 0.000 0.45 L-Sep.2022 5.0

Financial services4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 -2.9 -0.006 0.50 S-Jan.2021 -4.7

Checking account and other bank
services4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.30 S-Oct.2022 -0.5

Tax return preparation and other accounting
fees4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.5 0.51 S-Mar.2019 -6.9

Special aggregate indexes

All items less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.219 -0.1 -0.117 0.04 S-Jul.2022 -0.2

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67.071 -0.5 -0.342 0.05 S-Apr.2020 -1.2

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53.290 -0.7 -0.379 0.05 S-Apr.2020 -1.9

All items less food, shelter, and energy. . . . . . . . . . . . . . . . . . . . . . . . . . 45.421 -0.1 -0.025 0.06 – –

All items less food, shelter, energy, and used cars and
trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41.797 0.2 0.068 0.06 L-Sep.2022 0.6

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 91.740 -0.1 -0.088 0.04 S-Jul.2022 -0.1

All items less energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 92.132 0.3 0.274 0.04 L-Oct.2022 0.3

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38.971 -1.1 -0.441 0.07 S-Apr.2020 -1.6

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
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Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Commodities less food, energy, and used cars and
trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.257 0.1 0.023 0.12 L-Oct.2022 0.1

Commodities less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25.190 -1.9 -0.478 0.09 S-Apr.2020 -3.3

Commodities less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 24.313 -2.0 -0.483 0.09 S-Apr.2020 -3.5

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61.029 0.6 0.368 0.05 L-Sep.2022 0.8

Services less rent of shelter16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28.460 0.4 0.117 0.06 L-Sep.2022 0.9

Services less medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . 54.240 0.7 0.356 0.05 L-Sep.2022 0.8

Durables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.310 -0.8 -0.103 0.14 L-Oct.2022 -0.7

Nondurables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.661 -1.2 -0.329 0.07 S-Aug.2022 -1.4

Nondurables less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.880 -2.9 -0.368 0.12 S-Aug.2022 -3.6

Nondurables less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 12.003 -3.1 -0.371 0.13 S-Aug.2022 -3.8

Nondurables less food, beverages, and apparel. . . . . . . . . . . . . 9.594 -4.3 -0.411 0.11 S-Aug.2022 -4.8

Nondurables less food and apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.471 -4.1 -0.428 0.10 S-Aug.2022 -4.3

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.599 0.7 0.304 0.06 L-Sep.2022 0.7

Education and communication5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.041 0.1 0.009 0.07 S-Oct.2022 0.0

Education5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.588 0.3 0.008 0.08 – –

Communication5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.454 0.0 0.000 0.10 S-Oct.2022 -0.1

Information and information processing5. . . . . . . . . . . . . . . . . . . 3.369 0.0 0.000 0.11 S-Oct.2022 -0.2

Information technology, hardware and services18. . . . . . . . . 1.562 -0.3 -0.005 0.25 S-Sep.2022 -0.3

Recreation5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.021 0.2 0.013 0.17 S-Sep.2022 0.1

Video and audio5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.411 -0.2 -0.003 0.17 S-Sep.2022 -0.2

Pets, pet products and services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.099 -0.1 -0.001 0.29 S-Oct.2020 -0.2

Photography5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 1.3 0.001 0.42 L-Jul.2022 1.3

Food and beverages.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.659 0.3 0.042 0.08 S-Apr.2021 0.3

Domestically produced farm food4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.179 0.3 0.022 0.14 L-Oct.2022 0.6

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.829 0.2 0.023 0.08 S-Sep.2022 0.2

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.823 0.7 0.013 0.46 L-Mar.2022 0.7

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.906 0.5 0.027 0.16 L-Sep.2022 0.8

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.817 0.6 0.024 0.20 L-Sep.2022 0.9

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.260 0.1 0.008 0.12 L-Sep.2022 0.8

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.282 -2.5 -0.463 0.10 S-Apr.2020 -6.0

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.368 -2.5 -0.438 0.09 S-Apr.2020 -5.7

New and used motor vehicles5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.767 -1.0 -0.086 0.13 L-Oct.2022 -0.9

Utilities and public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.418 0.5 0.043 0.12 L-Sep.2022 0.6

Household furnishings and operations. . . . . . . . . . . . . . . . . . . . . . . . . . . 4.764 0.3 0.015 0.20 L-Sep.2022 0.5

Other goods and services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.729 -0.1 -0.003 0.14 S-May 2021 -0.1

Personal care4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.209 -0.1 -0.003 0.16 S-Sep.2021 -0.1

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.

3 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
5 Indexes on a December 1997=100 base.
6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not

have a relative importance or effect.
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7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
9 Indexes on a December 1986=100 base.
10 Indexes on a December 1993=100 base.
11 Indexes on a December 2009=100 base.
12 Indexes on a December 1990=100 base.
13 Indexes on a December 1983=100 base.
14 Indexes on a December 2001=100 base.
15 Indexes on a December 2019=100 base.
16 Indexes on a December 1982=100 base.
17 Indexes on a December 1996=100 base.
18 Indexes on a December 1988=100 base.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 6.5 0.09 S-Oct.2021 6.2

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 10.4 1.392 0.19 S-Jun.2022 10.4

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 11.8 0.962 0.29 S-Apr.2022 10.8

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.118 16.1 0.166 0.54 S-Oct.2022 15.9

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.358 15.6 0.052 0.79 S-Jun.2022 15.1

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.059 23.4 0.012 1.42 S-Aug.2022 23.3

Breakfast cereal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 13.0 0.019 1.23 S-May 2022 12.2

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 15.4 0.021 1.21 S-Jul.2022 14.5

Rice4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.8 1.30 S-Sep.2022 13.6

Bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.760 16.3 0.114 0.71 – –

Bread4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.215 15.9 0.032 1.38 L-Aug.2022 16.2

White bread5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.7 1.37 L-Sep.1974 18.1

Bread other than white5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.0 1.36 S-Oct.2022 14.0

Fresh biscuits, rolls, muffins4. . . . . . . . . . . . . . . . . . . . . . . . . 0.116 16.3 0.017 1.72 L-Aug.2022 17.1

Cakes, cupcakes, and cookies. . . . . . . . . . . . . . . . . . . . . . . 0.187 17.1 0.029 1.68 S-Oct.2022 16.2

Cookies5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.15 S-Oct.2022 16.8

Fresh cakes and cupcakes5. . . . . . . . . . . . . . . . . . . . . . . 14.9 2.20 L-Sep.2022 15.0

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.242 15.9 0.036 1.16 S-Jul.2022 14.9

Fresh sweetrolls, coffeecakes, doughnuts5. . . . . . 13.5 1.67 L-Oct.2022 13.7

Crackers, bread, and cracker products5. . . . . . . . . 16.0 1.72 S-May 2022 14.6

Frozen and refrigerated bakery products, pies,
tarts, turnovers5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.4 1.90 S-Aug.2022 18.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.898 7.7 0.145 0.71 L-Oct.2022 8.0

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.751 4.5 0.080 0.71 L-Oct.2022 5.9

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.101 2.0 0.023 0.92 L-Oct.2022 2.9

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 -3.1 -0.017 0.97 L-Sep.2022 -1.1

Uncooked ground beef. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 0.7 0.001 1.12 L-Oct.2022 0.8

Uncooked beef roasts4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 -3.5 -0.003 2.91 L-Sep.2022 -2.8

Uncooked beef steaks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 -5.4 -0.012 1.56 L-Sep.2022 -4.8

Uncooked other beef and veal4. . . . . . . . . . . . . . . . . . . 0.048 -6.7 -0.004 2.50 L-Oct.2022 -3.5

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.353 1.5 0.005 1.71 L-Oct.2022 4.0

Bacon, breakfast sausage, and related
products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.157 1.1 0.002 1.89 S-May 2020 0.8

Bacon and related products5. . . . . . . . . . . . . . . . . . . . -3.7 2.17 S-Oct.2018 -7.6

Breakfast sausage and related products4, 5. . . 9.0 1.90 L-Oct.2022 10.3

Ham... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 5.7 0.004 2.87 S-Aug.2021 4.1

Ham, excluding canned5. . . . . . . . . . . . . . . . . . . . . . . . 5.2 3.44 S-Aug.2021 4.4

Pork chops.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.9 0.002 2.62 L-Sep.2022 5.5

Other pork including roasts, steaks, and ribs4.. . 0.080 -1.8 -0.002 3.71 L-Oct.2022 0.3

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.252 14.7 0.035 1.13 S-Apr.2022 13.2

Frankfurters5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 2.39 L-Aug.2022 18.3

Lunchmeats4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.1 1.01 S-Apr.2022 14.4

Poultry. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.363 12.2 0.042 1.24 S-Jan.2022 9.8

Chicken4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.294 10.9 0.031 1.29 S-Jan.2022 10.3

Fresh whole chicken5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.3 2.09 S-Mar.2022 10.2

Fresh and frozen chicken parts5. . . . . . . . . . . . . . . 10.3 1.71 S-Oct.2021 10.2

Other uncooked poultry including turkey4. . . . . . . . 0.069 18.1 0.011 3.14 L-EVER –

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 5.0 0.015 0.99 S-Jun.2021 4.5

Fresh fish and seafood4. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 3.8 0.006 1.61 S-May 2021 3.0

Processed fish and seafood4. . . . . . . . . . . . . . . . . . . . . . 0.143 6.3 0.009 1.08 S-Nov.2021 5.5

Shelf stable fish and seafood5. . . . . . . . . . . . . . . . . . 8.6 1.70 L-Feb.2019 9.1

Frozen fish and seafood5. . . . . . . . . . . . . . . . . . . . . . . . 6.3 1.66 S-Oct.2021 4.6

Eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.147 59.9 0.065 2.04 L-Sep.1973 65.2

See footnotes at end of table.

029

Page 41 of 177



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.811 15.3 0.115 0.49 S-Jul.2022 14.9

Milk4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 12.5 0.024 1.24 S-Feb.2022 11.2

Fresh whole milk5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.7 1.43 S-Jan.2022 8.2

Fresh milk other than whole4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 13.5 1.15 S-Mar.2022 12.8

Cheese and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.262 12.8 0.032 0.84 L-Sep.2022 13.4

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 15.0 0.017 1.24 S-Oct.2022 13.3

Other dairy and related products4. . . . . . . . . . . . . . . . . . . . . . . . 0.222 21.4 0.042 0.93 S-Sep.2022 20.8

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.431 8.4 0.119 0.64 S-Jun.2022 8.1

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.086 6.4 0.069 0.74 S-Jan.2022 5.6

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.574 3.4 0.020 1.20 S-Dec.2020 1.4

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 6.6 0.005 2.17 S-Oct.2022 4.8

Bananas.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 2.4 0.002 1.54 S-Sep.2021 1.9

Citrus fruits4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 2.5 0.004 2.18 S-Nov.2020 1.9

Oranges, including tangerines5. . . . . . . . . . . . . . . . . . . . 3.0 2.06 S-Nov.2021 0.9

Other fresh fruits4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 3.3 0.009 1.94 S-Dec.2020 2.8

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.512 9.8 0.049 0.78 L-Mar.2011 9.8

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 12.9 0.010 1.82 S-Jun.2022 9.0

Lettuce. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 24.9 0.015 1.66 L-Mar.2011 27.3

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.082 9.1 0.008 2.02 L-Oct.2020 10.3

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.283 5.9 0.017 0.97 S-Feb.2022 4.8

Processed fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . 0.345 15.5 0.050 0.91 S-Aug.2022 14.2

Canned fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . . 0.178 18.4 0.030 1.47 – –

Canned fruits4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.39 S-Aug.2022 16.6

Canned vegetables4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.6 1.63 L-Oct.2022 18.0

Frozen fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . . . 0.103 12.9 0.013 1.48 S-Aug.2022 11.4

Frozen vegetables5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16.4 1.57 S-Aug.2022 11.9

Other processed fruits and vegetables including
dried4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 11.9 0.007 1.86 L-Aug.2022 12.7

Dried beans, peas, and lentils4, 5. . . . . . . . . . . . . . . . . 9.6 2.73 L-Oct.2022 11.9

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.981 12.6 0.118 0.65 S-Jun.2022 11.9

Juices and nonalcoholic drinks4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 12.2 0.081 0.84 S-Jun.2022 11.6

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 13.0 0.036 1.76 L-Oct.2022 13.2

Frozen noncarbonated juices and drinks4. . . . . . . . . . . . . 0.007 8.7 0.001 1.09 L-Jun.2012 9.4

Nonfrozen noncarbonated juices and drinks4. . . . . . . . . 0.395 11.6 0.044 0.87 S-May 2022 10.9

Beverage materials including coffee and tea4. . . . . . . . . . . 0.288 13.8 0.037 0.83 L-Aug.2022 14.0

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.186 14.3 0.025 1.15 S-Apr.2022 13.5

Roasted coffee5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.5 1.31 L-Oct.2022 15.6

Instant coffee5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.8 1.79 S-Apr.2022 7.8

Other beverage materials including tea4. . . . . . . . . . . . . . 0.102 12.9 0.012 1.65 L-EVER –

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.285 13.9 0.300 0.40 – –

Sugar and sweets. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 12.2 0.034 0.88 S-Jul.2022 11.4

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.043 14.3 0.006 1.43 L-Sep.2022 17.1

Candy and chewing gum4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.185 11.6 0.021 1.17 S-Aug.2022 10.9

Other sweets4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.063 12.8 0.008 1.37 L-Oct.2022 17.4

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 23.2 0.053 1.12 L-Oct.2022 23.4

Butter and margarine4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.083 35.3 0.023 1.57 L-EVER –

Butter5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31.4 2.25 L-Mar.2011 31.9

Margarine5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.8 1.83 S-Aug.2022 38.3

Salad dressing4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 18.3 0.010 1.54 S-Sep.2022 15.2

Other fats and oils including peanut butter4. . . . . . . . . . 0.117 18.2 0.020 1.77 L-Oct.2022 18.8

Peanut butter4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.4 1.63 L-Oct.2022 8.4

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.734 12.9 0.213 0.46 – –

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 15.7 0.015 1.69 L-Oct.2022 17.0

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.280 15.0 0.039 0.86 L-Oct.2022 16.4

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Snacks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.374 11.0 0.039 1.02 S-Apr.2022 9.8

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.330 11.8 0.037 0.78 L-Oct.2022 13.0

Salt and other seasonings and spices4, 5. . . . . . . . 6.5 1.35 S-Feb.2022 4.8

Olives, pickles, relishes4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 15.8 1.31 S-Jul.2022 15.8

Sauces and gravies4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 1.38 L-Sep.2022 16.3

Other condiments5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.0 1.28 L-Oct.2022 9.9

Baby food4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.045 10.7 0.005 1.33 S-Feb.2022 8.4

Other miscellaneous foods4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.605 13.6 0.077 0.87 S-May 2022 12.6

Prepared salads6, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.1 1.72 S-Mar.2022 8.7

Food away from home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.257 8.3 0.429 0.28 S-Aug.2022 8.0

Full service meals and snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.438 8.2 0.198 0.35 S-Mar.2022 8.0

Limited service meals and snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 6.6 0.169 0.44 S-Jul.2021 6.6

Food at employee sites and schools4. . . . . . . . . . . . . . . . . . . . . . . 0.077 129.6 0.047 3.39 L-EVER –

Food at elementary and secondary schools7, 5. . . . . . . . . 305.2 9.47 L-Oct.2022 327.9

Food from vending machines and mobile vendors4. . . . . . . 0.038 14.8 0.005 0.99 L-EVER –

Other food away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.171 6.0 0.010 0.68 L-Aug.2022 6.5

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 7.3 0.537 0.35 S-Feb.2021 2.4

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.308 0.4 0.017 0.65 S-Jan.2021 -8.7

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.257 26.0 0.050 1.86 S-Mar.2021 18.3

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 41.5 0.048 2.71 S-Dec.2021 41.0

Propane, kerosene, and firewood8. . . . . . . . . . . . . . . . . . . . . . . . 0.073 2.6 0.002 2.45 S-Dec.2020 -2.0

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 -0.9 -0.033 0.68 S-Jan.2021 -8.7

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.951 -1.5 -0.057 0.70 S-Jan.2021 -8.6

Gasoline, unleaded regular5. . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.0 1.12 S-Jan.2021 -8.8

Gasoline, unleaded midgrade9, 5. . . . . . . . . . . . . . . . . . . . . . . 0.2 0.96 S-Jan.2021 -7.5

Gasoline, unleaded premium5. . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 0.91 S-Feb.2021 -0.1

Other motor fuels4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 32.3 0.024 1.05 S-Jun.2021 32.1

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 15.6 0.520 0.42 L-Oct.2022 15.6

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 14.3 0.351 0.47 L-Sep.2022 15.5

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.950 19.3 0.170 0.87 L-Oct.2022 20.0

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 78.350 5.7 4.525 0.11 S-Dec.2021 5.5

Commodities less food and energy commodities. . . . . . . . . . . . 20.882 2.1 0.466 0.22 S-Mar.2021 1.7

Household furnishings and supplies10. . . . . . . . . . . . . . . . . . . . . . 3.949 7.3 0.287 0.60 S-Nov.2021 6.0

Window and floor coverings and other linens4. . . . . . . . . . 0.292 4.8 0.014 2.43 S-Sep.2022 3.9

Floor coverings4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 12.5 0.008 2.37 L-Oct.2022 12.8

Window coverings4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 3.2 0.002 4.65 L-Oct.2022 3.7

Other linens4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 2.4 0.004 3.39 S-Sep.2022 -1.3

Furniture and bedding. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.952 4.7 0.045 1.37 S-Mar.2021 3.5

Bedroom furniture. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 2.7 0.009 2.10 S-Mar.2021 0.5

Living room, kitchen, and dining room furniture4. . . . . 0.471 6.3 0.030 2.01 S-Mar.2021 4.0

Other furniture4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 3.7 0.006 2.81 S-Jul.2020 1.8

Appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.240 1.1 0.003 1.61 S-Oct.2022 0.9

Major appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 -0.6 -0.001 3.13 L-Oct.2022 0.1

Laundry equipment5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 6.20 L-Oct.2022 1.5

Other appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 1.9 0.003 2.12 S-Oct.2022 1.2

Other household equipment and furnishings4. . . . . . . . . . . 0.549 3.3 0.019 1.66 S-Sep.2021 1.1

Clocks, lamps, and decorator items.. . . . . . . . . . . . . . . . . . . 0.331 2.1 0.007 2.59 S-Sep.2021 0.7

Indoor plants and flowers11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 6.3 0.006 2.70 S-Aug.2022 5.6

Dishes and flatware4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.049 7.8 0.004 4.12 S-Jul.2022 7.3

Nonelectric cookware and tableware4. . . . . . . . . . . . . . . . . 0.070 2.0 0.001 2.27 L-Oct.2022 2.0

Tools, hardware, outdoor equipment and supplies4. . . . 0.955 10.6 0.099 0.90 L-Sep.2022 12.5

Tools, hardware and supplies4. . . . . . . . . . . . . . . . . . . . . . . . . 0.251 13.8 0.033 1.19 L-EVER –

Outdoor equipment and supplies4. . . . . . . . . . . . . . . . . . . . . . 0.474 9.0 0.042 1.17 L-Sep.2022 13.3

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
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change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Housekeeping supplies. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.961 11.6 0.107 0.88 S-Jul.2022 11.0

Household cleaning products4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.345 9.8 0.033 1.24 S-Mar.2022 8.7

Household paper products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 14.9 0.032 1.66 L-EVER –

Miscellaneous household products4. . . . . . . . . . . . . . . . . . . 0.390 11.4 0.043 1.51 S-Jul.2022 10.2

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 2.9 0.071 0.85 S-Apr.2021 1.9

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.602 2.2 0.014 1.47 L-Oct.2022 2.7

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.465 2.9 0.014 1.65 L-Oct.2022 3.2

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.076 8.3 0.006 4.72 L-Sep.2022 9.5

Men’s underwear, nightwear, swimwear, and
accessories. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.156 1.6 0.003 2.63 L-Oct.2022 1.8

Men’s shirts and sweaters4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 2.7 0.003 2.95 L-Sep.2022 4.2

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 1.5 0.002 3.94 – –

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 0.0 0.000 2.64 L-Oct.2022 1.2

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.956 4.1 0.039 1.37 S-Jul.2022 4.1

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.803 3.9 0.032 1.51 S-Jun.2022 3.5

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 -0.6 0.000 4.67 L-Sep.2022 3.6

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 -2.3 -0.002 3.19 S-Mar.2021 -11.4

Women’s suits and separates4. . . . . . . . . . . . . . . . . . . . . . . 0.386 4.5 0.017 2.25 S-Jun.2022 3.1

Women’s underwear, nightwear, swimwear, and
accessories4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.266 6.2 0.016 2.82 S-Sep.2022 5.6

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.1 0.008 4.60 S-Aug.2022 4.8

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 0.8 0.005 1.13 S-Mar.2021 -0.2

Men’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.199 0.5 0.001 1.67 S-Feb.2021 0.4

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.113 2.9 0.003 2.88 L-Sep.2022 3.5

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.274 0.1 0.000 1.75 S-Mar.2021 -0.9

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 5.0 0.006 5.09 L-Sep.2022 6.7

Jewelry and watches8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.0 0.008 3.48 S-Oct.2022 2.5

Watches8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.029 1.5 0.000 2.94 S-Aug.2022 1.3

Jewelry8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.124 5.9 0.007 4.37 L-Jan.2022 6.5

Transportation commodities less motor fuel10. . . . . . . . . . . . . 8.212 -0.9 -0.083 0.36 S-Jun.2020 -1.1

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 5.9 0.242 0.65 S-Jun.2021 5.3

New cars5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.2 0.67 S-Jul.2021 5.7

New trucks12, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.0 0.78 S-Jun.2021 5.7

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.624 -8.8 -0.366 0.10 S-May 2009 -10.0

Motor vehicle parts and equipment. . . . . . . . . . . . . . . . . . . . . . . 0.435 9.9 0.042 0.79 S-Oct.2021 8.8

Tires. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.272 8.7 0.023 0.91 S-Sep.2021 8.3

Vehicle accessories other than tires4. . . . . . . . . . . . . . . . . . 0.164 11.8 0.018 1.56 S-Mar.2022 10.5

Vehicle parts and equipment other than tires5. . . . . 8.8 1.37 S-Mar.2022 8.6

Motor oil, coolant, and fluids5. . . . . . . . . . . . . . . . . . . . . . . . 19.1 2.37 S-Oct.2022 19.1

Medical care commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.472 3.2 0.049 0.56 L-Sep.2022 3.7

Medicinal drugs10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.369 2.8 0.040 0.57 – –

Prescription drugs. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.995 1.8 0.019 0.67 S-Apr.2022 1.7

Nonprescription drugs10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 5.4 0.020 1.24 – –

Medical equipment and supplies10. . . . . . . . . . . . . . . . . . . . . . . . 0.103 9.2 0.009 1.33 L-EVER –

Recreation commodities10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.874 4.1 0.079 0.57 L-Oct.2022 4.3

Video and audio products10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.271 -7.5 -0.023 1.16 L-Oct.2022 -7.2

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 -14.4 -0.021 1.72 L-Jun.2022 -12.7

Other video equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.023 -8.6 -0.002 2.15 L-Oct.2022 -5.9

Audio equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.072 -0.6 0.000 3.21 S-May 2022 -0.7

Recorded music and music subscriptions4. . . . . . . . . . . . 0.051 1.4 0.001 1.24 S-Oct.2022 0.7

Pets and pet products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 12.6 0.069 0.79 S-Oct.2022 12.5

Pet food4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 1.21 S-Oct.2022 15.0

Purchase of pets, pet supplies, accessories4, 5. . . . . . 8.7 1.93 S-Sep.2022 7.7

Sporting goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.549 3.5 0.019 1.45 L-Aug.2022 3.8

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Sports vehicles including bicycles. . . . . . . . . . . . . . . . . . . . . . 0.315 2.9 0.009 2.09 L-Aug.2022 2.9

Sports equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.223 4.3 0.010 1.94 S-Dec.2021 4.1

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.020 5.9 0.001 2.22 L-Sep.2022 6.1

Photographic equipment4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.1 2.67 L-Sep.2022 5.9

Recreational reading materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.095 4.4 0.004 1.28 L-Oct.2022 4.5

Newspapers and magazines4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 6.5 0.004 1.67 L-Oct.2022 7.9

Recreational books4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 1.5 0.001 1.82 L-Sep.2022 1.5

Other recreational goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.364 2.1 0.008 1.36 L-Oct.2022 3.7

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.281 1.3 0.004 1.65 L-Oct.2022 3.1

Toys, games, hobbies and playground
equipment4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.5 2.20 S-May 2022 2.9

Sewing machines, fabric and supplies4. . . . . . . . . . . . . . . 0.026 6.3 0.002 3.11 L-Oct.2022 8.9

Music instruments and accessories4. . . . . . . . . . . . . . . . . . . 0.042 5.5 0.002 2.39 S-Oct.2022 4.7

Education and communication commodities10. . . . . . . . . . . . . 0.725 -10.1 -0.086 1.66 S-EVER –

Educational books and supplies. . . . . . . . . . . . . . . . . . . . . . . . . . 0.086 5.4 0.005 2.04 L-Mar.2017 6.0

College textbooks13, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.3 2.25 L-Mar.2017 7.6

Information technology commodities10. . . . . . . . . . . . . . . . . . . 0.639 -11.8 -0.091 1.97 S-EVER –

Computers, peripherals, and smart home
assistants6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.326 -5.8 -0.021 2.76 S-Jan.2020 -5.8

Computer software and accessories4. . . . . . . . . . . . . . . . . . 0.019 -3.1 -0.001 3.69 S-May 2022 -3.9

Telephone hardware, calculators, and other
consumer information items4. . . . . . . . . . . . . . . . . . . . . . . . . 0.295 -18.0 -0.069 2.38 S-May 2021 -19.1

Smartphones5, 14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -22.2 3.54 L-Sep.2022 -21.0

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 5.8 0.051 0.73 L-Dec.1991 9.9

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.583 5.3 0.031 0.90 L-Jan.1992 5.9

Beer, ale, and other malt beverages at home. . . . . . . . 0.225 8.6 0.019 1.63 L-Dec.1991 11.8

Distilled spirits at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.105 1.7 0.002 1.09 – –

Whiskey at home5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 1.62 S-Oct.2022 0.6

Distilled spirits, excluding whiskey, at home5. . . . . . 1.5 1.55 S-Oct.2022 0.4

Wine at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.253 3.9 0.010 1.33 L-Mar.2009 3.9

Alcoholic beverages away from home.. . . . . . . . . . . . . . . . . . . 0.294 6.8 0.020 1.13 S-Sep.2022 5.8

Beer, ale, and other malt beverages away from
home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.1 1.31 S-Jun.2022 6.0

Wine away from home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.8 0.95 S-Sep.2022 6.9

Distilled spirits away from home4, 5. . . . . . . . . . . . . . . . . . . . 7.4 1.44 L-EVER –

Other goods10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.364 7.2 0.097 0.44 S-Oct.2022 7.2

Tobacco and smoking products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.520 5.5 0.029 0.77 S-Dec.2020 5.1

Cigarettes4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.450 5.5 0.025 0.87 S-Dec.2020 5.4

Tobacco products other than cigarettes4. . . . . . . . . . . . . . 0.065 5.1 0.003 0.75 S-Apr.2022 4.5

Personal care products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.653 7.5 0.049 0.57 L-Dec.1982 7.5

Hair, dental, shaving, and miscellaneous personal
care products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 9.9 0.033 0.69 L-EVER –

Cosmetics, perfume, bath, nail preparations and
implements. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 5.0 0.015 1.08 S-Oct.2022 4.8

Miscellaneous personal goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.190 10.8 0.020 1.63 – –

Stationery, stationery supplies, gift wrap5. . . . . . . . . . . . . 16.4 2.75 L-EVER –

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57.469 7.0 4.059 0.12 L-Aug.1982 8.2

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 7.5 2.474 0.14 L-Jul.1982 7.6

Rent of shelter15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.569 7.6 2.473 0.14 L-EVER –

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.447 8.3 0.618 0.15 L-Jan.1982 8.4

Lodging away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.887 3.2 0.029 2.60 – –

Housing at school, excluding board15. . . . . . . . . . . . . . . 0.124 2.9 0.004 0.31 L-May 2017 3.0

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.762 3.2 0.025 2.99 S-Sep.2022 3.1

Owners’ equivalent rent of residences15. . . . . . . . . . . . . . 24.235 7.5 1.826 0.12 L-EVER –

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Owners’ equivalent rent of primary residence15. . . 22.978 7.5 1.735 0.12 L-EVER –

Tenants’ and household insurance4. . . . . . . . . . . . . . . . . . . 0.360 0.4 0.002 0.79 S-Oct.2022 0.2

Water and sewer and trash collection services4. . . . . . . . 1.089 4.9 0.055 0.30 S-Oct.2022 4.8

Water and sewerage maintenance.. . . . . . . . . . . . . . . . . . . . 0.782 4.5 0.036 0.25 L-Sep.2022 4.8

Garbage and trash collection12. . . . . . . . . . . . . . . . . . . . . . . . . 0.308 6.1 0.019 0.76 S-Oct.2022 5.8

Household operations4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Domestic services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 3.7 0.009 1.16 S-May 2022 1.6

Gardening and lawncare services4. . . . . . . . . . . . . . . . . . . . .

Moving, storage, freight expense4. . . . . . . . . . . . . . . . . . . . . . 0.100 1.1 0.001 2.55 S-Aug.2020 -0.5

Repair of household items4. . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.788 4.1 0.287 0.34 S-May 2022 4.0

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.455 3.0 0.106 0.43 S-Aug.2022 2.4

Physicians’ services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.7 0.032 0.69 L-Oct.2022 1.8

Dental services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.920 6.4 0.059 0.74 – –

Eyeglasses and eye care8. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.352 1.7 0.006 1.04 S-Aug.2022 1.4

Services by other medical professionals8. . . . . . . . . . 0.376 2.1 0.008 0.64 S-Nov.2021 2.1

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.491 4.6 0.118 0.55 L-Jul.2020 4.7

Hospital services16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.123 4.4 0.098 0.60 L-Sep.2020 4.6

Inpatient hospital services16, 5. . . . . . . . . . . . . . . . . . . . . 4.1 1.16 L-Jan.2022 4.1

Outpatient hospital services8, 5. . . . . . . . . . . . . . . . . . . . 4.7 0.99 L-Mar.2018 5.1

Nursing homes and adult day services16. . . . . . . . . . . 0.205 4.7 0.010 0.52 L-Aug.2022 4.8

Care of invalids and elderly at home7. . . . . . . . . . . . . . . 0.163 6.1 0.010 1.96 L-Sep.2021 8.1

Health insurance7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.842 7.9 0.063 0.34 S-Mar.2022 7.1

Transportation services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.018 14.6 0.816 0.57 L-Oct.2022 15.2

Leased cars and trucks13. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.849 0.193 1.69 – –

Car and truck rental4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.141 -4.9 -0.008 3.92 L-Oct.2022 -3.5

Motor vehicle maintenance and repair. . . . . . . . . . . . . . . . . 1.087 13.0 0.135 0.62 L-Jun.1975 14.1

Motor vehicle body work. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 10.1 0.005 0.94 S-Nov.2021 8.0

Motor vehicle maintenance and servicing. . . . . . . . . . 0.589 9.2 0.053 0.77 S-Oct.2022 8.0

Motor vehicle repair4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.400 19.5 0.071 1.33 L-EVER –

Motor vehicle insurance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 14.2 0.339 0.97 L-May 2021 16.9

Motor vehicle fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 1.8 0.009 0.75 – –

State motor vehicle registration and license
fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 2.5 0.008 0.28 L-Oct.2022 2.5

Parking and other fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.194 0.7 0.001 1.55 S-Mar.2021 -0.5

Parking fees and tolls4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 2.29 L-Oct.2022 2.7

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 18.9 0.147 1.44 S-Mar.2022 14.9

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 28.5 0.137 2.32 S-Jul.2022 27.7

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 2.0 0.002 2.93 L-Oct.2022 4.1

Ship fare4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.6 2.37 L-Oct.2022 -0.6

Intracity transportation.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.191 4.0 0.008 1.51 L-Sep.2022 4.6

Intracity mass transit10, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 4.43 S-Sep.2021 -2.7

Recreation services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.147 5.7 0.182 0.47 L-EVER –

Video and audio services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.141 4.2 0.049 0.43 – –

Cable and satellite television service12. . . . . . . . . . . . . 1.047 4.0 0.042 0.44 – –

Video discs and other media, including rental of
video4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.094 7.6 0.007 4.53 L-Jan.2012 8.2

Video discs and other media4, 5. . . . . . . . . . . . . . . . . . . 9.7 5.35 L-Sep.2022 12.4

Rental of video discs and other media4, 5. . . . . . . . 10.2 1.34 L-Jun.2012 11.5

Pet services including veterinary4. . . . . . . . . . . . . . . . . . . . . . 0.524 9.1 0.046 0.68 S-Jun.2022 7.9

Pet services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.5 1.11 L-EVER –

Veterinarian services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.8 1.31 S-Jun.2022 7.5

Photographers and photo processing4. . . . . . . . . . . . . . . . 0.030 5.8 0.002 1.15 L-Oct.2022 6.5

Other recreation services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.452 5.7 0.085 0.92 L-Feb.2022 5.8

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
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Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.634 5.2 0.034 0.85 L-May 2020 7.3

Admissions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.458 5.7 0.026 1.76 L-Mar.2022 7.0

Admission to movies, theaters, and
concerts4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.5 1.65 S-Oct.2022 6.5

Admission to sporting events4, 5. . . . . . . . . . . . . . . . . . . -1.5 6.53 L-Mar.2022 8.7

Fees for lessons or instructions8. . . . . . . . . . . . . . . . . . . . 0.171 7.8 0.014 1.75 L-Jun.1990 7.8

Education and communication services10. . . . . . . . . . . . . . . . 5.316 2.4 0.134 0.22 L-Jun.2021 2.4

Tuition, other school fees, and childcare. . . . . . . . . . . . . . 2.502 3.3 0.085 0.33 L-Jun.2019 3.3

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.428 2.3 0.034 0.41 L-Aug.2022 2.8

Elementary and high school tuition and fees. . . . . . 0.315 3.7 0.012 0.36 L-Jul.2019 4.1

Day care and preschool11. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.631 5.4 0.035 0.71 L-May 2006 5.5

Technical and business school tuition and fees4.. . 0.038 1.5 0.001 0.48 L-Sep.2021 1.5

Postage and delivery services4. . . . . . . . . . . . . . . . . . . . . . . . . 0.084 4.6 0.004 0.13 L-Jan.2022 5.0

Postage. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 3.6 0.003 0.11 L-Jan.2022 4.6

Delivery services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.009 13.3 0.001 0.74 S-Aug.2022 11.5

Telephone services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.9 0.036 0.30 L-Jun.2021 4.4

Wireless telephone services4. . . . . . . . . . . . . . . . . . . . . . . . 1.501 1.3 0.020 0.38 L-Jun.2021 3.9

Residential telephone services10. . . . . . . . . . . . . . . . . . . . 0.306 4.9 0.015 0.89 L-Apr.2022 6.0

Internet services and electronic information
providers4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.915 1.1 0.010 0.78 S-Oct.2022 0.5

Other personal services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.366 5.5 0.077 0.50 S-Jan.2022 5.4

Personal care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.542 6.3 0.034 1.02 S-Oct.2022 5.6

Haircuts and other personal care services4. . . . . . . . 0.542 6.3 0.034 1.02 S-Oct.2022 5.6

Miscellaneous personal services. . . . . . . . . . . . . . . . . . . . . . . 0.823 5.1 0.042 0.37 S-Dec.2021 4.5

Legal services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.230 6.0 0.014 0.43 S-Oct.2022 5.4

Funeral expenses8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 5.1 0.008 0.52 L-Jan.2009 5.1

Laundry and dry cleaning services4. . . . . . . . . . . . . . . . . 0.154 7.1 0.011 0.82 S-Sep.2022 7.0

Apparel services other than laundry and dry
cleaning4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.018 12.8 0.002 1.06 S-Aug.2022 9.1

Financial services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 1.8 0.004 0.78 S-Sep.2021 -0.1

Checking account and other bank services4, 5.. . 2.4 2.34 – –

Tax return preparation and other accounting
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.07 – –

Special aggregate indexes

All items less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.219 5.8 5.062 0.10 S-Sep.2021 5.5

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67.071 5.9 3.980 0.10 S-Apr.2021 5.2

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53.290 4.8 2.588 0.12 S-Mar.2021 3.0

All items less food, shelter, and energy. . . . . . . . . . . . . . . . . . . . . . . . . . 45.421 4.4 2.051 0.14 S-Apr.2021 3.6

All items less food, shelter, energy, and used cars and
trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41.797 5.7 2.417 0.15 S-Feb.2022 5.5

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 91.740 6.7 6.118 0.09 S-Oct.2021 6.7

All items less energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 92.132 6.4 5.917 0.09 S-Jan.2022 6.2

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38.971 4.8 1.875 0.14 S-Mar.2021 4.1

Commodities less food, energy, and used cars and
trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.257 4.7 0.832 0.26 S-Sep.2021 4.5

Commodities less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25.190 1.9 0.483 0.20 S-Feb.2021 1.4

Commodities less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 24.313 1.7 0.431 0.22 S-Feb.2021 1.3

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61.029 7.5 4.580 0.11 L-Aug.1982 8.6

Services less rent of shelter15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28.460 7.4 2.107 0.16 L-Oct.2022 7.5

Services less medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . 54.240 8.0 4.293 0.12 L-Aug.1982 8.3

Durables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.310 -0.1 -0.013 0.31 S-Jul.2020 -0.1

Nondurables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.661 7.3 1.887 0.17 S-Jul.2021 7.2

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Nondurables less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.880 3.9 0.495 0.28 S-Feb.2021 -0.2

Nondurables less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 12.003 3.8 0.444 0.29 S-Feb.2021 -0.4

Nondurables less food, beverages, and apparel. . . . . . . . . . . . . 9.594 4.0 0.373 0.29 S-Feb.2021 0.6

Nondurables less food and apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.471 4.2 0.424 0.27 S-Feb.2021 0.7

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.599 8.1 3.420 0.12 L-Jun.1982 8.7

Education and communication4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.041 0.7 0.048 0.25 – –

Education4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.588 3.3 0.089 0.33 L-Apr.2019 3.3

Communication4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.454 -1.1 -0.041 0.38 – –

Information and information processing4. . . . . . . . . . . . . . . . . . . 3.369 -1.2 -0.045 0.39 – –

Information technology, hardware and services17. . . . . . . . . 1.562 -4.6 -0.081 0.88 S-Aug.2015 -5.2

Recreation4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.021 5.1 0.261 0.38 L-EVER –

Video and audio4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.411 1.8 0.026 0.45 L-Jun.2022 2.7

Pets, pet products and services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.099 10.9 0.115 0.53 S-Aug.2022 10.1

Photography4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 5.8 0.003 1.07 L-Sep.2022 6.4

Food and beverages.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.659 10.1 1.443 0.19 S-Jun.2022 10.0

Domestically produced farm food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.179 12.1 0.828 0.30 – –

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.829 3.9 0.393 0.19 L-Sep.2008 3.9

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.823 3.6 0.067 1.01 S-Sep.2021 2.5

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.906 13.5 0.625 0.29 L-Oct.2022 14.2

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.817 16.2 0.570 0.41 L-Oct.2022 17.1

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.260 4.0 0.336 0.29 S-May 2022 3.7

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.282 3.9 0.700 0.28 S-Feb.2021 0.6

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.368 3.2 0.553 0.26 S-Feb.2021 2.2

New and used motor vehicles4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.767 0.7 0.061 0.39 S-Jul.2020 -0.2

Utilities and public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.418 9.8 0.800 0.24 L-Oct.2022 9.9

Household furnishings and operations. . . . . . . . . . . . . . . . . . . . . . . . . . . 4.764 6.7 0.321 0.50 S-Nov.2021 6.5

Other goods and services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.729 6.4 0.174 0.36 S-Jul.2022 6.3

Personal care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.209 6.6 0.145 0.37 S-Oct.2022 6.4

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

3 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.
5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not

have a relative importance or effect.
6 Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
9 Indexes on a December 1993=100 base.
10 Indexes on a December 2009=100 base.
11 Indexes on a December 1990=100 base.
12 Indexes on a December 1983=100 base.
13 Indexes on a December 2001=100 base.
14 Indexes on a December 2019=100 base.
15 Indexes on a December 1982=100 base.
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16 Indexes on a December 1996=100 base.
17 Indexes on a December 1988=100 base.
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RESOLUTION NO. _____

A RESOLUTION UPDATING THE CITY FEE SCHEDULE BY: (1) SETTING THE WATER 
RATES FOR RESIDENTIAL AND COMMERCIAL USE, BOTH INSIDE AND OUTSIDE THE 
CITY LIMITS, PURSUANT TO SUBSECTIONS (a) AND (b), SECTION 26-26, ARTICLE II, 
CHAPTER 26 OF THE CITY CODE; AND (2) SETTING THE SANITARY SEWER RATES 
FOR RESIDENTIAL AND COMMERCIAL USE, BOTH INSIDE AND OUTSIDE THE CITY 
LIMITS, PURSUANT TO SUB-SECTIONS (b) AND (c), SECTION 26-27, ARTICLE II, 
CHAPTER 26 OF THE CODE OF THE CITY OF SHAWNEE. 

WHEREAS, The City, through the passage of Ordinance No. 2599NS, has adopted a City 
Fee Schedule as a part of the Code of the City of Shawnee, Oklahoma that contains the description 
of various fees administered by the City; 

WHEREAS, pursuant to Ordinance No. 2599NS, Subsequent versions, adoptions, and 
updates of the City Fee Schedule shall be accomplished by resolution of the City Commission;

WHEREAS, Part II, Chapter 26, Article II, Sections 26-26 provides for the setting, and 
updating, of municipal water rates from time to time by resolution of the City Commission, and 
that such rates shall be described in the City Fee Schedule;

WHEREAS, Part II, Chapter 26, Article II, Section 26-27 provides for the setting, and 
updating, of municipal sewer rates from time to time by resolution of the City Commission, and 
that such rates shall be described in the City Fee Schedule;

WHEREAS, the City Commission wishes to update the City Fee Schedule in a manner 
described below so as to set the municipal water rates pursuant to Section 26-26, and to set the 
municipal sewer rates pursuant to Section 26-27; and

WHEREAS, the City Commission wishes to update the City Fee Schedule in a manner 
described below so as to set the deposit for residential water service pursuant to Section 26-132(a).

NOW THEREFORE, BE IT RESOLVED BY THE MAYOR AND CITY 
COMMISSIONERS OF THE CITY OF SHAWNEE, OKLAHOMA:

Section 1. Sub-Section (a), Section 26-26, Article II, Chapter 26 of the Code of the City of 
Shawnee provides that: The minimum charge for water used by consumers inside the city limits 
shall be in amount described in the City Fee Schedule adopted and updated from time to time by 
resolution of the City Commission.

Accordingly, the water rates listed in the City Fee Schedule, pursuant to, and associated with, Sub-
Section (a), Section 26-26, Article II, Chapter 26 of the Code of the City of Shawnee, are hereby 
updated to read as follows:
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(a)  Water Rates: The minimum charge for water used by consumers inside the city limits:

RESIDENTIAL

Number of Gallons Monthly Rate Per Thousand Gallons
0—1,000 $24.94
1,001—4,000 $4.69
4,001—1,000,000 $4.80
1,000,001—2,000,000 $4.94
More than 2,000,000 $5.05

COMMERCIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $31.18
1,001—4,000 $4.69
4,001—1,000,000 $4.80
1,000,001—2,000,000 $4.94
More than 2,000,000 $5.05

COMMERCIAL – INSIDE COMPOUND METER

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $31.18
1,001—4,000 $4.69
4,001—1,000,000 $4.80
1,000,001—2,000,000 $4.94
More than 2,000,000 $5.05

Section 2. That Sub-Section (b), Section 26-26, Article II, Chapter 26 of the Code of the City 
of Shawnee provides that: The rate to be charged for furnishing water for consumption outside the 
city limits shall be in amount as described in the city fee schedule adopted and updated from time 
to time by resolution by commission.

Accordingly, the water rates listed in the City Fee Schedule, pursuant to, and associated with, Sub-
Section (b), Section 26-26, Article II, Chapter 26 of the Code of the City of Shawnee, are hereby 
updated to read as follows:

Page 51 of 177



3

(b) Water Rates: The rate to be charged for furnishing water for consumption outside the 
city limits:

RESIDENTIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $28.99
1,001—4,000 $7.04
4,001—1,000,000 $7.22
1,000,001—2,000,000 $7.40
More than 2,000,000 $7.58

COMMERCIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $36.25
1,001—4,000 $7.04
4,001—1,000,000 $7.22
1,000,001—2,000,000 $7.40
More than 2,000,000 $7.58

Section 3. That Sub-Section (b), Section 26-27, Article II, Chapter 26 of the Code of the City 
of Shawnee provides that: The charge for sanitary sewer use by consumers inside the city limits 
shall be in an amount as described in the City Fee Schedule adopted and updated from time to time 
by resolution of the City Commission.

Accordingly, the sewer rates listed in the City Fee Schedule, pursuant to, and associated with, Sub-
Section (b), Section 26-27, Article II, Chapter 26 of the Code of the City of Shawnee, are hereby 
updated to read as follows:

(b)  Sewer Rates: The charge for sanitary sewer use by consumers inside the city limits:

RESIDENTIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $16.26
Over 1,000 $3.60
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COMMERCIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $20.35
Over 1,000 $3.50

Section 4. That Sub-Section (c), Section 26-27, Article II, Chapter 26 of the Code of the City 
of Shawnee provides that: The charge for sanitary sewer use by consumers outside the city limits 
shall be in an amount as described in the city fee schedule and updated from time to time by 
resolution of the city commission.

Accordingly, the rates listed in the City Fee Schedule, pursuant to, and associated with, Sub-
Section (c), Section 26-27, Article II, Chapter 26 of the Code are hereby updated to read as follows:

(c)  The rate to be charged for furnishing water for consumption outside the city limits:

RESIDENTIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $24.41
Over 1,000 $5.24

COMMERCIAL

Number of Gallons Monthly Rate Per Thousand Gallons

0—1,000 $30.50
Over 1,000 $5.24

Section 5. Annual review of rates and possible increases.  City Staff shall annually, no later 
than December 31 of each calendar year, review the Consumer Price Index (CPI) through the 
United States Bureau of Labor Statistics, to measure the average change over time in the prices 
paid by consumers for utility services.  Increases of the above listed rates for both residential and 
commercial accounts may be amended per CPI as of December 31 of the calendar year.  Said rate 
increases will take effect on July 1 of the following calendar year.  A Resolution will be presented 
to the Commission to update the City Fee Schedule of any rate changes.

Section 6. Adoption and Update of City Fee Schedule.  That attached hereto is the updated 
portion of the City Fee Schedule as created above (Exhibit “A”). This Resolution updates and 
changes City Fee Schedule only to the extent as described above. All other existing fees, fines, 
bonds, and insurance amounts described in the City Fee Schedule, not expressly updated herein, 
shall remain the same, and are otherwise re-adopted, for full force and effect, in the Code of the 
City of Shawnee. 
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Section 7. Effective Date.  The effective date of the fee changes in this Resolution is July 1, 
2023.

PASSED AND APPROVED this 20th day of March, 2023. 

ED BOLT, MAYOR

ATTEST:
(SEAL)

LISA LASYONE, CMC, CITY CLERK 
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Shawnee, OK Code of Ordinances - Fee, Fine, Bond, And 
Insurance Dollar Amount

MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

CHAPTER 26: UTILITIES
CHAPTER 26 ARTICLE II    WATER and SEWER

Part II Chapter 26 Art II Sec 26-26 ( a) Utilities

Water Rates: The minimum 
charge for water used by 
consumers inside the city limits:

RESIDENTIAL:

0—1,000 $24.94 
1,001—4,000 $4.69 
4,001—1,000,000 $4.80 
1,000,001—2,000,000 $4.94 
More than 2,000,000 $5.05 

Utilities

Water Rates: The minimum 
charge for water used by 
consumers inside city limits:

COMMERCIAL:

0—1,000 $31.18 
1,001—4,000 $4.69 
4,001—1,000,000 $4.80 
1,000,001—2,000,000 $4.94 
More than 2,000,000 $5.05 

Number of Gallons Monthly Rate Per Thousand 
Gallons

Number of Gallons Monthly Rate Per Thousand 
Gallons

Exhibit 'A'
Page 1

Updated: 3/16/2023
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Water Rates: The minimum 
charge for water used by 
consumers inside city limits:

INSIDE COMPOUND METER:

0—1,000 $31.18 
1,001—4,000 $4.69 
4,001—1,000,000 $4.80 
1,000,001—2,000,000 $4.94 
More than 2,000,000 $5.05 

Part II Chapter 26 Art II Sec 26-26 ( b) Utilities

Water Rates:  The rate to be 
charged for furnishing water for 
consumption outside the city 
limits:

RESIDENTIAL

0—1,000 $28.99 
1,001—4,000 $7.04 
4,001—1,000,000 $7.22 
1,000,001—2,000,000 $7.40 
More than 2,000,000 $7.58 

Number of Gallons Monthly Rate Per Thousand 
Gallons

Number of Gallons Monthly Rate Per Thousand 
Gallons

Exhibit 'A'
Page 2

Updated: 3/16/2023
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Water Rates:  The rate to be 
charged for furnishing water for 
consumption outside the limits:

COMMERCIAL

0—1,000 $36.25 
1,001—4,000 $7.04 
4,001—1,000,000 $7.22 
1,000,001—2,000,000 $7.40 
More than 2,000,000 $7.58 

Part II Chapter 26 Art II Sec 26-27 (b) Utilities

Sewer Rates: The charge for 
sanitary sewer use by consumers 
inside the city limits:

RESIDENTIAL

0—1,000 $16.26 
Over 1,000 $3.60 

Number of Gallons Monthly Rate Per Thousand 
Gallons

Number of Gallons Monthly Rate Per Thousand 
Gallons

Exhibit 'A'
Page 3

Updated: 3/16/2023
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Sewer Rates: The charge for 
sanitary sewer use by consumers 
inside the city limits:

COMMERCIAL

0—1,000 $20.35 
Over 1,000 $3.50 

Part II Chapter 26 Art II Sec 26-27 ( c) Utilities

The rate for furnishing water for 
consumption outside the city 
limits:

RESIDENTIAL 

0—1,000 $24.41 
Over 1,000 $5.24 

The rate for furnishing water for 
consumption outside the city 
limits:

COMMERCIAL

0—1,000 $30.50 
Over 1,000 $5.24 

Part II Chapter 26 Art II Sec 26-27 ( c) Utilities Septic Hauler Permit Fee $100/Truck

Number of Gallons Monthly Rate Per Thousand 
Gallons

Number of Gallons Monthly Rate Per Thousand 
Gallons

Number of Gallons Monthly Rate Per Thousand 
Gallons

Exhibit 'A'
Page 4

Updated: 3/16/2023
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art II Sec 26-28 (a), (b) 1 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 2 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 3 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 4 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 5 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 6 Utilities Industrial Pretreatment Fees RESERVED

Part II Chapter 26 Art II Sec 26-28 (a), (b) 7 Utilities Industrial Pretreatment Fees RESERVED

Part II Chapter 26 Art II Sec 26-29 ( a) (b) Utilities

(Metered Users) User Charge - 
Treatment of Domestic 
Wastewater Refer to Code

Part II Chapter 26 Art II Sec 26-29 ( a) (b) Utilities

(Non-Metered Users) User Charge 
- Treatment of Domestic 
Wastewater Refer to Code

Part II Chapter 26 Art II Sec 26-29 ( c) Utilities Excessive Strength Charges Refer to Code
Part II Chapter 26 Art II Sec 26-29 ( e) Utilities Toxic Pollutant Charges Refer to Code
Part II Chapter 26 Art II Sec 26-29 ( g) Utilities Charges for Extraneous Flows Refer to Code

CHAPTER 26 ARTICLE III    WATER
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art III Div 1 Sec 26-59 Utilities

Furnishing to other premises:

Resetting the Meter Fee $25

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (1) Utilities

Water--Drought Management 
Plans:

Fines: 
1st Violation; Warning

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (2) Utilities

Water--Drought Management 
Plans:

Fines:  
2nd Violation; $150 plus costs

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (3) Utilities

Water--Drought Management 
Plans:

Fines:  
3rd Violation; $250 plus costs

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (4) Utilities

Water--Drought Management 
Plans:

Fines: 
4th and Subsequent Violations $500 plus costs

Part II Chapter 26 Art III Div 1 Sec 26-70 (a) Utilities

Failure to Repair Water Leak:

Maximum Fine $150

Part II Chapter 26 Art III Div 1 Sec 26-70 (a) Utilities

Failure to Repair Water Leak:

Subsequent Fine for each day $25

Part II Chapter 26 Art III Div 1 Sec 26-71 (a) (2) Utilities

Individual Water Well:

Permit Fee $100
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art III Div 1 Sec 26-72 Utilities

Fire hydrant meter for bulk water 
purchase:

Refundable Deposit $1,100

Part II Chapter 26 Art III Div 1 Sec 26-97 Utilities

Water Service Tapping Fee:

Meter Size of 5/8" or 3/4" $300

Part II Chapter 26 Art III Div 1 Sec 26-97 Utilities

Water Service Tapping Fee: 

Meter Size of 1/2" or 3/4" $350

Part II Chapter 26 Art III Div 1 Sec 26-97 Utilities

Water Service Tapping Fee:

Meter Size of 1.0" and over $450
Part II Chapter 26 Art III Div 1 Sec 26-104 Utilities Filling Swimming Pools Refer to Code

Part II Chapter 26 Art III Div 1 Sec 26-132 (a) Utilities
Water Service Cash Deposit - 
Residential $75 

Part II Chapter 26 Art III Div 1 Sec 26-133 (a) Utilities
Water Service Cash Deposit - 
Commercial Refer to Code

Part II Chapter 26 Art III Div 1 Sec 26-134 Utilities Water Meter Deposit $200
Part II Chapter 26 Art III Div 1 Sec 26-135 (b) Utilities Temporary Service Charge $25

Part II Chapter 26 Art III Div 1 Sec 26-137 Utilities Utility Deposit Amount Increase Refer to Code
Part II Chapter 26 Art III Div 1 Sec 26-171 Utilities Water Meter Testing Refer to Code
Part II Chapter 26 Art III Div 1 Sec 26-202 Utilities Late Payment Penalty 10 % of bill, minimum $1.25
Part II Chapter 26 Art III Div 2 Sec 26-101(c)   Utilities Transfer of Service Fee $25

Part II Chapter 26 Art III Div 2 Sec 26-132(a) Utilities
Water Service Cash Deposit - 
Residential

$75

Part II Chapter 26 Art III Div 2 Sec 26-132(c)  Utilities Processing Fee $25
Part II Chapter 26 Art III Div 2 Sec 26-173 Utilities Meter Maintenance Fees 
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Residential $6 per month

Commercial

Meter Size Rate Per Month

3/4” Meter $6
5/8” Meter $6
1” Meter $6
1-1/2” Meter $7
2” Meter $9
3” Meter $13

4” Meter $17
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

5” Meter $21
6” Meter $25
8" Meter $34

Part II Chapter 26 Art III Div 2 Sec 26-174 Utilities Public Safety Fee $1.65

Part II Chapter 26 Art III Div 4 Sec 26-231  (c) Utilities

Removal, Plugging, Locking, and 
Resetting of City Water Meters:

Fee $75

Part II Chapter 26 Art III Div 4 Sec 26-231  (d) Utilities
Administration Fee for Process of 
Disconnecting $50

Part II Chapter 26 Art III Div 4 Sec 26-231(e)  Utilities Rescheduling Fee $25

Part II Chapter 26 Art III Div 4 Sec 26-231(f) Utilities Cutoff Notice Fee $5

Part II Chapter 26 Art III Div 4 Sec 26-231(g) Utilities After-Hours Connection Service Fe $50
Part II Chapter 26 Art III Div 4 Sec 26-233 Utilities Dishonored Check Fee $35

Part II Chapter 26 Art IV Div 1 Sec 26-264 Utilities

Sewers:

Maximum Fine $1,000

Part II Chapter 26 Art IV Div 1 Sec 26-265 Utilities

Falsifying Information:

Maximum Fine $500

Part II Chapter 26 Art IV Div 1 Sec 26-266 (h) Utilities

Sewers: Citation:

Maximum Fine $1,000

Part II Chapter 26 Art IV Div 1 Sec 26-271 (c ) Utilities
Fees for dumping Septage ( 
section 26-28) RESERVED
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art IV Div 1 Sec 26-272 (f) Utilities

Sewer connection. Wastewater 
tap fee: 
4 inch pipe $375

Part II Chapter 26 Art IV Div 1 Sec 26-272 (f) Utilities

Sewer connection. Wastewater 
tap fee: 
6 inch pipe $500

Part II Chapter 26 Art IV Div 1 Sec 26-272 (f) Utilities

Sewer connection. Wastewater 
tap fee: 
8 inch pipe $1,000

Part II Chapter 26 Art V Sec 26-437 (3) Utilities Change of Existing Service Fee: $20

Part II Chapter 26 Art V Sec 26-437 (4) Utilities

Reinspection Fee:

First Occurrence $25

Part II Chapter 26 Art V Sec 26-437 (4) Utilities

Reinspection Fee:

Subsequent Occurrences $50

Ordinance Pending Utilities

Fee:

Field Charge to turn on Domestic 
Water and No Adult Present $25

Ordinance Pending Utilities

Fee:

Field Charge For Seconds Trip to 
turn on Domestic Water and No 
Adult Present $25 
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City Clerk Department 
16 W. 9th St. 

Shawnee, OK 74801 
ShawneeOK.org 

 
 
Date: March 20, 2023 

To: Shawnee Municipal Authority 

From: Lisa Lasyone, City Clerk 

Subject: Confirm action taken by the City Commission on Agenda Item No. 8 with respect to a 
resolution updating the City Fee Schedule by setting the monthly rates and fees for solid 
waste services pursuant to Subsections (a), Section 23-38, Article II, Chapter 23 of the 
City Code.  

 
 
Background: The City entered into a contract with Central Disposal for solid waste collection, 
recycling, and disposal services on July 1, 2020. In the Request for Production, Section 9.6.1 of the 
General and Special Provisions for Solid Waste Collection, Recycling and Disposal Services, states: 
  

Fees which may be charged by the CONTRACTOR for the second and subsequent period of the 
contract will be adjusted upward or downward to reflect changes in the cost of operations, as 
reflected by fluctuations in the Consumer Price Index for All Urban Consumers: Water and Sewer 
and Trash Collection Services, as published by the U.S. Bureau of Labor Statistics. It is expressly 
understood and agreed that the maximum annual increase shall not exceed 3.5 percent (3.5%). 

  
The Memorandum entered into between the City and Central Disposal on May 18, 2020, provides: 
  

Thereafter, the Contract Rate shall be increased, yearly, in accordance with the percentage increase in 
the CPI ("Consumer Price Index") over the previous twelve (12) month period from 2020 (i.e. the 
difference, expressed as a percentage, between the value of the CPI in June, 2021, and the value of 
the CPI published in June, 2020). The new adjusted Contract Rate shall begin on July 1, of each year. 
If in any year the CPI decreases, the Contract Rate for that year shall remain flat (and shall not 
increase or decrease). 

  
The City received a letter from Central Disposal, dated February 15, 2023, advising that they would 
exercise the right of the CPI clause at the rate of 3.5%, effective July 1, 2023. 
 
Financial Impact: Estimated revenue of $110,600 to Shawnee Municipal Authority Fund, Sanitation 
Service, 501-45030; estimated expense of $81,700 from Shawnee Municipal Authority Fund, Utility 
Administration, Other Contractual Services, 501-5-1010-53390 
 
Attachments: Central Disposal Letter, Bureau of Labor Statistics CPI , Sanitation Fees Resolution 
2023, Exhibit A , Exhibit B 
 
Staff Recommendation: Approval of the item 

 

Page 65 of 177



Page 66 of 177



Transmission of material in this release is embargoed until USDL-23-0017 
8:30 a.m. (ET) Thursday, January 12, 2023       

Technical information: (202) 691-7000  •  cpi_info@bls.gov  •  www.bls.gov/cpi 
Media contact:              (202) 691-5902  •  PressOffice@bls.gov

CONSUMER PRICE INDEX – DECEMBER 2022 

The Consumer Price Index for All Urban Consumers (CPI-U) declined 0.1 percent in December on a 
seasonally adjusted basis, after increasing 0.1 percent in November, the U.S. Bureau of Labor Statistics 
reported today. Over the last 12 months, the all items index increased 6.5 percent before seasonal 
adjustment. 

The index for gasoline was by far the largest contributor to the monthly all items decrease, more than 
offsetting increases in shelter indexes. The food index increased 0.3 percent over the month with the 
food at home index rising 0.2 percent. The energy index decreased 4.5 percent over the month as the 
gasoline index declined; other major energy component indexes increased over the month. 

The index for all items less food and energy rose 0.3 percent in December, after rising 0.2 percent in 
November. Indexes which increased in December include the shelter, household furnishings and 
operations, motor vehicle insurance, recreation, and apparel indexes. The indexes for used cars and 
trucks, and airline fares were among those that decreased over the month. 

The all items index increased 6.5 percent for the 12 months ending December; this was the smallest 12-
month increase since the period ending October 2021. The all items less food and energy index rose 5.7 
percent over the last 12 months. The energy index increased 7.3 percent for the 12 months ending 
December, and the food index increased 10.4 percent over the last year; all of these increases were 
smaller than for the 12-month period ending November.  
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Chart 1. One-month percent change in CPI for All Urban Consumers (CPI-U), seasonally adjusted, Dec. 2021 - Dec. 2022
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Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Dec. 2021 - Dec. 2022
Percent change
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Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average 

1  N o t  s e a s o n a l l y  adjusted. 
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Food 

The food index increased 0.3 percent in December following a 0.5-percent increase in November. The 
food at home index rose 0.2 percent in December. Three of the six major grocery store food group 
indexes increased over the month. The index for meats, poultry, fish, and eggs increased 1.0 percent in 
December, as the index for eggs rose 11.1 percent. The index for other food at home rose 0.4 percent 
over the month, while the index for nonalcoholic beverages increased 0.1 percent in December. 

In contrast, the fruits and vegetables index fell 0.6 percent over the month with the fresh fruit index 
declining 1.9 percent. The index for dairy and related products decreased 0.3 percent in December, and 
the index for cereals and bakery products was unchanged.  

The food away from home index rose 0.4 percent in December, after increasing 0.5 percent in 
November. The index for limited service meals increased 0.5 percent over the month and the index for 
full service meals increased 0.1 percent.  

The food at home index rose 11.8 percent over the last 12 months. The index for cereals and bakery 
products rose 16.1 percent over the year. The remaining major grocery store food groups posted 
increases ranging from 7.7 percent (meats, poultry, fish, and eggs) to 15.3 percent (dairy and related 
products). 

The index for food away from home rose 8.3 percent over the last year. The index for full service meals 
rose 8.2 percent over the last 12 months, and the index for limited service meals rose 6.6 percent over 
the same period.  

Energy 

The energy index fell 4.5 percent in December after falling 1.6 percent in November. The gasoline index 
declined 9.4 percent over the month, following a 2.0-percent decrease in November. (Before seasonal 
adjustment, gasoline prices fell 12.5 percent in December.) The index for natural gas rose over the 
month, increasing 3.0 percent after decreasing 3.5 percent in November. The electricity index increased 
1.0 percent in December. 

The energy index rose 7.3 percent over the past 12 months. The gasoline index decreased 1.5 percent 
over the span. The fuel oil index rose 41.5 percent over the last 12 months, the index for electricity rose 
14.3 percent, and the index for natural gas increased 19.3 percent over the same period. 

All items less food and energy 

The index for all items less food and energy rose 0.3 percent in December, following a 0.2-percent 
increase in November. The shelter index continued to increase, rising 0.8 percent over the month. The 
rent index rose 0.8 percent over the month, and the owners’ equivalent rent index also rose 0.8 percent. 
The index for lodging away from home increased 1.5 percent in December, after falling 0.7 percent in 
November.  

The shelter index was the dominant factor in the monthly increase in the index for all items less food 
and energy, while other components were a mix of increases and declines. Among the other indexes that 
rose in December was the index for household furnishings and operations, which increased 0.3 percent 
over the month, while the index for motor vehicle insurance rose 0.6 percent, and the index for 
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recreation increased 0.2 percent. The apparel index rose 0.5 percent in December, and the education 
index increased 0.3 percent. 

The medical care index rose 0.1 percent in December, after declining in the previous 2 months. The 
index for hospital services increased 1.7 percent over the month. The physicians’ services index and the 
prescription drugs index both rose 0.1 percent in December.  

Indexes which declined over the month include the index for used cars and trucks, which fell 2.5 percent 
in December, the sixth consecutive decline in that index. The index for airline fares fell 3.1 percent over 
the month, following a 3.0-percent decrease in November. The new vehicles index declined 0.1 percent 
in December, as did the personal care index. 

The index for all items less food and energy rose 5.7 percent over the past 12 months. The shelter index 
increased 7.5 percent over the last year, accounting for more than half of the total increase in all items 
less food and energy. Other indexes with notable increases over the last year include household 
furnishings and operations (+6.7 percent), medical care (+4.0 percent), new vehicles (+5.9 percent), and 
recreation (+5.1 percent).  

Not seasonally adjusted CPI measures 

The Consumer Price Index for All Urban Consumers (CPI-U) increased 6.5 percent over the last 12 
months to an index level of 296.797 (1982-84=100). For the month, the index decreased 0.3 percent 
prior to seasonal adjustment.   

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 6.3 
percent over the last 12 months to an index level of 291.051 (1982-84=100). For the month, the index 
decreased 0.5 percent prior to seasonal adjustment.   

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 6.4 percent over the 
last 12 months. For the month, the index decreased 0.2 percent on a not seasonally adjusted basis. Please 
note that the indexes for the past 10 to 12 months are subject to revision.  
_______________ 
The Consumer Price Index for January 2023 is scheduled to be released on Tuesday, February 14, 
2023, at 8:30 a.m. (ET). 

January 2023 Consumer Price Index Weight Update 
Starting with January 2023 data, BLS plans to update weights annually for the Consumer Price 
Index based on a single calendar year of data, using consumer expenditure data from 2021. This 
reflects a change from prior practice of updating weights biennially using two years of expenditure 
data. 
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Technical Note 

Brief Explanation of the CPI 
The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and 
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and 
urban wage earners and clerical workers. The all urban consumer group represents about 93 percent of 
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan 
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well 
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people 
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in 
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is 
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the 
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).  
The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the 
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the 
household's earners must have been employed for at least 37 weeks during the previous 12 months. The 
CPI-W population represents about 29 percent of the total U.S. population and is a subset of the CPI-U 
population. 
The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’ 
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected 
each month in 75 urban areas across the country from about 6,000 housing units and approximately 
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types 
of stores and service establishments). All taxes directly associated with the purchase and use of items are 
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations. 
Prices of most other commodities and services are collected every month in the three largest geographic 
areas and every other month in other areas. Prices of most goods and services are obtained by personal 
visit, telephone call, or web collection by the Bureau’s trained representatives. 

In calculating the index, price changes for the various items in each location are aggregated using 
weights, which represent their importance in the spending of the appropriate population group. Local 
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are 
also published by size of city, by region of the country, for cross-classifications of regions and 
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the 
level of prices among cities; they only measure the average change in prices for each area since the base 
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are 
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three 
subsequent quarterly revisions.  
The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W, 
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals 
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.
Sampling Error in the CPI 
The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of 
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
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month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These 
standard error estimates can be used to construct confidence intervals for hypothesis testing. For 
example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all 
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same 
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will 
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent 
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including 
information on how to use the estimates of standard error, see www.bls.gov/cpi/tables/variance-
estimates/home.htm.  
Calculating Index Changes 
Movements of the indexes from 1 month to another are usually expressed as percent changes rather than 
changes in index points, because index point changes are affected by the level of the index in relation to 
its base period, while percent changes are not. The following table shows an example of using index 
values to calculate percent changes: 

Item A Item B Item C 

Year I 112.500 225.000 110.000 

Year II 121.500 243.000 128.000 

Change in index 
points  9.000 18.000 18.000 

Percent change 9.0/112.500 x 100 = 8.0 18.0/225.000 x 100 = 8.0 18.0/110.000 x 100 = 16.4 

Use of Seasonally Adjusted and Unadjusted Data 
The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally 
adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS seasonal 
adjustment method. These factors are updated each February, and the new factors are used to revise the 
previous 5 years of seasonally adjusted data. The factors are available at 
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2022.xlsx. For more information on data 
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological 
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.  
For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred 
since they eliminate the effect of changes that normally occur at the same time and in about the same 
magnitude every year—such as price movements resulting from weather events, production cycles, 
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical 
for the time of year. The unadjusted data are of primary interest to consumers concerned about the prices 
they actually pay. Unadjusted data are also used extensively for escalation purposes. Many collective 
bargaining contract agreements and pension plans, for example, tie compensation changes to the 
Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of 
seasonally adjusted data in escalation agreements because seasonally adjusted series are revised 
annually. 
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Intervention Analysis 
The Bureau of Labor Statistics uses intervention analysis seasonal adjustment (IASA) for some CPI 
series. Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of 
price change. Intervention analysis seasonal adjustment is a process by which the distortions caused by 
such unusual events are estimated and removed from the data prior to calculation of seasonal factors. 
The resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to 
the unadjusted data.  
For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to 
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during 
seasonal factor calculation would distort the computation of the seasonal portion of the time series data 
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following 
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors 
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal 
factors to be applied to the unadjusted data. 
For the seasonal factors introduced for January 2022, BLS adjusted 72 series using intervention analysis 
seasonal adjustment, including selected food and beverage items, motor fuels, electricity, and vehicles.  
Revision of Seasonally Adjusted Indexes 
Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision 
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal 
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted 
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January 
2022, revised seasonal factors and seasonally adjusted indexes for 2017 to 2021 were calculated and 
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal 
adjustment software, the seasonal factors for 2021 will be applied to data for 2022 to produce the 
seasonally adjusted 2022 indexes. Series which are indirectly seasonally adjusted by summing 
seasonally adjusted component series have seasonal factors which are derived and are therefore not 
available in advance. 
Determining Seasonal Status 
Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using 
these criteria, BLS economists determine whether a series should change its status from "not seasonally 
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all 
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted, 
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years, 
but the seasonally adjusted indexes before that period will not be changed. For 2022, 22 of the 81 
components of the U.S. city average all items index are seasonally adjusted. 
Contact Information 
For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and 
Analysis Section at 202-691-7000 or cpi_info@bls.gov.  
For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home.htm or contact the CPI seasonal adjustment section at 202-691-6968 or 
cpiseas@bls.gov.  
If you are deaf, hard of hearing, or have a speech disability, please dial 7-1-1 to access 
telecommunications relay services.   
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Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
impor-
tance
Nov.
2022

Unadjusted indexes
Unadjusted percent

change
Seasonally adjusted percent

change

Dec.
2021

Nov.
2022

Dec.
2022

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 278.802 297.711 296.797 6.5 -0.3 0.4 0.1 -0.1

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 286.966 315.857 316.839 10.4 0.3 0.6 0.5 0.3

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 267.555 298.284 299.089 11.8 0.3 0.4 0.5 0.2

Cereals and bakery products. . . . . . . . . . . . 1.118 297.279 344.393 345.029 16.1 0.2 0.8 1.1 0.0

Meats, poultry, fish, and eggs.. . . . . . . . . . . 1.898 297.604 319.444 320.455 7.7 0.3 0.6 -0.2 1.0

Dairy and related products. . . . . . . . . . . . . . . 0.811 235.442 271.307 271.376 15.3 0.0 -0.1 1.0 -0.3

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . 1.431 321.931 349.462 349.134 8.4 -0.1 -0.9 1.4 -0.6

Nonalcoholic beverages and beverage
materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.981 186.723 209.507 210.324 12.6 0.4 0.5 0.7 0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . 2.285 230.809 261.583 262.985 13.9 0.5 0.9 -0.1 0.4

Food away from home1. . . . . . . . . . . . . . . . . . . . . . 5.257 317.372 342.266 343.559 8.3 0.4 0.9 0.5 0.4

Energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 256.207 292.953 274.937 7.3 -6.1 1.8 -1.6 -4.5

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . 4.308 296.391 339.663 297.625 0.4 -12.4 4.4 -2.0 -9.4

Fuel oil1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 325.879 553.234 461.140 41.5 -16.6 19.8 1.7 -16.6

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 291.510 329.954 288.979 -0.9 -12.4 4.0 -2.1 -9.2

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . 3.951 290.185 326.649 285.757 -1.5 -12.5 4.0 -2.0 -9.4

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 228.199 260.220 263.825 15.6 1.4 -1.2 -1.1 1.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 227.974 258.864 260.548 14.3 0.7 0.1 -0.2 1.0

Utility (piped) gas service. . . . . . . . . . . . . . . . . 0.950 224.366 258.872 267.683 19.3 3.4 -4.6 -3.5 3.0

All items less food and energy. . . . . . . . . . . . . . . . 78.350 283.908 299.600 300.113 5.7 0.2 0.3 0.2 0.3

Commodities less food and energy
commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 20.882 160.850 165.291 164.304 2.1 -0.6 -0.4 -0.5 -0.3

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 121.068 126.728 124.587 2.9 -1.7 -0.7 0.2 0.5

New vehicles. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 166.653 176.354 176.463 5.9 0.1 0.4 0.0 -0.1

Used cars and trucks.. . . . . . . . . . . . . . . . . . . . . 3.624 207.164 193.530 188.864 -8.8 -2.4 -2.4 -2.9 -2.5

Medical care commodities1. . . . . . . . . . . . . . . 1.472 379.611 391.360 391.809 3.2 0.1 0.0 0.2 0.1

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . 0.877 265.410 279.629 280.755 5.8 0.4 0.8 0.7 0.5

Tobacco and smoking products1. . . . . . . . 0.520 1,308.024 1,380.951 1,379.589 5.5 -0.1 0.3 0.7 -0.1

Services less energy services. . . . . . . . . . . . . . 57.469 359.559 383.179 384.906 7.0 0.5 0.5 0.4 0.5

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 341.241 364.195 366.868 7.5 0.7 0.8 0.6 0.8

Rent of primary residence. . . . . . . . . . . . . 7.447 355.931 382.562 385.649 8.3 0.8 0.7 0.8 0.8

Owners’ equivalent rent of
residences2. . . . . . . . . . . . . . . . . . . . . . . . . . . . 24.235 350.508 374.040 376.897 7.5 0.8 0.6 0.7 0.8

Medical care services. . . . . . . . . . . . . . . . . . . . . 6.788 578.555 602.333 602.395 4.1 0.0 -0.6 -0.7 0.1

Physicians’ services1. . . . . . . . . . . . . . . . . . . 1.807 408.644 415.048 415.611 1.7 0.1 0.0 0.0 0.1

Hospital services3. . . . . . . . . . . . . . . . . . . . . . . 2.123 366.854 378.209 383.150 4.4 1.3 1.7

Transportation services. . . . . . . . . . . . . . . . . . . 6.018 326.063 374.248 373.598 14.6 -0.2 0.8 -0.1 0.2

Motor vehicle maintenance and
repair1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.087 324.688 363.195 366.960 13.0 1.0 0.7 1.3 1.0

Motor vehicle insurance. . . . . . . . . . . . . . . . 2.532 567.875 644.317 648.771 14.2 0.7 1.7 0.9 0.6

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 208.954 292.656 268.519 28.5 -8.2 -1.1 -3.0 -3.1

1 Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 6.5 -0.3 0.4 0.1 -0.1

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 10.4 0.3 0.6 0.5 0.3

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 11.8 0.3 0.4 0.5 0.2

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.118 16.1 0.2 0.8 1.1 0.0

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.358 15.6 0.3 0.9 0.6 -0.3

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.059 23.4 -0.5 2.0 1.5 -1.0

Breakfast cereal1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 13.0 1.1 0.7 0.4 1.1

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 15.4 -0.1 1.3 0.7 -0.5

Rice1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.8 0.5 1.2 0.8 0.5

Bakery products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.760 16.3 0.1 0.6 1.0 0.1

Bread1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.215 15.9 0.2 0.9 2.0 0.2

White bread1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.7 1.3 1.7 1.7 1.3

Bread other than white1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . 14.0 -0.7 0.0 2.3 -0.7

Fresh biscuits, rolls, muffins2. . . . . . . . . . . . . . . . . . . . . . . . . 0.116 16.3 -0.3 0.7 2.2 0.0

Cakes, cupcakes, and cookies1. . . . . . . . . . . . . . . . . . . . . . 0.187 17.1 0.3 0.1 1.3 0.3

Cookies1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.0 0.3 1.5 1.0

Fresh cakes and cupcakes1, 3. . . . . . . . . . . . . . . . . . . . . 14.9 -0.4 -0.8 1.5 -0.4

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.242 15.9 0.1 1.1 0.7 0.0

Fresh sweetrolls, coffeecakes, doughnuts1, 3. . . . 13.5 2.6 -1.9 -0.3 2.6

Crackers, bread, and cracker products3. . . . . . . . . 16.0 -0.3 2.1 1.9 -1.3

Frozen and refrigerated bakery products, pies,
tarts, turnovers1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.4 -1.1 2.2 -0.4 -1.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.898 7.7 0.3 0.6 -0.2 1.0

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.751 4.5 -0.6 -0.1 -0.4 0.1

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.101 2.0 -0.5 0.2 -0.4 0.6

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 -3.1 0.0 -0.1 -0.8 1.3

Uncooked ground beef1. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 0.7 -0.1 -0.5 -0.9 -0.1

Uncooked beef roasts1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 -3.5 1.1 -2.3 -1.3 1.1

Uncooked beef steaks2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 -5.4 -0.5 0.3 0.0 0.9

Uncooked other beef and veal1, 2. . . . . . . . . . . . . . . . . 0.048 -6.7 0.6 -1.8 -1.5 0.6

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.353 1.5 -1.9 -0.6 -0.3 -0.2

Bacon, breakfast sausage, and related
products2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.157 1.1 -1.5 -0.9 -1.0 -0.5

Bacon and related products3. . . . . . . . . . . . . . . . . . . . -3.7 -3.6 -0.1 -1.8 -2.9

Breakfast sausage and related products2, 3. . . 9.0 2.0 -2.0 0.0 2.1

Ham.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 5.7 -5.6 1.1 0.5 -1.1

Ham, excluding canned3. . . . . . . . . . . . . . . . . . . . . . . . 5.2 -6.2 1.3 0.8 -1.3

Pork chops1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.9 0.2 0.2 1.1 0.2

Other pork including roasts, steaks, and ribs2.. . 0.080 -1.8 -1.1 -2.1 -1.7 0.5

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.252 14.7 0.6 2.0 0.4 0.3

Frankfurters3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 2.8 -2.3 0.1 3.9

Lunchmeats1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.1 -0.2 3.4 0.4 -0.2

Poultry1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.363 12.2 -0.6 -1.1 -0.8 -0.6

Chicken1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.294 10.9 -0.6 -1.3 -0.8 -0.6

Fresh whole chicken1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . 13.3 -0.3 -0.8 0.5 -0.3

Fresh and frozen chicken parts1, 3. . . . . . . . . . . . . 10.3 -0.8 -1.6 -1.3 -0.8

Other uncooked poultry including turkey2. . . . . . . . 0.069 18.1 -0.7 -0.1 1.8 -0.5

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 5.0 -0.8 0.0 -0.1 -0.7

Fresh fish and seafood1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 3.8 -1.0 0.6 -1.4 -1.0

Processed fish and seafood2. . . . . . . . . . . . . . . . . . . . . . 0.143 6.3 -0.7 -0.9 1.0 0.0

Shelf stable fish and seafood3. . . . . . . . . . . . . . . . . . 8.6 1.9 -0.9 1.3 2.4

Frozen fish and seafood3. . . . . . . . . . . . . . . . . . . . . . . . 6.3 -1.7 -1.8 1.4 -1.0

Eggs1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.147 59.9 11.1 10.1 2.3 11.1

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.811 15.3 0.0 -0.1 1.0 -0.3

Milk2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 12.5 -0.1 -0.2 0.8 -1.0

Fresh whole milk3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.7 -0.2 -0.9 1.1 -0.6

Fresh milk other than whole2, 3. . . . . . . . . . . . . . . . . . . . . . . . . 13.5 0.1 0.1 0.8 -0.6

Cheese and related products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.262 12.8 0.5 -0.5 0.0 0.5

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 15.0 -0.6 1.1 2.0 -1.1

Other dairy and related products1, 2. . . . . . . . . . . . . . . . . . . . . . 0.222 21.4 -0.1 0.5 0.6 -0.1

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.431 8.4 -0.1 -0.9 1.4 -0.6

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.086 6.4 -0.5 -1.5 1.8 -1.1

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.574 3.4 -2.0 -2.4 2.3 -1.9

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 6.6 -0.1 -0.8 3.2 0.2

Bananas1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 2.4 -0.4 -1.1 0.5 -0.4

Citrus fruits2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 2.5 -5.4 -2.5 2.8 -0.3

Oranges, including tangerines3. . . . . . . . . . . . . . . . . . . . 3.0 -7.2 -3.6 2.5 -1.7

Other fresh fruits2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 3.3 -1.0 -2.4 1.8 -2.6

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.512 9.8 1.2 -0.5 1.2 -0.1

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 12.9 1.8 -1.9 -1.4 1.6

Lettuce1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 24.9 4.0 3.3 8.9 4.0

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.082 9.1 4.2 2.3 2.6 3.4

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.283 5.9 -0.6 -0.6 0.7 -1.3

Processed fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . 0.345 15.5 1.3 1.1 0.4 0.7

Canned fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . . 0.178 18.4 0.9 1.8 0.2 0.3

Canned fruits2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.1 1.7 1.1 -0.9

Canned vegetables2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.6 0.8 1.8 -0.5 0.4

Frozen fruits and vegetables2. . . . . . . . . . . . . . . . . . . . . . . . 0.103 12.9 0.8 0.4 1.4 1.1

Frozen vegetables3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16.4 0.4 0.8 1.7 0.9

Other processed fruits and vegetables including
dried2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 11.9 2.7 0.5 -0.1 1.7

Dried beans, peas, and lentils1, 2, 3. . . . . . . . . . . . . . . 9.6 3.2 0.8 -0.7 3.2

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.981 12.6 0.4 0.5 0.7 0.1

Juices and nonalcoholic drinks2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 12.2 0.5 0.5 0.5 0.0

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 13.0 1.2 1.2 0.4 1.1

Frozen noncarbonated juices and drinks1, 2. . . . . . . . . . 0.007 8.7 1.0 1.3 1.7 1.0

Nonfrozen noncarbonated juices and drinks2. . . . . . . . . 0.395 11.6 0.0 0.1 0.6 -0.7

Beverage materials including coffee and tea2. . . . . . . . . . . 0.288 13.8 0.0 0.3 1.0 0.2

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.186 14.3 0.0 1.2 0.5 0.0

Roasted coffee3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.5 0.6 1.5 0.2 0.6

Instant coffee1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.8 -2.2 -0.3 2.0 -2.2

Other beverage materials including tea1, 2. . . . . . . . . . . . 0.102 12.9 0.1 -0.1 1.2 0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.285 13.9 0.5 0.9 -0.1 0.4

Sugar and sweets1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 12.2 0.4 0.7 -0.3 0.4

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.043 14.3 0.2 0.4 0.5 1.0

Candy and chewing gum1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.185 11.6 1.0 0.9 0.3 1.0

Other sweets2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.063 12.8 -1.0 1.0 -0.7 -0.3

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 23.2 1.5 2.1 0.0 1.5

Butter and margarine2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.083 35.3 1.6 1.9 0.4 1.7

Butter3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31.4 2.3 1.4 0.2 3.3

Margarine1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.8 1.9 1.3 -2.3 1.9

Salad dressing2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 18.3 -0.1 4.1 1.0 -1.1

Other fats and oils including peanut butter2. . . . . . . . . . 0.117 18.2 2.2 0.9 -1.1 3.4

Peanut butter1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.4 1.8 0.7 -1.6 1.8

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.734 12.9 0.4 0.8 0.0 0.3

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 15.7 1.6 -0.9 -2.0 0.9

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.280 15.0 1.0 0.9 -0.9 1.1

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Snacks1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.374 11.0 -0.2 1.3 -0.8 -0.2

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.330 11.8 0.6 0.8 0.2 1.0

Salt and other seasonings and spices2, 3. . . . . . . . 6.5 -0.4 0.8 -0.5 -0.5

Olives, pickles, relishes1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . 15.8 0.6 1.8 0.8 0.6

Sauces and gravies2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 1.1 -0.4 0.2 1.5

Other condiments3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.0 3.1 0.7 -1.6 3.8

Baby food1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.045 10.7 -0.2 1.8 0.3 -0.2

Other miscellaneous foods2. . . . . . . . . . . . . . . . . . . . . . . . . . 0.605 13.6 0.2 0.6 0.2 -0.3

Prepared salads3, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.1 0.1 -1.2 -0.3 -0.9

Food away from home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.257 8.3 0.4 0.9 0.5 0.4

Full service meals and snacks1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.438 8.2 0.1 1.1 0.4 0.1

Limited service meals and snacks1, 2. . . . . . . . . . . . . . . . . . . . . . . 2.532 6.6 0.5 0.8 0.6 0.5

Food at employee sites and schools1, 2. . . . . . . . . . . . . . . . . . . . 0.077 129.6 0.6 3.8 1.7 0.6

Food at elementary and secondary schools1, 3, 5. . . . . . . 305.2 0.2 0.2

Food from vending machines and mobile vendors1, 2. . . . 0.038 14.8 1.4 3.7 0.5 1.4

Other food away from home1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.171 6.0 1.0 0.2 0.0 1.0

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 7.3 -6.1 1.8 -1.6 -4.5

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.308 0.4 -12.4 4.4 -2.0 -9.4

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.257 26.0 -11.7 10.5 -0.4 -11.9

Fuel oil1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 41.5 -16.6 19.8 1.7 -16.6

Propane, kerosene, and firewood6. . . . . . . . . . . . . . . . . . . . . . . . 0.073 2.6 0.7 0.0 -2.6 -0.2

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 -0.9 -12.4 4.0 -2.1 -9.2

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.951 -1.5 -12.5 4.0 -2.0 -9.4

Gasoline, unleaded regular3. . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.0 -12.8 4.1 -1.9 -9.6

Gasoline, unleaded midgrade3, 7. . . . . . . . . . . . . . . . . . . . . . . 0.2 -11.0 2.9 -1.4 -8.3

Gasoline, unleaded premium3. . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 -10.8 3.9 -2.7 -8.2

Other motor fuels1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 32.3 -8.5 3.0 2.3 -8.5

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 15.6 1.4 -1.2 -1.1 1.5

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 14.3 0.7 0.1 -0.2 1.0

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.950 19.3 3.4 -4.6 -3.5 3.0

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 78.350 5.7 0.2 0.3 0.2 0.3

Commodities less food and energy commodities. . . . . . . . . . . . 20.882 2.1 -0.6 -0.4 -0.5 -0.3

Household furnishings and supplies8. . . . . . . . . . . . . . . . . . . . . . . 3.949 7.3 0.1 -0.2 0.4 0.2

Window and floor coverings and other linens1, 2. . . . . . . . 0.292 4.8 -0.4 0.5 -1.8 -0.4

Floor coverings1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 12.5 0.0 -1.4 0.6 0.0

Window coverings1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 3.2 1.7 -1.2 -1.4 1.7

Other linens1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 2.4 -1.2 1.9 -2.8 -1.2

Furniture and bedding1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.952 4.7 0.0 -1.2 -0.8 0.0

Bedroom furniture1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 2.7 0.6 -0.9 -0.5 0.6

Living room, kitchen, and dining room furniture1, 2. . . 0.471 6.3 -0.6 -1.9 -0.3 -0.6

Other furniture2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 3.7 0.5 -0.8 -2.7 0.0

Appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.240 1.1 0.1 -0.5 0.9 0.2

Major appliances2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 -0.6 1.6 -0.1 0.6 1.0

Laundry equipment1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 4.1 -7.8 -2.7 4.1

Other appliances1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 1.9 -0.7 -1.0 -0.1 -0.7

Other household equipment and furnishings2. . . . . . . . . . . 0.549 3.3 -1.1 -0.8 -1.2 -0.3

Clocks, lamps, and decorator items1. . . . . . . . . . . . . . . . . . 0.331 2.1 -2.6 0.4 -1.2 -2.6

Indoor plants and flowers9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 6.3 0.9 0.9 1.1 0.1

Dishes and flatware1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.049 7.8 0.7 -3.7 -3.6 0.7

Nonelectric cookware and tableware1, 2. . . . . . . . . . . . . . . 0.070 2.0 1.6 -1.0 -2.6 1.6

Tools, hardware, outdoor equipment and supplies2. . . . 0.955 10.6 1.0 0.4 0.6 1.4

Tools, hardware and supplies1, 2. . . . . . . . . . . . . . . . . . . . . . . 0.251 13.8 1.2 1.4 -0.8 1.2

Outdoor equipment and supplies2. . . . . . . . . . . . . . . . . . . . . . 0.474 9.0 1.0 -0.3 0.7 1.5

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Housekeeping supplies1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.961 11.6 0.3 0.7 0.6 0.3

Household cleaning products1, 2. . . . . . . . . . . . . . . . . . . . . . . . 0.345 9.8 -0.1 1.0 0.2 -0.1

Household paper products1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 14.9 1.4 0.4 2.2 1.4

Miscellaneous household products1, 2. . . . . . . . . . . . . . . . . 0.390 11.4 0.0 0.6 0.1 0.0

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 2.9 -1.7 -0.7 0.2 0.5

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.602 2.2 -0.7 -0.6 0.3 1.6

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.465 2.9 -1.2 0.0 0.7 1.3

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.076 8.3 -2.4 -2.0 3.7 1.9

Men’s underwear, nightwear, swimwear, and
accessories1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.156 1.6 -1.4 0.4 -1.1 -1.4

Men’s shirts and sweaters2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 2.7 -0.6 -2.4 1.3 2.1

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 1.5 -0.7 1.5 -1.1 1.1

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 0.0 1.1 -1.7 -0.4 2.4

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.956 4.1 -2.9 0.2 0.0 -0.3

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.803 3.9 -3.2 0.6 0.4 -0.3

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 -0.6 -1.5 -3.8 -1.3 2.8

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 -2.3 -6.2 -2.4 1.2 -2.4

Women’s suits and separates2. . . . . . . . . . . . . . . . . . . . . . . 0.386 4.5 -2.8 0.2 0.2 1.2

Women’s underwear, nightwear, swimwear, and
accessories2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.266 6.2 -3.1 2.2 -0.1 -0.7

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.1 -1.3 -1.6 -2.2 -0.6

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 0.8 -1.8 -1.1 0.1 -0.2

Men’s footwear1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.199 0.5 -2.4 -0.9 0.2 -2.4

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.113 2.9 0.1 -1.2 -0.7 0.8

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.274 0.1 -2.1 -1.6 0.1 -0.6

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 5.0 -0.7 -3.2 1.6 0.8

Jewelry and watches6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.0 1.2 -2.9 0.9 3.3

Watches1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.029 1.5 -0.1 -0.1 0.7 -0.1

Jewelry6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.124 5.9 1.6 -3.2 1.2 3.7

Transportation commodities less motor fuel8. . . . . . . . . . . . . . 8.212 -0.9 -1.0 -0.9 -1.3 -1.2

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 5.9 0.1 0.4 0.0 -0.1

New cars3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.2 0.2 0.3 -0.2 -0.1

New trucks3, 10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.0 0.1 0.4 0.1 0.0

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.624 -8.8 -2.4 -2.4 -2.9 -2.5

Motor vehicle parts and equipment1. . . . . . . . . . . . . . . . . . . . . . 0.435 9.9 0.1 0.3 0.6 0.1

Tires1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.272 8.7 0.5 -0.1 0.2 0.5

Vehicle accessories other than tires1, 2. . . . . . . . . . . . . . . . 0.164 11.8 -0.6 1.1 1.2 -0.6

Vehicle parts and equipment other than tires1, 3. . . 8.8 -1.2 0.4 1.8 -1.2

Motor oil, coolant, and fluids1, 3. . . . . . . . . . . . . . . . . . . . . . 19.1 0.3 4.4 -0.3 0.3

Medical care commodities1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.472 3.2 0.1 0.0 0.2 0.1

Medicinal drugs1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.369 2.8 0.0 0.0 0.1 0.0

Prescription drugs1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.995 1.8 0.1 -0.1 -0.2 0.1

Nonprescription drugs1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 5.4 -0.4 0.4 0.7 -0.4

Medical equipment and supplies1, 8. . . . . . . . . . . . . . . . . . . . . . . 0.103 9.2 2.3 -0.6 1.7 2.3

Recreation commodities8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.874 4.1 -0.1 0.7 -0.4 0.1

Video and audio products8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.271 -7.5 -1.1 0.9 -1.2 0.0

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 -14.4 -0.6 -0.1 -1.5 1.4

Other video equipment2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.023 -8.6 -1.9 -2.8 -3.1 0.0

Audio equipment1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.072 -0.6 -2.4 2.9 -1.0 -2.4

Recorded music and music subscriptions1, 2. . . . . . . . . 0.051 1.4 0.1 2.0 0.4 0.1

Pets and pet products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 12.6 0.1 1.3 0.5 0.1

Pet food1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 0.4 1.0 0.8 0.4

Purchase of pets, pet supplies, accessories1, 2, 3. . . . 8.7 0.1 1.4 -0.4 0.1

Sporting goods1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.549 3.5 -0.5 1.6 0.0 -0.5

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Sports vehicles including bicycles1. . . . . . . . . . . . . . . . . . . . . 0.315 2.9 -0.6 2.6 0.7 -0.6

Sports equipment1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.223 4.3 -0.2 0.3 -0.9 -0.2

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.020 5.9 1.2 -1.7 -1.3 3.5

Photographic equipment2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.1 1.0 -2.7 -1.5 3.2

Recreational reading materials1. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.095 4.4 -0.1 -1.0 -0.8 -0.1

Newspapers and magazines1, 2. . . . . . . . . . . . . . . . . . . . . . . . 0.056 6.5 0.0 -0.1 -2.2 0.0

Recreational books1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 1.5 -0.1 -2.2 1.3 -0.1

Other recreational goods2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.364 2.1 0.9 -0.9 -1.4 0.9

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.281 1.3 1.0 -1.1 -1.4 1.0

Toys, games, hobbies and playground
equipment2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.5 0.3 -0.1 -0.3 -0.1

Sewing machines, fabric and supplies1, 2. . . . . . . . . . . . . 0.026 6.3 3.6 -1.6 -6.3 3.6

Music instruments and accessories1, 2. . . . . . . . . . . . . . . . 0.042 5.5 -1.1 0.6 1.8 -1.1

Education and communication commodities8. . . . . . . . . . . . . . 0.725 -10.1 -0.9 -0.9 -1.6 -0.8

Educational books and supplies1. . . . . . . . . . . . . . . . . . . . . . . . . 0.086 5.4 0.2 0.2 0.1 0.2

College textbooks1, 3, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.3 0.2 0.0 0.0 0.2

Information technology commodities8. . . . . . . . . . . . . . . . . . . . 0.639 -11.8 -1.1 -1.0 -1.8 -0.9

Computers, peripherals, and smart home
assistants1, 4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.326 -5.8 -2.4 -0.3 -2.7 -2.4

Computer software and accessories1, 2. . . . . . . . . . . . . . . 0.019 -3.1 -0.9 -2.1 -2.2 -0.9

Telephone hardware, calculators, and other
consumer information items2. . . . . . . . . . . . . . . . . . . . . . . . . 0.295 -18.0 0.4 -1.8 -0.8 0.7

Smartphones1, 3, 12. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -22.2 0.7 -5.9 -1.4 0.7

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 5.8 0.4 0.8 0.7 0.5

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.583 5.3 0.2 0.5 0.8 0.6

Beer, ale, and other malt beverages at home. . . . . . . . 0.225 8.6 0.9 0.5 1.3 1.3

Distilled spirits at home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.105 1.7 -0.1 0.5 0.9 -0.1

Whiskey at home1, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 0.1 0.1 0.9 0.1

Distilled spirits, excluding whiskey, at home1, 3. . . . 1.5 -0.3 0.5 0.8 -0.3

Wine at home1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.253 3.9 -0.2 0.3 -0.2 -0.2

Alcoholic beverages away from home1. . . . . . . . . . . . . . . . . . 0.294 6.8 0.8 1.2 0.3 0.8

Beer, ale, and other malt beverages away from
home1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.1 0.4 0.7 0.1 0.4

Wine away from home1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.8 1.0 1.2 0.1 1.0

Distilled spirits away from home1, 2, 3. . . . . . . . . . . . . . . . . . 7.4 1.4 1.1 0.8 1.4

Other goods8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.364 7.2 -0.1 0.6 0.6 -0.1

Tobacco and smoking products1. . . . . . . . . . . . . . . . . . . . . . . . . . 0.520 5.5 -0.1 0.3 0.7 -0.1

Cigarettes1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.450 5.5 -0.1 0.5 0.7 -0.1

Tobacco products other than cigarettes1, 2. . . . . . . . . . . . 0.065 5.1 -0.2 -1.1 0.5 -0.2

Personal care products1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.653 7.5 -0.1 0.4 0.2 -0.1

Hair, dental, shaving, and miscellaneous personal
care products1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 9.9 0.5 0.8 0.5 0.5

Cosmetics, perfume, bath, nail preparations and
implements1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 5.0 -0.8 0.0 -0.2 -0.8

Miscellaneous personal goods1, 2. . . . . . . . . . . . . . . . . . . . . . . . . 0.190 10.8 0.1 1.9 2.0 0.1

Stationery, stationery supplies, gift wrap3. . . . . . . . . . . . . 16.4 2.7 4.2 2.9 2.9

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57.469 7.0 0.5 0.5 0.4 0.5

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 7.5 0.7 0.8 0.6 0.8

Rent of shelter13. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.569 7.6 0.7 0.7 0.6 0.8

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.447 8.3 0.8 0.7 0.8 0.8

Lodging away from home2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.887 3.2 -0.4 4.9 -0.7 1.5

Housing at school, excluding board13. . . . . . . . . . . . . . . 0.124 2.9 0.1 0.1 0.2 0.2

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.762 3.2 -0.5 5.6 -0.9 1.7

Owners’ equivalent rent of residences13. . . . . . . . . . . . . . 24.235 7.5 0.8 0.6 0.7 0.8

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Owners’ equivalent rent of primary residence13. . . 22.978 7.5 0.8 0.6 0.7 0.8

Tenants’ and household insurance1, 2. . . . . . . . . . . . . . . . . 0.360 0.4 0.1 0.3 0.1 0.1

Water and sewer and trash collection services2. . . . . . . . . . . 1.089 4.9 0.2 0.0 0.3 0.3

Water and sewerage maintenance. . . . . . . . . . . . . . . . . . . . . . . 0.782 4.5 0.2 -0.1 0.2 0.3

Garbage and trash collection1, 10. . . . . . . . . . . . . . . . . . . . . . . . . 0.308 6.1 0.2 0.5 0.5 0.2

Household operations1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Domestic services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 3.7 1.7 -3.0 1.7

Gardening and lawncare services1, 2. . . . . . . . . . . . . . . . . . . . .

Moving, storage, freight expense1, 2. . . . . . . . . . . . . . . . . . . . . . 0.100 1.1 -1.3 0.1 -1.2 -1.3

Repair of household items1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.788 4.1 0.0 -0.6 -0.7 0.1

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.455 3.0 0.0 0.2 0.1 0.1

Physicians’ services1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.7 0.1 0.0 0.0 0.1

Dental services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.920 6.4 0.1 0.2 1.1 0.2

Eyeglasses and eye care1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.352 1.7 0.4 0.1 -2.5 0.4

Services by other medical professionals1, 6. . . . . . . . . . . 0.376 2.1 -0.9 0.0 -0.4 -0.9

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.491 4.6 1.1 -0.2 -0.3 1.5

Hospital services14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.123 4.4 1.3 1.7

Inpatient hospital services14, 3. . . . . . . . . . . . . . . . . . . . . . . . 4.1 1.2 1.5

Outpatient hospital services3, 6. . . . . . . . . . . . . . . . . . . . . . . 4.7 1.4 1.7

Nursing homes and adult day services14. . . . . . . . . . . . . . 0.205 4.7 0.3 0.0 0.4 0.5

Care of invalids and elderly at home1, 5. . . . . . . . . . . . . . . 0.163 6.1 0.2 0.5 0.0 0.2

Health insurance1, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.842 7.9 -3.4 -4.0 -4.3 -3.4

Transportation services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.018 14.6 -0.2 0.8 -0.1 0.2

Leased cars and trucks1, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.849 1.5 -0.5 -1.9 1.5

Car and truck rental2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.141 -4.9 -3.3 -0.5 -2.4 -1.6

Motor vehicle maintenance and repair1. . . . . . . . . . . . . . . . . . 1.087 13.0 1.0 0.7 1.3 1.0

Motor vehicle body work1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 10.1 0.2 1.4 0.4 0.2

Motor vehicle maintenance and servicing1. . . . . . . . . . . . 0.589 9.2 0.4 1.2 0.8 0.4

Motor vehicle repair1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.400 19.5 2.1 -0.1 2.0 2.1

Motor vehicle insurance.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 14.2 0.7 1.7 0.9 0.6

Motor vehicle fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 1.8 0.1 -0.3 -0.4 0.1

State motor vehicle registration and license
fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 2.5 0.2 0.0 -0.3 0.2

Parking and other fees1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.194 0.7 0.1 -0.8 -0.6 0.1

Parking fees and tolls2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 0.8 -1.0 -0.6 0.9

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 18.9 -5.3 0.5 -2.0 -2.8

Airline fares.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 28.5 -8.2 -1.1 -3.0 -3.1

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.091 2.0 0.6 1.6 -1.6 0.3

Ship fare1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.6 1.4 -0.2 -2.3 1.4

Intracity transportation1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.191 4.0 1.8 -1.1 0.3 1.8

Intracity mass transit1, 3, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 -0.1 0.0 0.1 -0.1

Recreation services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.147 5.7 0.3 0.8 1.0 0.3

Video and audio services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.141 4.2 -0.5 0.7 0.9 -0.3

Cable and satellite television service10. . . . . . . . . . . . . . . . 1.047 4.0 -0.6 0.8 1.0 -0.3

Video discs and other media, including rental of
video1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.094 7.6 0.3 0.2 -0.7 0.3

Video discs and other media1, 2, 3. . . . . . . . . . . . . . . . . . . 9.7 -0.9 0.0 -4.0 -0.9

Rental of video discs and other media1, 2, 3. . . . . . . . 10.2 2.2 0.2 1.7 2.2

Pet services including veterinary2. . . . . . . . . . . . . . . . . . . . . . . . . 0.524 9.1 -0.2 0.2 0.7 -0.4

Pet services1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.5 0.6 0.7 1.1 0.6

Veterinarian services2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.8 -0.4 0.0 0.1 -0.4

Photographers and photo processing1, 2. . . . . . . . . . . . . . . . . 0.030 5.8 -0.2 0.3 0.5 -0.2

Other recreation services2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.452 5.7 1.1 1.0 1.1 1.1

See footnotes at end of table.
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Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2022 — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Unadjusted percent
change

Seasonally adjusted percent change

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees1, 2.. . 0.634 5.2 0.7 1.2 0.2 0.7

Admissions1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.458 5.7 1.1 0.8 3.5 1.1

Admission to movies, theaters, and
concerts1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.5 -0.3 0.9 1.6 -0.3

Admission to sporting events1, 2, 3. . . . . . . . . . . . . . . . . . . -1.5 4.5 -1.6 7.5 4.5

Fees for lessons or instructions1, 6. . . . . . . . . . . . . . . . . . . . . 0.171 7.8 2.6 0.4 -0.8 2.6

Education and communication services8. . . . . . . . . . . . . . . . . . . 5.316 2.4 0.2 0.1 1.0 0.3

Tuition, other school fees, and childcare.. . . . . . . . . . . . . . . . 2.502 3.3 0.1 0.1 0.3 0.3

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.428 2.3 0.1 0.1 0.2 0.3

Elementary and high school tuition and fees. . . . . . . . . 0.315 3.7 0.0 0.2 0.3 0.3

Day care and preschool9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.631 5.4 0.2 0.2 0.6 0.3

Technical and business school tuition and fees1, 2.. . 0.038 1.5 0.3 0.2 -0.1 0.3

Postage and delivery services2. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.084 4.6 0.0 3.6 0.2 0.2

Postage.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 3.6 0.0 4.2 0.2 0.2

Delivery services2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.009 13.3 0.2 -1.5 0.4 0.1

Telephone services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.9 0.3 -0.1 2.1 0.3

Wireless telephone services1, 2. . . . . . . . . . . . . . . . . . . . . . . . . 1.501 1.3 0.2 -0.3 2.4 0.2

Residential telephone services1, 8. . . . . . . . . . . . . . . . . . . . . . 0.306 4.9 0.7 0.5 0.7 0.7

Internet services and electronic information
providers1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.915 1.1 0.1 0.5 0.9 0.1

Other personal services1, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.366 5.5 -0.2 0.4 0.8 -0.2

Personal care services1. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.542 6.3 0.3 0.2 1.4 0.3

Haircuts and other personal care services1, 2. . . . . . . . 0.542 6.3 0.3 0.2 1.4 0.3

Miscellaneous personal services1. . . . . . . . . . . . . . . . . . . . . . . . . 0.823 5.1 -0.4 0.5 0.4 -0.4

Legal services1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.230 6.0 0.2 -0.1 -0.2 0.2

Funeral expenses1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 5.1 0.7 1.7 0.5 0.7

Laundry and dry cleaning services1, 2. . . . . . . . . . . . . . . . . 0.154 7.1 0.4 0.8 1.6 0.4

Apparel services other than laundry and dry
cleaning1, 2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.018 12.8 1.6 1.4 0.1 1.6

Financial services1, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 1.8 -2.9 -0.1 0.3 -2.9

Checking account and other bank services1, 2, 3. . . 2.4 0.2 -0.5 0.4 0.2

Tax return preparation and other accounting
fees1, 2, 3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.5 0.0 0.4 -3.5

1 Not seasonally adjusted.
2 Indexes on a December 1997=100 base.
3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.
5 Indexes on a December 2005=100 base.
6 Indexes on a December 1986=100 base.
7 Indexes on a December 1993=100 base.
8 Indexes on a December 2009=100 base.
9 Indexes on a December 1990=100 base.
10 Indexes on a December 1983=100 base.
11 Indexes on a December 2001=100 base.
12 Indexes on a December 2019=100 base.
13 Indexes on a December 1982=100 base.
14 Indexes on a December 1996=100 base.
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Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,
December 2022
[1982-84=100, unless otherwise noted]

Special aggregate indexes

Relative
impor-
tance
Nov.
2022

Unadjusted indexes
Unadjusted percent

change
Seasonally adjusted percent

change

Dec.
2021

Nov.
2022

Dec.
2022

Dec.
2021-
Dec.
2022

Nov.
2022-
Dec.
2022

Sep.
2022-
Oct.
2022

Oct.
2022-
Nov.
2022

Nov.
2022-
Dec.
2022

All items less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.219 277.506 294.918 293.722 5.8 -0.4 0.4 0.0 -0.1

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67.071 257.431 274.960 272.711 5.9 -0.8 0.3 -0.2 -0.5

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . 53.290 249.810 264.792 261.854 4.8 -1.1 0.2 -0.3 -0.7

All items less food, shelter, and energy. . . . . . . . . . 45.421 251.992 263.771 263.147 4.4 -0.2 -0.1 -0.1 -0.1

All items less food, shelter, energy, and used
cars and trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41.797 252.533 267.127 266.999 5.7 0.0 0.1 0.1 0.2

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . 91.740 266.729 285.524 284.562 6.7 -0.3 0.5 0.2 -0.1

All items less energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 92.132 283.593 301.126 301.705 6.4 0.2 0.3 0.2 0.3

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38.971 208.602 222.112 218.607 4.8 -1.6 0.5 -0.3 -1.1

Commodities less food, energy, and used
cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.257 154.329 161.993 161.642 4.7 -0.2 0.1 0.0 0.1

Commodities less food.. . . . . . . . . . . . . . . . . . . . . . . . . . 25.190 173.484 181.480 176.740 1.9 -2.6 0.4 -0.8 -1.9

Commodities less food and beverages. . . . . . . . 24.313 170.179 177.977 173.135 1.7 -2.7 0.4 -0.8 -2.0

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61.029 347.429 371.672 373.549 7.5 0.5 0.4 0.3 0.6

Services less rent of shelter1. . . . . . . . . . . . . . . . . . . . 28.460 364.361 390.523 391.440 7.4 0.2 -0.1 0.0 0.4

Services less medical care services. . . . . . . . . . . 54.240 329.918 354.160 356.168 8.0 0.6 0.5 0.5 0.7

Durables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.310 125.747 126.596 125.624 -0.1 -0.8 -0.7 -0.9 -0.8

Nondurables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.661 248.393 271.710 266.405 7.3 -2.0 0.9 0.0 -1.2

Nondurables less food. . . . . . . . . . . . . . . . . . . . . . . . . . . 12.880 215.952 234.670 224.406 3.9 -4.4 1.4 -0.4 -2.9

Nondurables less food and beverages. . . . . . . . 12.003 212.913 231.901 220.948 3.8 -4.7 1.5 -0.5 -3.1

Nondurables less food, beverages, and
apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.594 274.750 302.330 285.747 4.0 -5.5 2.1 -0.7 -4.3

Nondurables less food and apparel. . . . . . . . . . . . 10.471 272.474 298.713 283.802 4.2 -5.0 1.9 -0.7 -4.1

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.599 287.511 308.720 310.725 8.1 0.6 0.5 0.4 0.7

Education and communication2. . . . . . . . . . . . . . . . . . . . 6.041 143.844 144.852 144.922 0.7 0.0 0.0 0.7 0.1

Education2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.588 277.904 286.792 287.177 3.3 0.1 0.1 0.3 0.3

Communication2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.454 76.298 75.464 75.452 -1.1 0.0 -0.1 1.0 0.0

Information and information processing2. . . . 3.369 71.986 71.103 71.091 -1.2 0.0 -0.2 1.0 0.0

Information technology, hardware and
services3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.562 7.427 7.110 7.083 -4.6 -0.4 -0.2 -0.2 -0.3

Recreation2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.021 126.695 132.965 133.172 5.1 0.2 0.7 0.5 0.2

Video and audio2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.411 110.531 113.219 112.507 1.8 -0.6 0.7 0.5 -0.2

Pets, pet products and services2. . . . . . . . . . . . . . . 1.099 188.497 209.095 209.069 10.9 0.0 0.7 0.6 -0.1

Photography2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 77.661 81.866 82.174 5.8 0.4 -0.5 -0.3 1.3

Food and beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.659 285.556 313.467 314.459 10.1 0.3 0.6 0.5 0.3

Domestically produced farm food.. . . . . . . . . . . . . . 7.179 276.523 308.940 309.885 12.1 0.3 0.6 0.0 0.3

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.829 380.714 394.818 395.485 3.9 0.2 0.4 1.0 0.2

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.823 112.104 118.110 116.146 3.6 -1.7 -0.5 0.3 0.7

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.906 270.831 305.991 307.348 13.5 0.4 -0.4 -0.7 0.5

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.817 225.435 260.589 261.904 16.2 0.5 -0.5 -1.0 0.6

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.260 530.026 550.844 551.002 4.0 0.0 -0.5 -0.5 0.1

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.282 246.499 264.668 255.993 3.9 -3.3 0.7 -1.1 -2.5

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.368 246.999 263.196 254.846 3.2 -3.2 0.7 -1.0 -2.5

New and used motor vehicles2. . . . . . . . . . . . . . . 8.767 124.853 126.795 125.674 0.7 -0.9 -0.9 -1.5 -1.0

Utilities and public transportation. . . . . . . . . . . . . . . . . . 8.418 231.516 254.051 254.138 9.8 0.0 -0.3 0.1 0.5

Household furnishings and operations. . . . . . . . . . . 4.764 136.787 145.568 145.972 6.7 0.3 0.0 0.0 0.3

Other goods and services. . . . . . . . . . . . . . . . . . . . . . . . . . 2.729 487.131 518.668 518.088 6.4 -0.1 0.5 0.7 -0.1

Personal care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.209 247.561 264.117 263.813 6.6 -0.1 0.5 0.7 -0.1

1 Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.
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Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, December
2022
[1982-84=100, unless otherwise noted]

Area
Pricing

Schedule1

Percent change to Dec. 2022 from: Percent change to Nov. 2022 from:

Dec.
2021

Oct.
2022

Nov.
2022

Nov.
2021

Sep.
2022

Oct.
2022

U.S. city average. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.5 -0.4 -0.3 7.1 0.3 -0.1

Region and area size2

Northeast. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.1 0.0 -0.1 6.4 0.4 0.1

Northeast - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.3 0.2 0.0 6.4 0.5 0.2

Northeast - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.9 -0.2 -0.2 6.4 0.3 0.0

New England4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.5 -0.1 -0.5 6.4 0.9 0.4

Middle Atlantic4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.3 0.1 0.1 6.4 0.2 0.0

Midwest. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.0 -0.6 -0.5 6.8 0.0 -0.2

Midwest - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.8 -0.9 -0.4 6.6 -0.4 -0.5

Midwest - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.1 -0.5 -0.5 6.9 0.2 0.0

East North Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.2 -0.8 -0.6 7.1 0.1 -0.2

West North Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.7 -0.2 -0.2 6.1 -0.3 -0.1

South. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.0 -0.2 -0.3 7.7 0.5 0.1

South - Size Class A.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.3 -0.2 -0.3 8.2 0.5 0.1

South - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.9 -0.2 -0.3 7.4 0.4 0.0

South Atlantic4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.3 0.0 -0.3 8.1 0.8 0.3

East South Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.5 -0.1 0.0 6.3 0.2 -0.1

West South Central4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.7 -0.8 -0.4 7.4 -0.2 -0.4

West. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.2 -0.9 -0.4 7.1 0.3 -0.4

West - Size Class A. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.2 -0.8 -0.3 7.0 0.2 -0.4

West - Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.3 -0.9 -0.5 7.2 0.3 -0.4

Mountain4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 7.4 -0.6 -0.2 8.3 0.4 -0.4

Pacific4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 5.8 -0.9 -0.5 6.7 0.2 -0.5

Size classes

Size Class A5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.4 -0.4 -0.2 7.1 0.3 -0.1

Size Class B/C3. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . M 6.5 -0.4 -0.4 7.1 0.3 -0.1

Selected local areas

Chicago-Naperville-Elgin, IL-IN-WI. . . . . . . . . . . . . . . . . . . . . . . . M 5.5 -1.4 -0.8 6.8 -0.4 -0.6

Los Angeles-Long Beach-Anaheim, CA. . . . . . . . . . . . . . . . . . M 4.9 -1.4 -0.6 6.0 -0.1 -0.8

New York-Newark-Jersey City, NY-NJ-PA. . . . . . . . . . . . . . . M 6.3 0.4 0.2 5.9 0.3 0.2

Atlanta-Sandy Springs-Roswell, GA.. . . . . . . . . . . . . . . . . . . . . . 2 8.1 -0.5

Baltimore-Columbia-Towson, MD6. . . . . . . . . . . . . . . . . . . . . . . . . 2 6.3 -0.1

Detroit-Warren-Dearborn, MI. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 6.2 -1.0

Houston-The Woodlands-Sugar Land, TX.. . . . . . . . . . . . . . . 2 5.3 -1.5

Miami-Fort Lauderdale-West Palm Beach, FL. . . . . . . . . . . 2 9.9 1.0

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD. . . . . . . 2 6.4 -0.4

Phoenix-Mesa-Scottsdale, AZ7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 9.5 -0.7

San Francisco-Oakland-Hayward, CA.. . . . . . . . . . . . . . . . . . . . 2 4.9 -0.3

Seattle-Tacoma-Bellevue, WA.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 8.4 0.1

St. Louis, MO-IL. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 6.2 0.1

Urban Alaska.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2 5.4 -1.7

Boston-Cambridge-Newton, MA-NH.. . . . . . . . . . . . . . . . . . . . . . 1 7.0 0.6

Dallas-Fort Worth-Arlington, TX.. . . . . . . . . . . . . . . . . . . . . . . . . . . 1 8.4 0.3

Denver-Aurora-Lakewood, CO.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 6.9 0.5

Minneapolis-St.Paul-Bloomington, MN-WI. . . . . . . . . . . . . . . . 1 5.3 -1.0

Riverside-San Bernardino-Ontario, CA4. . . . . . . . . . . . . . . . . . . 1 7.5 0.6

San Diego-Carlsbad, CA.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 6.7 -0.7

Tampa-St. Petersburg-Clearwater, FL8. . . . . . . . . . . . . . . . . . . 1 9.6 1.0

Urban Hawaii. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1 5.8 -0.6

Washington-Arlington-Alexandria, DC-VA-MD-WV6. . . . . 1 5.6 0.3

1 Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.

017

Page 83 of 177



1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.
2 Regions defined as the four Census regions.
3 Indexes on a December 1996=100 base.
4 Indexes on a December 2017=100 base.
5 Indexes on a December 1986=100 base.
6 1998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.
8 Indexes on a 1987=100 base.

NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national
index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.
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Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, December 2022
[Percent changes]

Month Year
Unadjusted 1-month percent change Unadjusted 12-month percent change

C-CPI-U1 CPI-U C-CPI-U1 CPI-U

December 2009.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.5 2.7

December 2010.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.5

December 2011.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.9 3.0

December 2012.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.7

December 2013.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 1.5

December 2014.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.8

December 2015.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.7

December 2016.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 2.1

December 2017.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.7 2.1

December 2018.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.9

December 2019.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 2.3

January 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 2.0 2.5

February 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.3 1.8 2.3

March 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 -0.2 1.1 1.5

April 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.5 -0.7 0.2 0.3

May 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.0 -0.1 0.1

June 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.5 0.4 0.6

July 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.5 0.9 1.0

August 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.3 1.3 1.3

September 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.1 1.4 1.4

October 2020. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.0 1.2 1.2

November 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 1.2 1.2

December 2020.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.1 1.5 1.4

January 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.4 1.6 1.4

February 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.5 1.8 1.7

March 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.7 2.6 2.6

April 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 0.8 4.0 4.2

May 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 0.8 4.9 5.0

June 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 0.9 5.1 5.4

July 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.5 5.0 5.4

August 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.2 4.8 5.3

September 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.3 5.0 5.4

October 2021. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 0.8 5.8 6.2

November 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.5 6.4 6.8

December 2021.. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.3 6.5 7.0

January 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.8 0.8 6.9 7.5

February 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 0.9 7.3 7.9

March 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.2 1.3 7.9 8.5

April 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.6 7.7 8.3

May 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.0 1.1 7.9 8.6

June 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.2 1.4 8.3 9.1

July 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.0 7.8 8.5

August 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.0 7.8 8.3

September 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.3 0.2 7.8 8.2

October 2022. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.4 7.5 7.7

November 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 -0.1 6.9 7.1

December 2022.. . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 -0.3 6.4 6.5

1 The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated
expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in
January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;
October-December indexes are final in October of the following year.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 -0.1 0.04 S-May 2020 -0.1

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 0.3 0.037 0.09 S-Mar.2021 0.2

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 0.2 0.017 0.13 S-Mar.2021 0.2

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.118 0.0 0.000 0.32 S-Aug.2021 0.0

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.358 -0.3 -0.001 0.38 S-Nov.2020 -0.3

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.059 -1.0 -0.001 0.89 S-Jul.2020 -1.3

Breakfast cereal4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 1.1 0.002 0.68 L-Jul.2022 2.0

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 -0.5 -0.001 0.53 S-Jun.2021 -0.5

Rice4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.5 0.62 S-Jun.2022 -1.1

Bakery products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.760 0.1 0.001 0.39 S-Dec.2021 0.1

Bread4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.215 0.2 0.000 0.53 S-Dec.2021 0.0

White bread4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.3 0.74 S-Sep.2022 0.5

Bread other than white4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . -0.7 0.86 S-Jun.2021 -0.9

Fresh biscuits, rolls, muffins5. . . . . . . . . . . . . . . . . . . . . . . . . 0.116 0.0 0.000 1.00 S-Sep.2022 -0.2

Cakes, cupcakes, and cookies4. . . . . . . . . . . . . . . . . . . . . . 0.187 0.3 0.001 0.67 S-Oct.2022 0.1

Cookies4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.0 0.77 S-Oct.2022 0.3

Fresh cakes and cupcakes4, 6. . . . . . . . . . . . . . . . . . . . . -0.4 1.06 S-Oct.2022 -0.8

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.242 0.0 0.000 0.67 S-Aug.2021 -0.1

Fresh sweetrolls, coffeecakes, doughnuts4, 6. . . . 2.6 1.29 L-Feb.2022 4.1

Crackers, bread, and cracker products6. . . . . . . . . -1.3 1.31 S-Dec.2020 -2.7

Frozen and refrigerated bakery products, pies,
tarts, turnovers4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -1.1 0.86 S-Nov.2021 -1.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.898 1.0 0.018 0.25 L-May 2022 1.1

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.751 0.1 0.002 0.27 L-Sep.2022 0.7

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.101 0.6 0.006 0.38 L-Sep.2022 0.7

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 1.3 0.006 0.55 L-Oct.2021 2.5

Uncooked ground beef4. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 -0.1 0.000 0.65 L-Aug.2022 0.5

Uncooked beef roasts4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 1.1 0.001 1.40 L-Aug.2022 1.3

Uncooked beef steaks5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 0.9 0.002 0.93 L-Sep.2022 1.4

Uncooked other beef and veal4, 5. . . . . . . . . . . . . . . . . 0.048 0.6 0.000 1.15 L-Jul.2022 1.8

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.353 -0.2 -0.001 0.64 L-Sep.2022 1.8

Bacon, breakfast sausage, and related
products5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.157 -0.5 -0.001 0.77 L-Sep.2022 0.6

Bacon and related products6. . . . . . . . . . . . . . . . . . . . -2.9 0.86 S-Aug.2019 -3.4

Breakfast sausage and related products5, 6. . . 2.1 1.20 L-Jul.2022 2.6

Ham... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 -1.1 -0.001 1.86 S-Apr.2022 -1.8

Ham, excluding canned6. . . . . . . . . . . . . . . . . . . . . . . . -1.3 2.02 S-Jul.2022 -1.6

Pork chops4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 0.2 0.000 1.63 S-Oct.2022 0.2

Other pork including roasts, steaks, and ribs5.. . 0.080 0.5 0.000 1.53 L-Sep.2022 4.1

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.252 0.3 0.001 0.60 S-Aug.2022 -0.6

Frankfurters6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.9 1.28 L-Aug.2022 4.9

Lunchmeats4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.2 0.59 S-Aug.2022 -0.3

Poultry4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.363 -0.6 -0.002 0.51 L-Sep.2022 0.6

Chicken4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.294 -0.6 -0.002 0.62 L-Sep.2022 0.5

Fresh whole chicken4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 0.93 S-Oct.2022 -0.8

Fresh and frozen chicken parts4, 6. . . . . . . . . . . . . -0.8 0.73 L-Sep.2022 0.6

Other uncooked poultry including turkey5. . . . . . . . 0.069 -0.5 0.000 0.90 S-Dec.2021 -0.7

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 -0.7 -0.002 0.56 S-Apr.2021 -0.8

Fresh fish and seafood4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 -1.0 -0.001 0.84 L-Oct.2022 0.6

Processed fish and seafood5. . . . . . . . . . . . . . . . . . . . . . 0.143 0.0 0.000 0.71 S-Oct.2022 -0.9

Shelf stable fish and seafood6. . . . . . . . . . . . . . . . . . 2.4 0.91 L-Aug.2022 2.4

Frozen fish and seafood6. . . . . . . . . . . . . . . . . . . . . . . . -1.0 0.96 S-Oct.2022 -1.8

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Eggs4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.147 11.1 0.016 0.73 L-Apr.2020 15.0

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.811 -0.3 -0.003 0.32 S-Aug.2021 -0.8

Milk5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 -1.0 -0.002 0.43 S-Sep.2022 -1.3

Fresh whole milk6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.6 0.56 S-Oct.2022 -0.9

Fresh milk other than whole5, 6. . . . . . . . . . . . . . . . . . . . . . . . . -0.6 0.65 S-Sep.2022 -1.5

Cheese and related products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.262 0.5 0.001 0.59 L-Sep.2022 0.7

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 -1.1 -0.001 0.94 S-Nov.2021 -1.6

Other dairy and related products4, 5. . . . . . . . . . . . . . . . . . . . . . 0.222 -0.1 0.000 0.57 S-Nov.2021 -0.2

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.431 -0.6 -0.009 0.33 S-Oct.2022 -0.9

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.086 -1.1 -0.012 0.40 S-Oct.2022 -1.5

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.574 -1.9 -0.011 0.62 S-Oct.2022 -2.4

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 0.2 0.000 1.09 S-Oct.2022 -0.8

Bananas4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 -0.4 0.000 0.71 S-Oct.2022 -1.1

Citrus fruits5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -0.3 0.000 1.06 S-Oct.2022 -2.5

Oranges, including tangerines6. . . . . . . . . . . . . . . . . . . . -1.7 1.43 S-Oct.2022 -3.6

Other fresh fruits5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 -2.6 -0.007 1.07 S-Sep.2020 -2.7

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.512 -0.1 -0.001 0.51 S-Oct.2022 -0.5

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 1.6 0.001 0.77 L-Sep.2022 3.5

Lettuce4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 4.0 0.003 0.92 S-Oct.2022 3.3

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.082 3.4 0.003 1.09 L-Mar.2020 4.1

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.283 -1.3 -0.004 0.71 S-Jan.2021 -1.4

Processed fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . 0.345 0.7 0.002 0.41 L-Oct.2022 1.1

Canned fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . . 0.178 0.3 0.001 0.61 L-Oct.2022 1.8

Canned fruits5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.9 0.69 S-Dec.2020 -1.3

Canned vegetables5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.72 L-Oct.2022 1.8

Frozen fruits and vegetables5. . . . . . . . . . . . . . . . . . . . . . . . 0.103 1.1 0.001 0.88 S-Oct.2022 0.4

Frozen vegetables6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 1.04 S-Oct.2022 0.8

Other processed fruits and vegetables including
dried5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 1.7 0.001 0.94 L-Jul.2022 2.7

Dried beans, peas, and lentils4, 5, 6. . . . . . . . . . . . . . . 3.2 0.90 L-Mar.2022 4.4

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.981 0.1 0.001 0.40 S-Jan.2022 0.0

Juices and nonalcoholic drinks5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 0.0 0.000 0.49 S-Jan.2022 -0.9

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 1.1 0.003 0.85 L-Oct.2022 1.2

Frozen noncarbonated juices and drinks4, 5. . . . . . . . . . 0.007 1.0 0.000 0.66 S-Aug.2022 -3.1

Nonfrozen noncarbonated juices and drinks5. . . . . . . . . 0.395 -0.7 -0.003 0.59 S-Apr.2019 -0.7

Beverage materials including coffee and tea5. . . . . . . . . . . 0.288 0.2 0.001 0.61 S-Aug.2022 -0.8

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.186 0.0 0.000 0.79 S-Aug.2022 -1.0

Roasted coffee6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.90 L-Oct.2022 1.5

Instant coffee4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.2 1.86 S-Jul.2021 -2.5

Other beverage materials including tea4, 5. . . . . . . . . . . . 0.102 0.1 0.000 1.01 S-Oct.2022 -0.1

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.285 0.4 0.010 0.25 L-Oct.2022 0.9

Sugar and sweets4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 0.4 0.001 0.68 L-Oct.2022 0.7

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.043 1.0 0.000 0.59 L-Aug.2022 2.4

Candy and chewing gum4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.185 1.0 0.002 0.97 L-Sep.2022 2.0

Other sweets5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.063 -0.3 0.000 0.82 L-Oct.2022 1.0

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 1.5 0.004 0.59 L-Oct.2022 2.1

Butter and margarine5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.083 1.7 0.001 1.06 L-Oct.2022 1.9

Butter6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.3 1.49 L-Jun.2022 4.8

Margarine4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.9 1.54 L-Sep.2022 4.2

Salad dressing5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 -1.1 -0.001 0.96 S-Aug.2020 -1.4

Other fats and oils including peanut butter5. . . . . . . . . . 0.117 3.4 0.004 0.95 L-Jul.2022 3.6

Peanut butter4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.8 0.58 L-Jul.2022 3.5

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.734 0.3 0.005 0.29 L-Oct.2022 0.8

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 0.9 0.001 1.00 L-Sep.2022 2.6

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.280 1.1 0.003 0.55 L-Aug.2022 1.5

Snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.374 -0.2 -0.001 0.58 L-Oct.2022 1.3

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.330 1.0 0.003 0.48 L-Jul.2022 2.4

Salt and other seasonings and spices5, 6. . . . . . . . -0.5 0.73 – –

Olives, pickles, relishes4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . 0.6 0.86 S-Sep.2022 -0.6

Sauces and gravies5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 1.02 L-Jul.2022 3.4

Other condiments6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.8 0.71 L-Aug.2014 4.0

Baby food4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.045 -0.2 0.000 0.61 S-Aug.2022 -2.0

Other miscellaneous foods5. . . . . . . . . . . . . . . . . . . . . . . . . . 0.605 -0.3 -0.002 0.60 S-Apr.2021 -0.6

Prepared salads7, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.9 1.61 S-Oct.2022 -1.2

Food away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.257 0.4 0.020 0.11 S-Mar.2022 0.3

Full service meals and snacks4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.438 0.1 0.003 0.14 S-Aug.2020 0.1

Limited service meals and snacks4, 5. . . . . . . . . . . . . . . . . . . . . . . 2.532 0.5 0.014 0.15 S-Apr.2022 0.3

Food at employee sites and schools4, 5. . . . . . . . . . . . . . . . . . . . 0.077 0.6 0.000 2.22 S-May 2022 0.4

Food at elementary and secondary schools4, 8, 6. . . . . . . 0.2 6.84 L-May 2022 0.3

Food from vending machines and mobile vendors4, 5. . . . 0.038 1.4 0.001 0.46 L-Oct.2022 3.7

Other food away from home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.171 1.0 0.002 0.12 L-Jun.2022 1.8

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 -4.5 -0.354 0.14 S-Aug.2022 -5.0

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.308 -9.4 -0.408 0.13 S-Aug.2022 -10.1

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.257 -11.9 -0.030 0.65 S-Feb.1990 -16.1

Fuel oil4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 -16.6 -0.030 0.67 S-Feb.1990 -19.0

Propane, kerosene, and firewood9. . . . . . . . . . . . . . . . . . . . . . . . 0.073 -0.2 0.000 0.83 L-Oct.2022 0.0

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 -9.2 -0.378 0.13 S-Aug.2022 -10.5

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.951 -9.4 -0.376 0.13 S-Aug.2022 -10.6

Gasoline, unleaded regular6. . . . . . . . . . . . . . . . . . . . . . . . . . . . -9.6 0.39 S-Aug.2022 -10.8

Gasoline, unleaded midgrade10, 6. . . . . . . . . . . . . . . . . . . . . . -8.3 0.36 S-Aug.2022 -10.0

Gasoline, unleaded premium6. . . . . . . . . . . . . . . . . . . . . . . . . . -8.2 0.36 S-Aug.2022 -8.8

Other motor fuels4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 -8.5 -0.009 0.26 S-Jan.2016 -8.5

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 1.5 0.054 0.21 L-Aug.2022 2.1

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 1.0 0.026 0.21 L-Aug.2022 1.5

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.950 3.0 0.028 0.37 L-Aug.2022 3.5

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 78.350 0.3 0.237 0.04 L-Oct.2022 0.3

Commodities less food and energy commodities. . . . . . . . . . . . 20.882 -0.3 -0.070 0.10 L-Sep.2022 0.0

Household furnishings and supplies11. . . . . . . . . . . . . . . . . . . . . . 3.949 0.2 0.009 0.24 S-Oct.2022 -0.2

Window and floor coverings and other linens4, 5. . . . . . . . 0.292 -0.4 -0.001 1.08 L-Oct.2022 0.5

Floor coverings4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 0.0 0.000 1.03 S-Oct.2022 -1.4

Window coverings4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 1.7 0.001 1.42 L-Aug.2022 3.7

Other linens4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 -1.2 -0.002 1.57 L-Oct.2022 1.9

Furniture and bedding4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.952 0.0 0.000 0.47 L-Aug.2022 0.5

Bedroom furniture4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 0.6 0.002 0.72 L-Jul.2022 1.2

Living room, kitchen, and dining room furniture4, 5. . . 0.471 -0.6 -0.003 0.79 S-Oct.2022 -1.9

Other furniture5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 0.0 0.000 0.83 L-Sep.2022 4.2

Appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.240 0.2 0.001 0.62 S-Oct.2022 -0.5

Major appliances5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 1.0 0.001 0.80 L-Mar.2022 2.8

Laundry equipment4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.1 1.08 L-Aug.2022 6.9

Other appliances4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 -0.7 -0.001 0.85 S-Oct.2022 -1.0

Other household equipment and furnishings5. . . . . . . . . . . 0.549 -0.3 -0.002 0.54 L-Sep.2022 1.2

Clocks, lamps, and decorator items4. . . . . . . . . . . . . . . . . . 0.331 -2.6 -0.008 0.66 S-May 2022 -3.7

Indoor plants and flowers12. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 0.1 0.000 0.89 S-Jul.2022 0.0

Dishes and flatware4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.049 0.7 0.000 1.90 L-Sep.2022 3.3

Nonelectric cookware and tableware4, 5. . . . . . . . . . . . . . . 0.070 1.6 0.001 1.17 L-Mar.2022 1.8

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Tools, hardware, outdoor equipment and supplies5. . . . 0.955 1.4 0.013 0.34 L-Aug.2022 1.4

Tools, hardware and supplies4, 5. . . . . . . . . . . . . . . . . . . . . . . 0.251 1.2 0.003 0.57 L-Oct.2022 1.4

Outdoor equipment and supplies5. . . . . . . . . . . . . . . . . . . . . . 0.474 1.5 0.007 0.43 L-Jan.2022 2.1

Housekeeping supplies4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.961 0.3 0.003 0.34 S-Nov.2021 0.2

Household cleaning products4, 5. . . . . . . . . . . . . . . . . . . . . . . . 0.345 -0.1 0.000 0.54 S-Sep.2021 -0.4

Household paper products4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 1.4 0.003 0.45 S-Oct.2022 0.4

Miscellaneous household products4, 5. . . . . . . . . . . . . . . . . 0.390 0.0 0.000 0.57 S-Mar.2022 -0.3

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 0.5 0.012 0.37 L-Jun.2022 0.8

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.602 1.6 0.010 0.69 L-Nov.2021 1.7

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.465 1.3 0.006 0.83 L-Nov.2021 1.7

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.076 1.9 0.001 2.00 S-Oct.2022 -2.0

Men’s underwear, nightwear, swimwear, and
accessories4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.156 -1.4 -0.002 1.01 S-Jul.2022 -2.4

Men’s shirts and sweaters5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 2.1 0.002 1.26 L-Jan.2022 2.4

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 1.1 0.001 1.42 L-Oct.2022 1.5

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 2.4 0.003 1.14 L-Nov.2021 2.5

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.956 -0.3 -0.003 0.62 S-Apr.2022 -0.9

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.803 -0.3 -0.002 0.69 S-Sep.2022 -0.4

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 2.8 0.002 1.73 L-Jan.2022 6.5

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 -2.4 -0.002 1.69 S-Oct.2022 -2.4

Women’s suits and separates5. . . . . . . . . . . . . . . . . . . . . . . 0.386 1.2 0.004 1.10 L-Aug.2022 1.2

Women’s underwear, nightwear, swimwear, and
accessories5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.266 -0.7 -0.002 0.96 S-Jun.2022 -1.5

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 -0.6 -0.001 1.39 L-Sep.2022 1.8

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 -0.2 -0.001 0.51 S-Oct.2022 -1.1

Men’s footwear4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.199 -2.4 -0.005 0.74 S-Dec.2017 -3.6

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.113 0.8 0.001 1.15 L-Jun.2022 1.2

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.274 -0.6 -0.002 0.73 S-Oct.2022 -1.6

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 0.8 0.001 1.54 S-Oct.2022 -3.2

Jewelry and watches9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 3.3 0.005 1.23 L-Sep.2022 3.4

Watches4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.029 -0.1 0.000 1.52 S-Oct.2022 -0.1

Jewelry9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.124 3.7 0.005 1.50 L-Sep.2022 4.4

Transportation commodities less motor fuel11. . . . . . . . . . . . . 8.212 -1.2 -0.097 0.13 L-Oct.2022 -0.9

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 -0.1 -0.002 0.24 S-Jan.2021 -0.4

New cars6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.36 L-Oct.2022 0.3

New trucks13, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.0 0.34 S-Jan.2021 -0.3

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.624 -2.5 -0.094 0.02 L-Oct.2022 -2.4

Motor vehicle parts and equipment4. . . . . . . . . . . . . . . . . . . . . . 0.435 0.1 0.000 0.42 S-Mar.2022 -0.2

Tires4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.272 0.5 0.001 0.54 L-Aug.2022 1.2

Vehicle accessories other than tires4, 5. . . . . . . . . . . . . . . . 0.164 -0.6 -0.001 0.55 S-Oct.2020 -1.4

Vehicle parts and equipment other than tires4, 6. . . -1.2 0.66 S-Oct.2020 -2.0

Motor oil, coolant, and fluids4, 6. . . . . . . . . . . . . . . . . . . . . . 0.3 0.76 L-Oct.2022 4.4

Medical care commodities4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.472 0.1 0.002 0.20 S-Oct.2022 0.0

Medicinal drugs4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.369 0.0 -0.001 0.21 S-Oct.2022 0.0

Prescription drugs4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.995 0.1 0.001 0.17 L-Aug.2022 0.4

Nonprescription drugs4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 -0.4 -0.002 0.51 S-Sep.2022 -0.4

Medical equipment and supplies4, 11. . . . . . . . . . . . . . . . . . . . . 0.103 2.3 0.002 0.49 L-Jan.2021 3.5

Recreation commodities11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.874 0.1 0.002 0.24 L-Oct.2022 0.7

Video and audio products11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.271 0.0 0.000 0.43 L-Oct.2022 0.9

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 1.4 0.002 0.58 L-Aug.2021 2.4

Other video equipment5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.023 0.0 0.000 1.14 L-Sep.2022 0.1

Audio equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.072 -2.4 -0.002 1.11 S-Jan.2021 -3.3

Recorded music and music subscriptions4, 5. . . . . . . . . 0.051 0.1 0.000 0.38 S-Sep.2022 -0.2

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Pets and pet products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 0.1 0.001 0.36 S-Nov.2021 0.1

Pet food4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.36 S-Jan.2022 0.3

Purchase of pets, pet supplies, accessories4, 5, 6. . . . 0.1 0.75 L-Oct.2022 1.4

Sporting goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.549 -0.5 -0.003 0.50 S-Sep.2022 -1.1

Sports vehicles including bicycles4. . . . . . . . . . . . . . . . . . . . . 0.315 -0.6 -0.002 0.74 S-Sep.2022 -2.6

Sports equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.223 -0.2 -0.001 0.48 L-Oct.2022 0.3

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.020 3.5 0.001 0.79 L-Jul.2022 4.1

Photographic equipment5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.2 0.75 L-Jul.2022 4.1

Recreational reading materials4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.095 -0.1 0.000 0.63 L-Aug.2022 2.1

Newspapers and magazines4, 5. . . . . . . . . . . . . . . . . . . . . . . . 0.056 0.0 0.000 0.82 L-Aug.2022 2.7

Recreational books4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 -0.1 0.000 0.85 S-Oct.2022 -2.2

Other recreational goods5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.364 0.9 0.003 0.56 L-Jul.2022 1.2

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.281 1.0 0.003 0.67 L-Jul.2022 1.5

Toys, games, hobbies and playground
equipment5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.90 L-Oct.2022 -0.1

Sewing machines, fabric and supplies4, 5. . . . . . . . . . . . . 0.026 3.6 0.001 1.60 L-Apr.2022 4.6

Music instruments and accessories4, 5. . . . . . . . . . . . . . . . 0.042 -1.1 0.000 0.93 S-Dec.2020 -2.4

Education and communication commodities11. . . . . . . . . . . . . 0.725 -0.8 -0.006 0.55 L-Sep.2022 -0.6

Educational books and supplies4. . . . . . . . . . . . . . . . . . . . . . . . . 0.086 0.2 0.000 0.85 L-Oct.2022 0.2

College textbooks4, 14, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.73 L-May 2022 2.5

Information technology commodities11. . . . . . . . . . . . . . . . . . . 0.639 -0.9 -0.006 0.70 L-Sep.2022 -0.6

Computers, peripherals, and smart home
assistants4, 7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.326 -2.4 -0.008 0.83 L-Oct.2022 -0.3

Computer software and accessories4, 5. . . . . . . . . . . . . . . 0.019 -0.9 0.000 1.40 L-Sep.2022 1.2

Telephone hardware, calculators, and other
consumer information items5. . . . . . . . . . . . . . . . . . . . . . . . . 0.295 0.7 0.002 0.85 L-Dec.2021 0.8

Smartphones4, 6, 15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 1.16 L-Jan.2022 1.1

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 0.5 0.004 0.20 S-Sep.2022 0.0

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.583 0.6 0.004 0.25 S-Oct.2022 0.5

Beer, ale, and other malt beverages at home. . . . . . . . 0.225 1.3 0.003 0.38 – –

Distilled spirits at home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.105 -0.1 0.000 0.34 S-Sep.2022 -0.8

Whiskey at home4, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.1 0.42 S-Oct.2022 0.1

Distilled spirits, excluding whiskey, at home4, 6. . . . -0.3 0.52 S-Sep.2022 -0.3

Wine at home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.253 -0.2 -0.001 0.39 – –

Alcoholic beverages away from home4. . . . . . . . . . . . . . . . . . 0.294 0.8 0.002 0.24 L-Oct.2022 1.2

Beer, ale, and other malt beverages away from
home4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.4 0.29 L-Oct.2022 0.7

Wine away from home4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.0 0.29 L-Oct.2022 1.2

Distilled spirits away from home4, 5, 6. . . . . . . . . . . . . . . . . . 1.4 0.31 L-Jun.2021 1.6

Other goods11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.364 -0.1 -0.001 0.21 S-May 2021 -0.1

Tobacco and smoking products4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.520 -0.1 -0.001 0.20 S-Jan.2022 -0.1

Cigarettes4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.450 -0.1 0.000 0.22 S-Jan.2022 -0.3

Tobacco products other than cigarettes4, 5. . . . . . . . . . . . 0.065 -0.2 0.000 0.33 S-Oct.2022 -1.1

Personal care products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.653 -0.1 -0.001 0.26 S-Dec.2021 -0.2

Hair, dental, shaving, and miscellaneous personal
care products4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 0.5 0.002 0.33 – –

Cosmetics, perfume, bath, nail preparations and
implements4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 -0.8 -0.002 0.37 S-Jul.2021 -1.0

Miscellaneous personal goods4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 0.190 0.1 0.000 0.88 S-Aug.2022 0.0

Stationery, stationery supplies, gift wrap6. . . . . . . . . . . . . 2.9 0.71 – –

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57.469 0.5 0.314 0.05 L-Oct.2022 0.5

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 0.8 0.262 0.06 L-Oct.2022 0.8

Rent of shelter16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.569 0.8 0.249 0.06 L-Sep.2022 0.8

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.447 0.8 0.059 0.05 – –

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Lodging away from home5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.887 1.5 0.014 1.65 L-Oct.2022 4.9

Housing at school, excluding board16. . . . . . . . . . . . . . . 0.124 0.2 0.000 0.05 – –

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.762 1.7 0.014 1.90 L-Oct.2022 5.6

Owners’ equivalent rent of residences16. . . . . . . . . . . . . . 24.235 0.8 0.189 0.05 L-Sep.2022 0.8

Owners’ equivalent rent of primary residence16. . . 22.978 0.8 0.180 0.05 L-Sep.2022 0.8

Tenants’ and household insurance4, 5. . . . . . . . . . . . . . . . . 0.360 0.1 0.000 0.12 – –

Water and sewer and trash collection services5. . . . . . . . 1.089 0.3 0.003 0.10 – –

Water and sewerage maintenance.. . . . . . . . . . . . . . . . . . . . 0.782 0.3 0.002 0.10 L-Sep.2022 0.3

Garbage and trash collection4, 13. . . . . . . . . . . . . . . . . . . . . . . 0.308 0.2 0.001 0.26 S-Aug.2022 0.1

Household operations4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Domestic services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 1.7 0.004 0.38 L-Dec.2021 2.4

Gardening and lawncare services4, 5. . . . . . . . . . . . . . . . . .

Moving, storage, freight expense4, 5. . . . . . . . . . . . . . . . . . . 0.100 -1.3 -0.001 1.45 S-Sep.2022 -2.2

Repair of household items4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.788 0.1 0.006 0.13 L-Sep.2022 1.0

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.455 0.1 0.002 0.20 – –

Physicians’ services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 0.1 0.002 0.27 L-Sep.2022 0.5

Dental services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.920 0.2 0.002 0.19 S-Oct.2022 0.2

Eyeglasses and eye care4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . 0.352 0.4 0.001 0.37 L-Sep.2022 3.2

Services by other medical professionals4, 9. . . . . . . . 0.376 -0.9 -0.003 0.10 S-Jul.1995 -0.9

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.491 1.5 0.037 0.12 L-Oct.2015 1.8

Hospital services17. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.123 1.7 0.035 0.13 L-Oct.2015 2.0

Inpatient hospital services17, 6. . . . . . . . . . . . . . . . . . . . . 1.5 0.36 L-Oct.2015 2.2

Outpatient hospital services9, 6. . . . . . . . . . . . . . . . . . . . 1.7 0.34 L-Oct.2015 1.7

Nursing homes and adult day services17. . . . . . . . . . . 0.205 0.5 0.001 0.16 L-Jun.2022 1.4

Care of invalids and elderly at home4, 8. . . . . . . . . . . . 0.163 0.2 0.000 0.24 L-Oct.2022 0.5

Health insurance4, 8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.842 -3.4 -0.029 0.15 L-Sep.2022 2.1

Transportation services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.018 0.2 0.011 0.19 L-Oct.2022 0.8

Leased cars and trucks4, 14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.849 1.5 0.013 0.35 L-Jun.2018 1.6

Car and truck rental5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.141 -1.6 -0.002 1.79 L-Oct.2022 -0.5

Motor vehicle maintenance and repair4. . . . . . . . . . . . . . . 1.087 1.0 0.011 0.21 S-Oct.2022 0.7

Motor vehicle body work4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 0.2 0.000 0.26 S-Aug.2022 -1.2

Motor vehicle maintenance and servicing4. . . . . . . . . 0.589 0.4 0.002 0.25 S-May 2022 0.3

Motor vehicle repair4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.400 2.1 0.009 0.31 L-Sep.2022 2.2

Motor vehicle insurance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 0.6 0.014 0.19 S-May 2022 0.5

Motor vehicle fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 0.1 0.001 0.23 L-Sep.2022 0.5

State motor vehicle registration and license
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 0.2 0.000 0.02 L-Aug.2022 0.8

Parking and other fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.194 0.1 0.000 0.45 L-Sep.2022 1.4

Parking fees and tolls5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.9 0.53 L-Aug.2022 1.1

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 -2.8 -0.025 0.65 S-Aug.2022 -3.2

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 -3.1 -0.019 0.97 S-Aug.2022 -4.6

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 0.3 0.000 0.62 L-Oct.2022 1.6

Ship fare4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.4 0.82 L-Sep.2022 1.5

Intracity transportation4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.191 1.8 0.003 0.92 L-Apr.2021 1.8

Intracity mass transit4, 11, 6. . . . . . . . . . . . . . . . . . . . . . . . . -0.1 0.26 S-Jul.2022 -0.2

Recreation services11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.147 0.3 0.010 0.21 S-Sep.2022 0.2

Video and audio services11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.141 -0.3 -0.003 0.17 S-Sep.2022 -0.4

Cable and satellite television service13. . . . . . . . . . . . . 1.047 -0.3 -0.004 0.13 S-Sep.2022 -0.4

Video discs and other media, including rental of
video4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.094 0.3 0.000 1.04 L-Aug.2022 1.2

Video discs and other media4, 5, 6. . . . . . . . . . . . . . . . . -0.9 1.84 L-Oct.2022 0.0

See footnotes at end of table.
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Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 1-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
Items

Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Rental of video discs and other media4, 5, 6. . . . . 2.2 0.22 L-Jun.2019 2.2

Pet services including veterinary5. . . . . . . . . . . . . . . . . . . . . . 0.524 -0.4 -0.002 0.32 S-May 2022 -0.6

Pet services4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.6 0.39 S-Sep.2022 0.6

Veterinarian services5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.4 0.60 S-May 2022 -1.1

Photographers and photo processing4, 5. . . . . . . . . . . . . . 0.030 -0.2 0.000 0.45 S-Jul.2022 -0.7

Other recreation services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.452 1.1 0.016 0.41 – –

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.634 0.7 0.005 0.28 L-Oct.2022 1.2

Admissions4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.458 1.1 0.005 0.87 S-Oct.2022 0.8

Admission to movies, theaters, and
concerts4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -0.3 0.61 S-Sep.2022 -0.6

Admission to sporting events4, 5, 6. . . . . . . . . . . . . . . . 4.5 4.15 S-Oct.2022 -1.6

Fees for lessons or instructions4, 9. . . . . . . . . . . . . . . . . . 0.171 2.6 0.005 0.43 L-Sep.2022 2.8

Education and communication services11. . . . . . . . . . . . . . . . 5.316 0.3 0.014 0.06 S-Oct.2022 0.1

Tuition, other school fees, and childcare. . . . . . . . . . . . . . 2.502 0.3 0.008 0.08 – –

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.428 0.3 0.004 0.09 L-Aug.2022 0.5

Elementary and high school tuition and fees. . . . . . 0.315 0.3 0.001 0.05 – –

Day care and preschool12. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.631 0.3 0.002 0.09 S-Oct.2022 0.2

Technical and business school tuition and
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.038 0.3 0.000 0.11 L-Aug.2022 0.9

Postage and delivery services5. . . . . . . . . . . . . . . . . . . . . . . . . 0.084 0.2 0.000 0.06 – –

Postage. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 0.2 0.000 0.01 – –

Delivery services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.009 0.1 0.000 0.30 S-Oct.2022 -1.5

Telephone services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 0.3 0.005 0.07 S-Oct.2022 -0.1

Wireless telephone services4, 5. . . . . . . . . . . . . . . . . . . . . . 1.501 0.2 0.003 0.04 S-Oct.2022 -0.3

Residential telephone services4, 11. . . . . . . . . . . . . . . . . . 0.306 0.7 0.002 0.27 – –

Internet services and electronic information
providers4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.915 0.1 0.001 0.20 S-Sep.2022 -0.1

Other personal services4, 11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.366 -0.2 -0.002 0.19 S-Jan.2021 -0.3

Personal care services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.542 0.3 0.001 0.28 S-Oct.2022 0.2

Haircuts and other personal care services4, 5. . . . . . 0.542 0.3 0.001 0.28 S-Oct.2022 0.2

Miscellaneous personal services4. . . . . . . . . . . . . . . . . . . . . . 0.823 -0.4 -0.004 0.18 S-Jan.2021 -1.0

Legal services4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.230 0.2 0.001 0.09 L-May 2022 1.0

Funeral expenses4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 0.7 0.001 0.13 L-Oct.2022 1.7

Laundry and dry cleaning services4, 5. . . . . . . . . . . . . . . 0.154 0.4 0.001 0.39 S-Sep.2022 -0.6

Apparel services other than laundry and dry
cleaning4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.018 1.6 0.000 0.45 L-Sep.2022 5.0

Financial services4, 9. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 -2.9 -0.006 0.50 S-Jan.2021 -4.7

Checking account and other bank
services4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 0.30 S-Oct.2022 -0.5

Tax return preparation and other accounting
fees4, 5, 6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -3.5 0.51 S-Mar.2019 -6.9

Special aggregate indexes

All items less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.219 -0.1 -0.117 0.04 S-Jul.2022 -0.2

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67.071 -0.5 -0.342 0.05 S-Apr.2020 -1.2

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53.290 -0.7 -0.379 0.05 S-Apr.2020 -1.9

All items less food, shelter, and energy. . . . . . . . . . . . . . . . . . . . . . . . . . 45.421 -0.1 -0.025 0.06 – –

All items less food, shelter, energy, and used cars and
trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41.797 0.2 0.068 0.06 L-Sep.2022 0.6

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 91.740 -0.1 -0.088 0.04 S-Jul.2022 -0.1

All items less energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 92.132 0.3 0.274 0.04 L-Oct.2022 0.3

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38.971 -1.1 -0.441 0.07 S-Apr.2020 -1.6

See footnotes at end of table.
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Expenditure category

Relative
importance

Nov.
2022

One Month

Seasonally
adjusted
percent
change

Nov. 2022-
Dec. 2022

Seasonally
adjusted

effect on All
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Nov. 2022-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
seasonally adjusted

change since:3

Date
Percent
change

Commodities less food, energy, and used cars and
trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.257 0.1 0.023 0.12 L-Oct.2022 0.1

Commodities less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25.190 -1.9 -0.478 0.09 S-Apr.2020 -3.3

Commodities less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 24.313 -2.0 -0.483 0.09 S-Apr.2020 -3.5

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61.029 0.6 0.368 0.05 L-Sep.2022 0.8

Services less rent of shelter16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28.460 0.4 0.117 0.06 L-Sep.2022 0.9

Services less medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . 54.240 0.7 0.356 0.05 L-Sep.2022 0.8

Durables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.310 -0.8 -0.103 0.14 L-Oct.2022 -0.7

Nondurables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.661 -1.2 -0.329 0.07 S-Aug.2022 -1.4

Nondurables less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.880 -2.9 -0.368 0.12 S-Aug.2022 -3.6

Nondurables less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 12.003 -3.1 -0.371 0.13 S-Aug.2022 -3.8

Nondurables less food, beverages, and apparel. . . . . . . . . . . . . 9.594 -4.3 -0.411 0.11 S-Aug.2022 -4.8

Nondurables less food and apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.471 -4.1 -0.428 0.10 S-Aug.2022 -4.3

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.599 0.7 0.304 0.06 L-Sep.2022 0.7

Education and communication5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.041 0.1 0.009 0.07 S-Oct.2022 0.0

Education5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.588 0.3 0.008 0.08 – –

Communication5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.454 0.0 0.000 0.10 S-Oct.2022 -0.1

Information and information processing5. . . . . . . . . . . . . . . . . . . 3.369 0.0 0.000 0.11 S-Oct.2022 -0.2

Information technology, hardware and services18. . . . . . . . . 1.562 -0.3 -0.005 0.25 S-Sep.2022 -0.3

Recreation5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.021 0.2 0.013 0.17 S-Sep.2022 0.1

Video and audio5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.411 -0.2 -0.003 0.17 S-Sep.2022 -0.2

Pets, pet products and services5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.099 -0.1 -0.001 0.29 S-Oct.2020 -0.2

Photography5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 1.3 0.001 0.42 L-Jul.2022 1.3

Food and beverages.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.659 0.3 0.042 0.08 S-Apr.2021 0.3

Domestically produced farm food4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.179 0.3 0.022 0.14 L-Oct.2022 0.6

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.829 0.2 0.023 0.08 S-Sep.2022 0.2

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.823 0.7 0.013 0.46 L-Mar.2022 0.7

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.906 0.5 0.027 0.16 L-Sep.2022 0.8

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.817 0.6 0.024 0.20 L-Sep.2022 0.9

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.260 0.1 0.008 0.12 L-Sep.2022 0.8

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.282 -2.5 -0.463 0.10 S-Apr.2020 -6.0

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.368 -2.5 -0.438 0.09 S-Apr.2020 -5.7

New and used motor vehicles5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.767 -1.0 -0.086 0.13 L-Oct.2022 -0.9

Utilities and public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.418 0.5 0.043 0.12 L-Sep.2022 0.6

Household furnishings and operations. . . . . . . . . . . . . . . . . . . . . . . . . . . 4.764 0.3 0.015 0.20 L-Sep.2022 0.5

Other goods and services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.729 -0.1 -0.003 0.14 S-May 2021 -0.1

Personal care4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.209 -0.1 -0.003 0.16 S-Sep.2021 -0.1

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percent, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.

3 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

4 Not seasonally adjusted.
5 Indexes on a December 1997=100 base.
6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not

have a relative importance or effect.

027

Page 93 of 177



7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
9 Indexes on a December 1986=100 base.
10 Indexes on a December 1993=100 base.
11 Indexes on a December 2009=100 base.
12 Indexes on a December 1990=100 base.
13 Indexes on a December 1983=100 base.
14 Indexes on a December 2001=100 base.
15 Indexes on a December 2019=100 base.
16 Indexes on a December 1982=100 base.
17 Indexes on a December 1996=100 base.
18 Indexes on a December 1988=100 base.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

All items.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 100.000 6.5 0.09 S-Oct.2021 6.2

Food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.781 10.4 1.392 0.19 S-Jun.2022 10.4

Food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.525 11.8 0.962 0.29 S-Apr.2022 10.8

Cereals and bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.118 16.1 0.166 0.54 S-Oct.2022 15.9

Cereals and cereal products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.358 15.6 0.052 0.79 S-Jun.2022 15.1

Flour and prepared flour mixes. . . . . . . . . . . . . . . . . . . . . . . . . 0.059 23.4 0.012 1.42 S-Aug.2022 23.3

Breakfast cereal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 13.0 0.019 1.23 S-May 2022 12.2

Rice, pasta, cornmeal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.149 15.4 0.021 1.21 S-Jul.2022 14.5

Rice4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.8 1.30 S-Sep.2022 13.6

Bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.760 16.3 0.114 0.71 – –

Bread4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.215 15.9 0.032 1.38 L-Aug.2022 16.2

White bread5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.7 1.37 L-Sep.1974 18.1

Bread other than white5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.0 1.36 S-Oct.2022 14.0

Fresh biscuits, rolls, muffins4. . . . . . . . . . . . . . . . . . . . . . . . . 0.116 16.3 0.017 1.72 L-Aug.2022 17.1

Cakes, cupcakes, and cookies. . . . . . . . . . . . . . . . . . . . . . . 0.187 17.1 0.029 1.68 S-Oct.2022 16.2

Cookies5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.15 S-Oct.2022 16.8

Fresh cakes and cupcakes5. . . . . . . . . . . . . . . . . . . . . . . 14.9 2.20 L-Sep.2022 15.0

Other bakery products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.242 15.9 0.036 1.16 S-Jul.2022 14.9

Fresh sweetrolls, coffeecakes, doughnuts5. . . . . . 13.5 1.67 L-Oct.2022 13.7

Crackers, bread, and cracker products5. . . . . . . . . 16.0 1.72 S-May 2022 14.6

Frozen and refrigerated bakery products, pies,
tarts, turnovers5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.4 1.90 S-Aug.2022 18.1

Meats, poultry, fish, and eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.898 7.7 0.145 0.71 L-Oct.2022 8.0

Meats, poultry, and fish. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.751 4.5 0.080 0.71 L-Oct.2022 5.9

Meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.101 2.0 0.023 0.92 L-Oct.2022 2.9

Beef and veal. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 -3.1 -0.017 0.97 L-Sep.2022 -1.1

Uncooked ground beef. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 0.7 0.001 1.12 L-Oct.2022 0.8

Uncooked beef roasts4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.073 -3.5 -0.003 2.91 L-Sep.2022 -2.8

Uncooked beef steaks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 -5.4 -0.012 1.56 L-Sep.2022 -4.8

Uncooked other beef and veal4. . . . . . . . . . . . . . . . . . . 0.048 -6.7 -0.004 2.50 L-Oct.2022 -3.5

Pork.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.353 1.5 0.005 1.71 L-Oct.2022 4.0

Bacon, breakfast sausage, and related
products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.157 1.1 0.002 1.89 S-May 2020 0.8

Bacon and related products5. . . . . . . . . . . . . . . . . . . . -3.7 2.17 S-Oct.2018 -7.6

Breakfast sausage and related products4, 5. . . 9.0 1.90 L-Oct.2022 10.3

Ham... . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.065 5.7 0.004 2.87 S-Aug.2021 4.1

Ham, excluding canned5. . . . . . . . . . . . . . . . . . . . . . . . 5.2 3.44 S-Aug.2021 4.4

Pork chops.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 2.9 0.002 2.62 L-Sep.2022 5.5

Other pork including roasts, steaks, and ribs4.. . 0.080 -1.8 -0.002 3.71 L-Oct.2022 0.3

Other meats. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.252 14.7 0.035 1.13 S-Apr.2022 13.2

Frankfurters5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 2.39 L-Aug.2022 18.3

Lunchmeats4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.1 1.01 S-Apr.2022 14.4

Poultry. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.363 12.2 0.042 1.24 S-Jan.2022 9.8

Chicken4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.294 10.9 0.031 1.29 S-Jan.2022 10.3

Fresh whole chicken5. . . . . . . . . . . . . . . . . . . . . . . . . . . . 13.3 2.09 S-Mar.2022 10.2

Fresh and frozen chicken parts5. . . . . . . . . . . . . . . 10.3 1.71 S-Oct.2021 10.2

Other uncooked poultry including turkey4. . . . . . . . 0.069 18.1 0.011 3.14 L-EVER –

Fish and seafood. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 5.0 0.015 0.99 S-Jun.2021 4.5

Fresh fish and seafood4. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.144 3.8 0.006 1.61 S-May 2021 3.0

Processed fish and seafood4. . . . . . . . . . . . . . . . . . . . . . 0.143 6.3 0.009 1.08 S-Nov.2021 5.5

Shelf stable fish and seafood5. . . . . . . . . . . . . . . . . . 8.6 1.70 L-Feb.2019 9.1

Frozen fish and seafood5. . . . . . . . . . . . . . . . . . . . . . . . 6.3 1.66 S-Oct.2021 4.6

Eggs.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.147 59.9 0.065 2.04 L-Sep.1973 65.2

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Dairy and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.811 15.3 0.115 0.49 S-Jul.2022 14.9

Milk4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.205 12.5 0.024 1.24 S-Feb.2022 11.2

Fresh whole milk5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11.7 1.43 S-Jan.2022 8.2

Fresh milk other than whole4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 13.5 1.15 S-Mar.2022 12.8

Cheese and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.262 12.8 0.032 0.84 L-Sep.2022 13.4

Ice cream and related products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.123 15.0 0.017 1.24 S-Oct.2022 13.3

Other dairy and related products4. . . . . . . . . . . . . . . . . . . . . . . . 0.222 21.4 0.042 0.93 S-Sep.2022 20.8

Fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.431 8.4 0.119 0.64 S-Jun.2022 8.1

Fresh fruits and vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.086 6.4 0.069 0.74 S-Jan.2022 5.6

Fresh fruits. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.574 3.4 0.020 1.20 S-Dec.2020 1.4

Apples. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 6.6 0.005 2.17 S-Oct.2022 4.8

Bananas.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 2.4 0.002 1.54 S-Sep.2021 1.9

Citrus fruits4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 2.5 0.004 2.18 S-Nov.2020 1.9

Oranges, including tangerines5. . . . . . . . . . . . . . . . . . . . 3.0 2.06 S-Nov.2021 0.9

Other fresh fruits4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.260 3.3 0.009 1.94 S-Dec.2020 2.8

Fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.512 9.8 0.049 0.78 L-Mar.2011 9.8

Potatoes.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.078 12.9 0.010 1.82 S-Jun.2022 9.0

Lettuce. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 24.9 0.015 1.66 L-Mar.2011 27.3

Tomatoes. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.082 9.1 0.008 2.02 L-Oct.2020 10.3

Other fresh vegetables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.283 5.9 0.017 0.97 S-Feb.2022 4.8

Processed fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . 0.345 15.5 0.050 0.91 S-Aug.2022 14.2

Canned fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . . 0.178 18.4 0.030 1.47 – –

Canned fruits4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.2 1.39 S-Aug.2022 16.6

Canned vegetables4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.6 1.63 L-Oct.2022 18.0

Frozen fruits and vegetables4. . . . . . . . . . . . . . . . . . . . . . . . 0.103 12.9 0.013 1.48 S-Aug.2022 11.4

Frozen vegetables5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16.4 1.57 S-Aug.2022 11.9

Other processed fruits and vegetables including
dried4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.064 11.9 0.007 1.86 L-Aug.2022 12.7

Dried beans, peas, and lentils4, 5. . . . . . . . . . . . . . . . . 9.6 2.73 L-Oct.2022 11.9

Nonalcoholic beverages and beverage materials. . . . . . . . . 0.981 12.6 0.118 0.65 S-Jun.2022 11.9

Juices and nonalcoholic drinks4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.693 12.2 0.081 0.84 S-Jun.2022 11.6

Carbonated drinks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 13.0 0.036 1.76 L-Oct.2022 13.2

Frozen noncarbonated juices and drinks4. . . . . . . . . . . . . 0.007 8.7 0.001 1.09 L-Jun.2012 9.4

Nonfrozen noncarbonated juices and drinks4. . . . . . . . . 0.395 11.6 0.044 0.87 S-May 2022 10.9

Beverage materials including coffee and tea4. . . . . . . . . . . 0.288 13.8 0.037 0.83 L-Aug.2022 14.0

Coffee. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.186 14.3 0.025 1.15 S-Apr.2022 13.5

Roasted coffee5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.5 1.31 L-Oct.2022 15.6

Instant coffee5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.8 1.79 S-Apr.2022 7.8

Other beverage materials including tea4. . . . . . . . . . . . . . 0.102 12.9 0.012 1.65 L-EVER –

Other food at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.285 13.9 0.300 0.40 – –

Sugar and sweets. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.290 12.2 0.034 0.88 S-Jul.2022 11.4

Sugar and sugar substitutes. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.043 14.3 0.006 1.43 L-Sep.2022 17.1

Candy and chewing gum4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.185 11.6 0.021 1.17 S-Aug.2022 10.9

Other sweets4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.063 12.8 0.008 1.37 L-Oct.2022 17.4

Fats and oils. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.261 23.2 0.053 1.12 L-Oct.2022 23.4

Butter and margarine4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.083 35.3 0.023 1.57 L-EVER –

Butter5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31.4 2.25 L-Mar.2011 31.9

Margarine5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43.8 1.83 S-Aug.2022 38.3

Salad dressing4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.061 18.3 0.010 1.54 S-Sep.2022 15.2

Other fats and oils including peanut butter4. . . . . . . . . . 0.117 18.2 0.020 1.77 L-Oct.2022 18.8

Peanut butter4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.4 1.63 L-Oct.2022 8.4

Other foods.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.734 12.9 0.213 0.46 – –

Soups.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 15.7 0.015 1.69 L-Oct.2022 17.0

Frozen and freeze dried prepared foods. . . . . . . . . . . 0.280 15.0 0.039 0.86 L-Oct.2022 16.4

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Snacks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.374 11.0 0.039 1.02 S-Apr.2022 9.8

Spices, seasonings, condiments, sauces. . . . . . . . . . . 0.330 11.8 0.037 0.78 L-Oct.2022 13.0

Salt and other seasonings and spices4, 5. . . . . . . . 6.5 1.35 S-Feb.2022 4.8

Olives, pickles, relishes4, 5. . . . . . . . . . . . . . . . . . . . . . . . . 15.8 1.31 S-Jul.2022 15.8

Sauces and gravies4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 1.38 L-Sep.2022 16.3

Other condiments5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.0 1.28 L-Oct.2022 9.9

Baby food4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.045 10.7 0.005 1.33 S-Feb.2022 8.4

Other miscellaneous foods4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.605 13.6 0.077 0.87 S-May 2022 12.6

Prepared salads6, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.1 1.72 S-Mar.2022 8.7

Food away from home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.257 8.3 0.429 0.28 S-Aug.2022 8.0

Full service meals and snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.438 8.2 0.198 0.35 S-Mar.2022 8.0

Limited service meals and snacks4. . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 6.6 0.169 0.44 S-Jul.2021 6.6

Food at employee sites and schools4. . . . . . . . . . . . . . . . . . . . . . . 0.077 129.6 0.047 3.39 L-EVER –

Food at elementary and secondary schools7, 5. . . . . . . . . 305.2 9.47 L-Oct.2022 327.9

Food from vending machines and mobile vendors4. . . . . . . 0.038 14.8 0.005 0.99 L-EVER –

Other food away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.171 6.0 0.010 0.68 L-Aug.2022 6.5

Energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.868 7.3 0.537 0.35 S-Feb.2021 2.4

Energy commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.308 0.4 0.017 0.65 S-Jan.2021 -8.7

Fuel oil and other fuels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.257 26.0 0.050 1.86 S-Mar.2021 18.3

Fuel oil. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.183 41.5 0.048 2.71 S-Dec.2021 41.0

Propane, kerosene, and firewood8. . . . . . . . . . . . . . . . . . . . . . . . 0.073 2.6 0.002 2.45 S-Dec.2020 -2.0

Motor fuel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.052 -0.9 -0.033 0.68 S-Jan.2021 -8.7

Gasoline (all types). . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.951 -1.5 -0.057 0.70 S-Jan.2021 -8.6

Gasoline, unleaded regular5. . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.0 1.12 S-Jan.2021 -8.8

Gasoline, unleaded midgrade9, 5. . . . . . . . . . . . . . . . . . . . . . . 0.2 0.96 S-Jan.2021 -7.5

Gasoline, unleaded premium5. . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 0.91 S-Feb.2021 -0.1

Other motor fuels4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.101 32.3 0.024 1.05 S-Jun.2021 32.1

Energy services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.560 15.6 0.520 0.42 L-Oct.2022 15.6

Electricity. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.610 14.3 0.351 0.47 L-Sep.2022 15.5

Utility (piped) gas service. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.950 19.3 0.170 0.87 L-Oct.2022 20.0

All items less food and energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 78.350 5.7 4.525 0.11 S-Dec.2021 5.5

Commodities less food and energy commodities. . . . . . . . . . . . 20.882 2.1 0.466 0.22 S-Mar.2021 1.7

Household furnishings and supplies10. . . . . . . . . . . . . . . . . . . . . . 3.949 7.3 0.287 0.60 S-Nov.2021 6.0

Window and floor coverings and other linens4. . . . . . . . . . 0.292 4.8 0.014 2.43 S-Sep.2022 3.9

Floor coverings4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.069 12.5 0.008 2.37 L-Oct.2022 12.8

Window coverings4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 3.2 0.002 4.65 L-Oct.2022 3.7

Other linens4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 2.4 0.004 3.39 S-Sep.2022 -1.3

Furniture and bedding. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.952 4.7 0.045 1.37 S-Mar.2021 3.5

Bedroom furniture. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 2.7 0.009 2.10 S-Mar.2021 0.5

Living room, kitchen, and dining room furniture4. . . . . 0.471 6.3 0.030 2.01 S-Mar.2021 4.0

Other furniture4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.167 3.7 0.006 2.81 S-Jul.2020 1.8

Appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.240 1.1 0.003 1.61 S-Oct.2022 0.9

Major appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.076 -0.6 -0.001 3.13 L-Oct.2022 0.1

Laundry equipment5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.7 6.20 L-Oct.2022 1.5

Other appliances4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.161 1.9 0.003 2.12 S-Oct.2022 1.2

Other household equipment and furnishings4. . . . . . . . . . . 0.549 3.3 0.019 1.66 S-Sep.2021 1.1

Clocks, lamps, and decorator items.. . . . . . . . . . . . . . . . . . . 0.331 2.1 0.007 2.59 S-Sep.2021 0.7

Indoor plants and flowers11. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.099 6.3 0.006 2.70 S-Aug.2022 5.6

Dishes and flatware4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.049 7.8 0.004 4.12 S-Jul.2022 7.3

Nonelectric cookware and tableware4. . . . . . . . . . . . . . . . . 0.070 2.0 0.001 2.27 L-Oct.2022 2.0

Tools, hardware, outdoor equipment and supplies4. . . . 0.955 10.6 0.099 0.90 L-Sep.2022 12.5

Tools, hardware and supplies4. . . . . . . . . . . . . . . . . . . . . . . . . 0.251 13.8 0.033 1.19 L-EVER –

Outdoor equipment and supplies4. . . . . . . . . . . . . . . . . . . . . . 0.474 9.0 0.042 1.17 L-Sep.2022 13.3

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Housekeeping supplies. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.961 11.6 0.107 0.88 S-Jul.2022 11.0

Household cleaning products4. . . . . . . . . . . . . . . . . . . . . . . . . . 0.345 9.8 0.033 1.24 S-Mar.2022 8.7

Household paper products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.225 14.9 0.032 1.66 L-EVER –

Miscellaneous household products4. . . . . . . . . . . . . . . . . . . 0.390 11.4 0.043 1.51 S-Jul.2022 10.2

Apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.409 2.9 0.071 0.85 S-Apr.2021 1.9

Men’s and boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.602 2.2 0.014 1.47 L-Oct.2022 2.7

Men’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.465 2.9 0.014 1.65 L-Oct.2022 3.2

Men’s suits, sport coats, and outerwear. . . . . . . . . . . . 0.076 8.3 0.006 4.72 L-Sep.2022 9.5

Men’s underwear, nightwear, swimwear, and
accessories. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.156 1.6 0.003 2.63 L-Oct.2022 1.8

Men’s shirts and sweaters4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 2.7 0.003 2.95 L-Sep.2022 4.2

Men’s pants and shorts. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.114 1.5 0.002 3.94 – –

Boys’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.137 0.0 0.000 2.64 L-Oct.2022 1.2

Women’s and girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.956 4.1 0.039 1.37 S-Jul.2022 4.1

Women’s apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.803 3.9 0.032 1.51 S-Jun.2022 3.5

Women’s outerwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 -0.6 0.000 4.67 L-Sep.2022 3.6

Women’s dresses.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.087 -2.3 -0.002 3.19 S-Mar.2021 -11.4

Women’s suits and separates4. . . . . . . . . . . . . . . . . . . . . . . 0.386 4.5 0.017 2.25 S-Jun.2022 3.1

Women’s underwear, nightwear, swimwear, and
accessories4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.266 6.2 0.016 2.82 S-Sep.2022 5.6

Girls’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.1 0.008 4.60 S-Aug.2022 4.8

Footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.586 0.8 0.005 1.13 S-Mar.2021 -0.2

Men’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.199 0.5 0.001 1.67 S-Feb.2021 0.4

Boys’ and girls’ footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.113 2.9 0.003 2.88 L-Sep.2022 3.5

Women’s footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.274 0.1 0.000 1.75 S-Mar.2021 -0.9

Infants’ and toddlers’ apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.112 5.0 0.006 5.09 L-Sep.2022 6.7

Jewelry and watches8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.153 5.0 0.008 3.48 S-Oct.2022 2.5

Watches8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.029 1.5 0.000 2.94 S-Aug.2022 1.3

Jewelry8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.124 5.9 0.007 4.37 L-Jan.2022 6.5

Transportation commodities less motor fuel10. . . . . . . . . . . . . 8.212 -0.9 -0.083 0.36 S-Jun.2020 -1.1

New vehicles.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.068 5.9 0.242 0.65 S-Jun.2021 5.3

New cars5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.2 0.67 S-Jul.2021 5.7

New trucks12, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.0 0.78 S-Jun.2021 5.7

Used cars and trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.624 -8.8 -0.366 0.10 S-May 2009 -10.0

Motor vehicle parts and equipment. . . . . . . . . . . . . . . . . . . . . . . 0.435 9.9 0.042 0.79 S-Oct.2021 8.8

Tires. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.272 8.7 0.023 0.91 S-Sep.2021 8.3

Vehicle accessories other than tires4. . . . . . . . . . . . . . . . . . 0.164 11.8 0.018 1.56 S-Mar.2022 10.5

Vehicle parts and equipment other than tires5. . . . . 8.8 1.37 S-Mar.2022 8.6

Motor oil, coolant, and fluids5. . . . . . . . . . . . . . . . . . . . . . . . 19.1 2.37 S-Oct.2022 19.1

Medical care commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.472 3.2 0.049 0.56 L-Sep.2022 3.7

Medicinal drugs10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.369 2.8 0.040 0.57 – –

Prescription drugs. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.995 1.8 0.019 0.67 S-Apr.2022 1.7

Nonprescription drugs10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.375 5.4 0.020 1.24 – –

Medical equipment and supplies10. . . . . . . . . . . . . . . . . . . . . . . . 0.103 9.2 0.009 1.33 L-EVER –

Recreation commodities10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.874 4.1 0.079 0.57 L-Oct.2022 4.3

Video and audio products10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.271 -7.5 -0.023 1.16 L-Oct.2022 -7.2

Televisions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.118 -14.4 -0.021 1.72 L-Jun.2022 -12.7

Other video equipment4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.023 -8.6 -0.002 2.15 L-Oct.2022 -5.9

Audio equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.072 -0.6 0.000 3.21 S-May 2022 -0.7

Recorded music and music subscriptions4. . . . . . . . . . . . 0.051 1.4 0.001 1.24 S-Oct.2022 0.7

Pets and pet products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.575 12.6 0.069 0.79 S-Oct.2022 12.5

Pet food4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15.2 1.21 S-Oct.2022 15.0

Purchase of pets, pet supplies, accessories4, 5. . . . . . 8.7 1.93 S-Sep.2022 7.7

Sporting goods. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.549 3.5 0.019 1.45 L-Aug.2022 3.8

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Sports vehicles including bicycles. . . . . . . . . . . . . . . . . . . . . . 0.315 2.9 0.009 2.09 L-Aug.2022 2.9

Sports equipment. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.223 4.3 0.010 1.94 S-Dec.2021 4.1

Photographic equipment and supplies. . . . . . . . . . . . . . . . . . . 0.020 5.9 0.001 2.22 L-Sep.2022 6.1

Photographic equipment4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.1 2.67 L-Sep.2022 5.9

Recreational reading materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.095 4.4 0.004 1.28 L-Oct.2022 4.5

Newspapers and magazines4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.056 6.5 0.004 1.67 L-Oct.2022 7.9

Recreational books4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.039 1.5 0.001 1.82 L-Sep.2022 1.5

Other recreational goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.364 2.1 0.008 1.36 L-Oct.2022 3.7

Toys.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.281 1.3 0.004 1.65 L-Oct.2022 3.1

Toys, games, hobbies and playground
equipment4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.5 2.20 S-May 2022 2.9

Sewing machines, fabric and supplies4. . . . . . . . . . . . . . . 0.026 6.3 0.002 3.11 L-Oct.2022 8.9

Music instruments and accessories4. . . . . . . . . . . . . . . . . . . 0.042 5.5 0.002 2.39 S-Oct.2022 4.7

Education and communication commodities10. . . . . . . . . . . . . 0.725 -10.1 -0.086 1.66 S-EVER –

Educational books and supplies. . . . . . . . . . . . . . . . . . . . . . . . . . 0.086 5.4 0.005 2.04 L-Mar.2017 6.0

College textbooks13, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.3 2.25 L-Mar.2017 7.6

Information technology commodities10. . . . . . . . . . . . . . . . . . . 0.639 -11.8 -0.091 1.97 S-EVER –

Computers, peripherals, and smart home
assistants6. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.326 -5.8 -0.021 2.76 S-Jan.2020 -5.8

Computer software and accessories4. . . . . . . . . . . . . . . . . . 0.019 -3.1 -0.001 3.69 S-May 2022 -3.9

Telephone hardware, calculators, and other
consumer information items4. . . . . . . . . . . . . . . . . . . . . . . . . 0.295 -18.0 -0.069 2.38 S-May 2021 -19.1

Smartphones5, 14. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -22.2 3.54 L-Sep.2022 -21.0

Alcoholic beverages. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.877 5.8 0.051 0.73 L-Dec.1991 9.9

Alcoholic beverages at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.583 5.3 0.031 0.90 L-Jan.1992 5.9

Beer, ale, and other malt beverages at home. . . . . . . . 0.225 8.6 0.019 1.63 L-Dec.1991 11.8

Distilled spirits at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.105 1.7 0.002 1.09 – –

Whiskey at home5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.6 1.62 S-Oct.2022 0.6

Distilled spirits, excluding whiskey, at home5. . . . . . 1.5 1.55 S-Oct.2022 0.4

Wine at home.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.253 3.9 0.010 1.33 L-Mar.2009 3.9

Alcoholic beverages away from home.. . . . . . . . . . . . . . . . . . . 0.294 6.8 0.020 1.13 S-Sep.2022 5.8

Beer, ale, and other malt beverages away from
home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.1 1.31 S-Jun.2022 6.0

Wine away from home4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.8 0.95 S-Sep.2022 6.9

Distilled spirits away from home4, 5. . . . . . . . . . . . . . . . . . . . 7.4 1.44 L-EVER –

Other goods10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.364 7.2 0.097 0.44 S-Oct.2022 7.2

Tobacco and smoking products. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.520 5.5 0.029 0.77 S-Dec.2020 5.1

Cigarettes4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.450 5.5 0.025 0.87 S-Dec.2020 5.4

Tobacco products other than cigarettes4. . . . . . . . . . . . . . 0.065 5.1 0.003 0.75 S-Apr.2022 4.5

Personal care products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.653 7.5 0.049 0.57 L-Dec.1982 7.5

Hair, dental, shaving, and miscellaneous personal
care products4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.338 9.9 0.033 0.69 L-EVER –

Cosmetics, perfume, bath, nail preparations and
implements. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.305 5.0 0.015 1.08 S-Oct.2022 4.8

Miscellaneous personal goods4. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.190 10.8 0.020 1.63 – –

Stationery, stationery supplies, gift wrap5. . . . . . . . . . . . . 16.4 2.75 L-EVER –

Services less energy services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57.469 7.0 4.059 0.12 L-Aug.1982 8.2

Shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.929 7.5 2.474 0.14 L-Jul.1982 7.6

Rent of shelter15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 32.569 7.6 2.473 0.14 L-EVER –

Rent of primary residence.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.447 8.3 0.618 0.15 L-Jan.1982 8.4

Lodging away from home4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.887 3.2 0.029 2.60 – –

Housing at school, excluding board15. . . . . . . . . . . . . . . 0.124 2.9 0.004 0.31 L-May 2017 3.0

Other lodging away from home including hotels
and motels. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.762 3.2 0.025 2.99 S-Sep.2022 3.1

Owners’ equivalent rent of residences15. . . . . . . . . . . . . . 24.235 7.5 1.826 0.12 L-EVER –

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Owners’ equivalent rent of primary residence15. . . 22.978 7.5 1.735 0.12 L-EVER –

Tenants’ and household insurance4. . . . . . . . . . . . . . . . . . . 0.360 0.4 0.002 0.79 S-Oct.2022 0.2

Water and sewer and trash collection services4. . . . . . . . 1.089 4.9 0.055 0.30 S-Oct.2022 4.8

Water and sewerage maintenance.. . . . . . . . . . . . . . . . . . . . 0.782 4.5 0.036 0.25 L-Sep.2022 4.8

Garbage and trash collection12. . . . . . . . . . . . . . . . . . . . . . . . . 0.308 6.1 0.019 0.76 S-Oct.2022 5.8

Household operations4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Domestic services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.235 3.7 0.009 1.16 S-May 2022 1.6

Gardening and lawncare services4. . . . . . . . . . . . . . . . . . . . .

Moving, storage, freight expense4. . . . . . . . . . . . . . . . . . . . . . 0.100 1.1 0.001 2.55 S-Aug.2020 -0.5

Repair of household items4. . . . . . . . . . . . . . . . . . . . . . . . . . . . .

Medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.788 4.1 0.287 0.34 S-May 2022 4.0

Professional services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.455 3.0 0.106 0.43 S-Aug.2022 2.4

Physicians’ services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.7 0.032 0.69 L-Oct.2022 1.8

Dental services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.920 6.4 0.059 0.74 – –

Eyeglasses and eye care8. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.352 1.7 0.006 1.04 S-Aug.2022 1.4

Services by other medical professionals8. . . . . . . . . . 0.376 2.1 0.008 0.64 S-Nov.2021 2.1

Hospital and related services. . . . . . . . . . . . . . . . . . . . . . . . . . . 2.491 4.6 0.118 0.55 L-Jul.2020 4.7

Hospital services16. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.123 4.4 0.098 0.60 L-Sep.2020 4.6

Inpatient hospital services16, 5. . . . . . . . . . . . . . . . . . . . . 4.1 1.16 L-Jan.2022 4.1

Outpatient hospital services8, 5. . . . . . . . . . . . . . . . . . . . 4.7 0.99 L-Mar.2018 5.1

Nursing homes and adult day services16. . . . . . . . . . . 0.205 4.7 0.010 0.52 L-Aug.2022 4.8

Care of invalids and elderly at home7. . . . . . . . . . . . . . . 0.163 6.1 0.010 1.96 L-Sep.2021 8.1

Health insurance7. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.842 7.9 0.063 0.34 S-Mar.2022 7.1

Transportation services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.018 14.6 0.816 0.57 L-Oct.2022 15.2

Leased cars and trucks13. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.849 0.193 1.69 – –

Car and truck rental4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.141 -4.9 -0.008 3.92 L-Oct.2022 -3.5

Motor vehicle maintenance and repair. . . . . . . . . . . . . . . . . 1.087 13.0 0.135 0.62 L-Jun.1975 14.1

Motor vehicle body work. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.053 10.1 0.005 0.94 S-Nov.2021 8.0

Motor vehicle maintenance and servicing. . . . . . . . . . 0.589 9.2 0.053 0.77 S-Oct.2022 8.0

Motor vehicle repair4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.400 19.5 0.071 1.33 L-EVER –

Motor vehicle insurance. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.532 14.2 0.339 0.97 L-May 2021 16.9

Motor vehicle fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.496 1.8 0.009 0.75 – –

State motor vehicle registration and license
fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.287 2.5 0.008 0.28 L-Oct.2022 2.5

Parking and other fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.194 0.7 0.001 1.55 S-Mar.2021 -0.5

Parking fees and tolls4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 1.5 2.29 L-Oct.2022 2.7

Public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.914 18.9 0.147 1.44 S-Mar.2022 14.9

Airline fares. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.630 28.5 0.137 2.32 S-Jul.2022 27.7

Other intercity transportation. . . . . . . . . . . . . . . . . . . . . . . . . 0.091 2.0 0.002 2.93 L-Oct.2022 4.1

Ship fare4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . -2.6 2.37 L-Oct.2022 -0.6

Intracity transportation.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.191 4.0 0.008 1.51 L-Sep.2022 4.6

Intracity mass transit10, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . 0.2 4.43 S-Sep.2021 -2.7

Recreation services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.147 5.7 0.182 0.47 L-EVER –

Video and audio services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.141 4.2 0.049 0.43 – –

Cable and satellite television service12. . . . . . . . . . . . . 1.047 4.0 0.042 0.44 – –

Video discs and other media, including rental of
video4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.094 7.6 0.007 4.53 L-Jan.2012 8.2

Video discs and other media4, 5. . . . . . . . . . . . . . . . . . . 9.7 5.35 L-Sep.2022 12.4

Rental of video discs and other media4, 5. . . . . . . . 10.2 1.34 L-Jun.2012 11.5

Pet services including veterinary4. . . . . . . . . . . . . . . . . . . . . . 0.524 9.1 0.046 0.68 S-Jun.2022 7.9

Pet services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.5 1.11 L-EVER –

Veterinarian services4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.8 1.31 S-Jun.2022 7.5

Photographers and photo processing4. . . . . . . . . . . . . . . . 0.030 5.8 0.002 1.15 L-Oct.2022 6.5

Other recreation services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.452 5.7 0.085 0.92 L-Feb.2022 5.8

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
fees4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.634 5.2 0.034 0.85 L-May 2020 7.3

Admissions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.458 5.7 0.026 1.76 L-Mar.2022 7.0

Admission to movies, theaters, and
concerts4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.5 1.65 S-Oct.2022 6.5

Admission to sporting events4, 5. . . . . . . . . . . . . . . . . . . -1.5 6.53 L-Mar.2022 8.7

Fees for lessons or instructions8. . . . . . . . . . . . . . . . . . . . 0.171 7.8 0.014 1.75 L-Jun.1990 7.8

Education and communication services10. . . . . . . . . . . . . . . . 5.316 2.4 0.134 0.22 L-Jun.2021 2.4

Tuition, other school fees, and childcare. . . . . . . . . . . . . . 2.502 3.3 0.085 0.33 L-Jun.2019 3.3

College tuition and fees. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.428 2.3 0.034 0.41 L-Aug.2022 2.8

Elementary and high school tuition and fees. . . . . . 0.315 3.7 0.012 0.36 L-Jul.2019 4.1

Day care and preschool11. . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.631 5.4 0.035 0.71 L-May 2006 5.5

Technical and business school tuition and fees4.. . 0.038 1.5 0.001 0.48 L-Sep.2021 1.5

Postage and delivery services4. . . . . . . . . . . . . . . . . . . . . . . . . 0.084 4.6 0.004 0.13 L-Jan.2022 5.0

Postage. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.075 3.6 0.003 0.11 L-Jan.2022 4.6

Delivery services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.009 13.3 0.001 0.74 S-Aug.2022 11.5

Telephone services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.807 1.9 0.036 0.30 L-Jun.2021 4.4

Wireless telephone services4. . . . . . . . . . . . . . . . . . . . . . . . 1.501 1.3 0.020 0.38 L-Jun.2021 3.9

Residential telephone services10. . . . . . . . . . . . . . . . . . . . 0.306 4.9 0.015 0.89 L-Apr.2022 6.0

Internet services and electronic information
providers4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.915 1.1 0.010 0.78 S-Oct.2022 0.5

Other personal services10. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.366 5.5 0.077 0.50 S-Jan.2022 5.4

Personal care services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.542 6.3 0.034 1.02 S-Oct.2022 5.6

Haircuts and other personal care services4. . . . . . . . 0.542 6.3 0.034 1.02 S-Oct.2022 5.6

Miscellaneous personal services. . . . . . . . . . . . . . . . . . . . . . . 0.823 5.1 0.042 0.37 S-Dec.2021 4.5

Legal services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.230 6.0 0.014 0.43 S-Oct.2022 5.4

Funeral expenses8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.146 5.1 0.008 0.52 L-Jan.2009 5.1

Laundry and dry cleaning services4. . . . . . . . . . . . . . . . . 0.154 7.1 0.011 0.82 S-Sep.2022 7.0

Apparel services other than laundry and dry
cleaning4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.018 12.8 0.002 1.06 S-Aug.2022 9.1

Financial services8. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.192 1.8 0.004 0.78 S-Sep.2021 -0.1

Checking account and other bank services4, 5.. . 2.4 2.34 – –

Tax return preparation and other accounting
fees4, 5. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.07 – –

Special aggregate indexes

All items less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 86.219 5.8 5.062 0.10 S-Sep.2021 5.5

All items less shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67.071 5.9 3.980 0.10 S-Apr.2021 5.2

All items less food and shelter. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 53.290 4.8 2.588 0.12 S-Mar.2021 3.0

All items less food, shelter, and energy. . . . . . . . . . . . . . . . . . . . . . . . . . 45.421 4.4 2.051 0.14 S-Apr.2021 3.6

All items less food, shelter, energy, and used cars and
trucks.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 41.797 5.7 2.417 0.15 S-Feb.2022 5.5

All items less medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 91.740 6.7 6.118 0.09 S-Oct.2021 6.7

All items less energy.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 92.132 6.4 5.917 0.09 S-Jan.2022 6.2

Commodities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 38.971 4.8 1.875 0.14 S-Mar.2021 4.1

Commodities less food, energy, and used cars and
trucks. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.257 4.7 0.832 0.26 S-Sep.2021 4.5

Commodities less food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 25.190 1.9 0.483 0.20 S-Feb.2021 1.4

Commodities less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 24.313 1.7 0.431 0.22 S-Feb.2021 1.3

Services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61.029 7.5 4.580 0.11 L-Aug.1982 8.6

Services less rent of shelter15. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 28.460 7.4 2.107 0.16 L-Oct.2022 7.5

Services less medical care services. . . . . . . . . . . . . . . . . . . . . . . . . . . 54.240 8.0 4.293 0.12 L-Aug.1982 8.3

Durables.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.310 -0.1 -0.013 0.31 S-Jul.2020 -0.1

Nondurables. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26.661 7.3 1.887 0.17 S-Jul.2021 7.2

See footnotes at end of table.
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Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2022, 12-month analysis table — Continued
[1982-84=100, unless otherwise noted]

Expenditure category

Relative
importance

Nov.
2022

Twelve Month

Unadjusted
percent
change

Dec. 2021-
Dec. 2022

Unadjusted
effect on All

Items
Dec. 2021-
Dec. 20221

Standard
error,

median
price

change2

Largest (L) or Smallest (S)
unadjusted change since:3

Date
Percent
change

Nondurables less food.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 12.880 3.9 0.495 0.28 S-Feb.2021 -0.2

Nondurables less food and beverages. . . . . . . . . . . . . . . . . . . . . . . . 12.003 3.8 0.444 0.29 S-Feb.2021 -0.4

Nondurables less food, beverages, and apparel. . . . . . . . . . . . . 9.594 4.0 0.373 0.29 S-Feb.2021 0.6

Nondurables less food and apparel. . . . . . . . . . . . . . . . . . . . . . . . . . . . 10.471 4.2 0.424 0.27 S-Feb.2021 0.7

Housing.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42.599 8.1 3.420 0.12 L-Jun.1982 8.7

Education and communication4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 6.041 0.7 0.048 0.25 – –

Education4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.588 3.3 0.089 0.33 L-Apr.2019 3.3

Communication4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.454 -1.1 -0.041 0.38 – –

Information and information processing4. . . . . . . . . . . . . . . . . . . 3.369 -1.2 -0.045 0.39 – –

Information technology, hardware and services17. . . . . . . . . 1.562 -4.6 -0.081 0.88 S-Aug.2015 -5.2

Recreation4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 5.021 5.1 0.261 0.38 L-EVER –

Video and audio4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.411 1.8 0.026 0.45 L-Jun.2022 2.7

Pets, pet products and services4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.099 10.9 0.115 0.53 S-Aug.2022 10.1

Photography4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 0.051 5.8 0.003 1.07 L-Sep.2022 6.4

Food and beverages.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 14.659 10.1 1.443 0.19 S-Jun.2022 10.0

Domestically produced farm food. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7.179 12.1 0.828 0.30 – –

Other services. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 9.829 3.9 0.393 0.19 L-Sep.2008 3.9

Apparel less footwear. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1.823 3.6 0.067 1.01 S-Sep.2021 2.5

Fuels and utilities. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 4.906 13.5 0.625 0.29 L-Oct.2022 14.2

Household energy. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 3.817 16.2 0.570 0.41 L-Oct.2022 17.1

Medical care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.260 4.0 0.336 0.29 S-May 2022 3.7

Transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 18.282 3.9 0.700 0.28 S-Feb.2021 0.6

Private transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17.368 3.2 0.553 0.26 S-Feb.2021 2.2

New and used motor vehicles4. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.767 0.7 0.061 0.39 S-Jul.2020 -0.2

Utilities and public transportation. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 8.418 9.8 0.800 0.24 L-Oct.2022 9.9

Household furnishings and operations. . . . . . . . . . . . . . . . . . . . . . . . . . . 4.764 6.7 0.321 0.50 S-Nov.2021 6.5

Other goods and services.. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.729 6.4 0.174 0.36 S-Jul.2022 6.3

Personal care. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2.209 6.6 0.145 0.37 S-Oct.2022 6.4

1 The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

3 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.
5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not

have a relative importance or effect.
6 Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
9 Indexes on a December 1993=100 base.
10 Indexes on a December 2009=100 base.
11 Indexes on a December 1990=100 base.
12 Indexes on a December 1983=100 base.
13 Indexes on a December 2001=100 base.
14 Indexes on a December 2019=100 base.
15 Indexes on a December 1982=100 base.
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16 Indexes on a December 1996=100 base.
17 Indexes on a December 1988=100 base.
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RESOLUTION NO. _____

A RESOLUTION UPDATING THE CITY FEE SCHEDULE BY SETTING THE MONTHLY 
RATES AND FEES FOR SOLID WASTE SERVICES PURSUANT TO SUBSECTIONS (a), 
SECTION 23-38, ARTICLE II, CHAPTER 23 OF THE CITY CODE; AND PROVIDING FOR 
THE RE-ADOPTION OF THE CITY FEE SCHEDULE IN WHOLE.

WHEREAS, The City, through the passage of Ordinance No. 2599NS, has adopted a City 
Fee Schedule as a part of the Code of the City of Shawnee, Oklahoma that contains the description 
of various fees administered by the City; 

WHEREAS, pursuant to Ordinance No. 2599NS, Subsequent versions, adoptions, and 
updates of the City Fee Schedule shall be accomplished by resolution of the City Commission;

WHEREAS, Part II, Chapter 23, Article II, Sections 23-38 provides for the setting and 
updating of monthly charges for the collection and removal of solid waste, adopted and updated 
by resolution of the City Commission, and that such rates shall be described in the City Fee 
Schedule;

WHEREAS, Section 9.6.1 of Modification to Unit Prices included in the General and 
Special Provisions for Solid Waste Collection, Recycling and Disposal Services contained with 
the Request for Proposals for the current Contract for Solid Waste Collection, Recycling and 
Disposal Services dated July 1, 2020 provides as follows

9.6.1 Fees which may be charged by the CONTRACTOR for the second and subsequent 
period of the contract will be adjusted upward or downward to reflect changes in 
the cost of operations, as reflected by fluctuations in the Consumer Price Index for 
All Urban Consumers: Water and Sewer and Trash Collection Services, as 
published by the U.S. Bureau of Labor Statistics. It is expressly understood and 
agreed that the maximum annual increase shall not exceed 3.5 percent (3.5%). At 
the end of the last day of the last month of each contract period, (the "Rate 
Modification Date") the fees will be increased or decreased for the ensuing contract 
period in a percentage amount equal to ninety percent (90%) of the net percentage 
change of the All Items Index, plus ten percent (10%) of the net percentage change 
of the Gasoline Index. All percentage changes are to be computed as the difference 
between the index value for the April reporting period for the prior year and the 
April reporting period of the contract period, divided by the index value for the 
previous year;

and

WHEREAS, Section 5 of the Memorandum of Understanding dated May 18, 2020, 
provides that the Contract Rate shall be increased, yearly, in accordance with the percentage 
increase in the Consumer Price Index over the previous twelve-month period from 2020 (i.e. the 
difference, expressed as a percentage, between the value of the CPI in June, 2021, and the value 
of the CPI published in June, 2020). The new adjusted Contract Rate shall begin on July I, of each 
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year. If in any year the CPI decreases, the Contract Rate for that year shall remain flat (and shall 
not increase or decrease);

WHEREAS, a component of the Schedule of Quotes approved by the Contract for Solid 
Waste Collection, Recycling and Disposal Services dated July 1, 2020 provides for a monthly 
Hazardous Waste Collection Fee, said collection to be during the Spring Clean-Up. This 
component has not been previously included in the monthly charges to residential customers and 
City Commission wishes to update the rates to include the hazardous waste collection fee; and

WHEREAS, the City Commission wishes to update the City Fee Schedule in a manner 
described below so as to set monthly rates and fees for solid waste services pursuant to Section 
23-38;

NOW THEREFORE, BE IT RESOLVED BY THE MAYOR AND CITY 
COMMISSIONERS OF THE CITY OF SHAWNEE, OKLAHOMA:

Section 1. Sub-Section (a), Section 23-28, Article II, Chapter 23 of the Code of the City of 
Shawnee provides that: Monthly charges shall be in an amount as described in the city fee 
schedule, adopted and updated by the City Commission from time to time. 

Accordingly, the Solid Waste rates listed in the City Fee Schedule, pursuant to, and associated 
with, Sub-Section (a), Section 23-38, Article II, Chapter 23 of the Code of the City of Shawnee, 
are hereby updated to read as follows:

(a)  Solid Waste Rates: The monthly charge for solid waste service for consumers inside 
the city limits:

RESIDENTIAL

Type of Service Monthly Rate
Small Polycart (65 gallon) $18.54
Large Polycart (95 gallon) $23.36
Additional Polycart (95 gallon) $11.79

Solid Waste Service Only $23.36

Section 2. Annual review of rates and possible increases.  City Staff shall annually, no later 
than December 31 of each calendar year, review the Consumer Price Index (CPI) through the 
United States Bureau of Labor Statistics, to measure the average charge over time in the prices 
paid by consumers for solid waste collection and removal services.  Increases of the above listed 
rates for residential accounts may be amended per CPI as of December 31 of the calendar year.  
Said rate increases will take effect on July 1 of the following calendar year.  A Resolution will be 
presented to the Commission to update the City Fee Schedule of any rate changes.

Section 3. Adoption and Update of City Fee Schedule.  That attached hereto is the updated 
portion of the City Fee Schedule as created above (Exhibit ‘A’) and the updated City Fee Schedule 
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in whole (Exhibit ‘B’). This Resolution updates and changes City Fee Schedule only to the extent 
as described above. All other existing fees, fines, bonds, and insurance amounts described in the 
City Fee Schedule, not expressly updated herein, shall remain the same, and are otherwise re-
adopted, for full force and effect, in the Code of the City of Shawnee. 

Section 4. Effective Date.  The effective date of the fee changes in this Resolution is July 1, 
2023.

PASSED AND APPROVED this 20th day of March, 2023.

ED BOLT, MAYOR
ATTEST:
 (SEAL)

LISA LASYONE, CMC, CITY CLERK 
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Shawnee, OK Code of Ordinances - Fee, Fine, Bond, And 
Insurance Dollar Amount

MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

CHAPTER 23: SOLID WASTE

Part II Chapter 23 Art II Sec 23-38 (a) Solid Waste
Once a week residential curbside 
solid waste collection

Type of Service Monthly Rate
Small Polycart (65 gallon) $18.54 
Large Polycart (95 gallon) $23.36 

Additional Polycart (95 gallon) $11.79 
Solid Waste Service Only $23.36 

Part II Chapter 23 Art II Sec 23-38 (c ) Solid Waste
Multifamily Dwelling Monthly 
Rate / Unit $5

Part II Chapter 23 Art II Sec 23-38 (f) Solid Waste
Minimum deposit for garbage 
service from City $20.00 

Part II Chapter 23 Art II Sec 23-38 (g) Solid Waste Public Safety Fee $1.65 

Part II Chapter 23 Art II Sec 23-40 Solid Waste
Disposal of household hazardous 
waste; rates

Not included in this Schedule; See Code 
Sec 23-40

Part II Chapter 23 Art III Sec 23-67 (b) Solid Waste

City Dump; Sanitary Landfill:

Fee per cubic yard $0.75

Exhibit 'A'
Page 1

Updated: 3/16/2023
Page 107 of 177



Shawnee, OK Code of Ordinances - Fee, Fine, Bond, And 
Insurance Dollar Amount

MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

CHARTER

Part I Art V Sec 4 Charter

Bond of City Manager and Other 
Appointive Officers and 
Employees $25,000 

CHAPTER 1: GENERAL PROVISIONS

Part II Chapter 1 Sec 1-10 (a) (1) and (b) General Provisions

General Penalty. Class A 
Offenses: Maximum Fine for all 
alcohol and drug related 
offenses, plus cost $800 

Part II Chapter 1 Sec 1-10 (a) (2) and (b) General Provisions

General Penalty. Class B 
Offenses: Maximum Fine for 
violations of ordinances 
regulating pretreatment of 
wastewater and stormwater 
discharges $1,000 

Part II Chapter 1 Sec 1-10 (a) (3) and (b) General Provisions

General Penalty. Class C 
Offenses: Maximum Fine for all 
other violations. $750 

CHAPTER 2: ADMINISTRATION

Exhibit 'B'
Page 1
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 2 Art IV Div 3 Sec 2-206 (13) Administration 

City Clerk. Fee charge per page 
for photocopy all ordinances, 
papers, records, or commission 
proceedings $0.25 

Part II Chapter 2 Art IV Div 3 Sec 2-206 (13) Administration 

City Clerk. Fee charge per page 
for certifying all ordinances, 
papers, records, or commission 
proceedings $1 

Part II Chapter 2 Art VI Div 1 Sec 2-358 Administration Human Rights. Maximum Fine $500 

CHAPTER 3: ADVERTISING AND SIGNS

Part II Chapter 3 Art II Div 1 Sec 3-37 (c) Advertising and Signs
Redemption fee for impounded 
sign $25 

Part II Chapter 3 Art II Div 2 Sec 3-69 (a) (1) Advertising and Signs Portable signs (temporary) $25 
Part II Chapter 3 Art II Div 2 Sec 3-69 (a) (2) Advertising and Signs Permanent signs $25 x 4

Part II Chapter 3 Art II Div 3 Sec 3-96 (a) Advertising and Signs
Electrical and Non-Electrical Sign 
Contractors License $75 

Part II Chapter 3 Art II Div 3 Sec 3-97 (a) Advertising and Signs
Electrical  and Neon Sign Hanger's 
License $50 

Part II Chapter 3 Art II Div 3 Sec 3-97 (b) Advertising and Signs Late License Renewal Fee $15 

Part II Chapter 3 Art II Div 3 Sec 3-98 (a) Advertising and Signs
Bond Required Prior to any 
License $2,000 

Exhibit 'B'
Page 2
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 3 Art II Div 3 Sec 3-98 (a) Advertising and Signs

When the number of permits 
issued to any person shall cover 
more than 50 signs, panels or 
structures of 25 feet in length or 
less, the penal sum of such bond 
shall be increased $2,000.00 for 
each additional 40 of such panels, 
signs or structures or fraction 
thereof for which permits are 
issued to such person. $2,000 

Part II Chapter 3 Art II Div 3 Sec 3-98 (b) Advertising and Signs

Insurance Policy Required. 
Minimum Liability Policy Amount 
for injury or death of one person 
in one accident $5,000

Part II Chapter 3 Art II Div 3 Sec 3-98 (b) Advertising and Signs

Insurance Policy Required. 
Minimum Liability Policy Amount 
for injury or death of any number 
of persons in any one accident $10,000

Part II Chapter 3 Art II Div 3 Sec 3-98 (b) Advertising and Signs

Insurance Policy Required. 
Minimum Liability Policy Amount 
for property damage in any one 
accident $5,000

CHAPTER 4: ALCOHOLIC BEVERAGES

Part II Chapter 4 Art I Sec 4-5 (a) (1) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Brewer's License $1,250

Exhibit 'B'
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 4 Art I Sec 4-5 (a)(2) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Oklahoma Brewer's License $125

Part II Chapter 4 Art I Sec 4-5 (a) (3) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Distiller's License $3,125

Part II Chapter 4 Art I Sec 4-5 (a) (4) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Winemaker's License $625

Part II Chapter 4 Art I Sec 4-5 (a) (5) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

State winemaker's License $75 

Part II Chapter 4 Art I Sec 4-5 (a) (6) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Rectifier's License $3,125 

Part II Chapter 4 Art I Sec 4-5 (a) (7) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Wholesaler's License $3,500 

Part II Chapter 4 Art I Sec 4-5 (a) (8) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Interim Wine and Spirits 
Wholesaler's License $3,000 

Exhibit 'B'
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 4 Art I Sec 4-5 (a) (9) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Class B wholesaler's License $625 

Part II Chapter 4 Art I Sec 4-5 (a) (10) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Interim beer distributor's License $750 

Part II Chapter 4 Art I Sec 4-5 (a) (11) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Package store's License $905 

Part II Chapter 4 Art I Sec 4-5 (a) (12) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Interim retail wine license $1,000 

Part II Chapter 4 Art I Sec 4-5 (a) (13) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Interim retail beer license  $                                   500 

Part II Chapter 4 Art I Sec 4-5 (a) (14) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Mixed beverage license - initial 
and renewal

$1,005; and
$905

Part II Chapter 4 Art I Sec 4-5 (a) (15) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Bottle Club's License--Initial and 
Renewal

$1,000; and
$900

Exhibit 'B'
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 4 Art I Sec 4-5 (a) (16) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:
Caterer's License--Initial and 
Renewal.

If caterer is holder of a mixed 
beverage license issued by the 
city  $                          1,250.00 

Part II Chapter 4 Art I Sec 4-5 (a) (17) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:
Caterer's License--Initial and 
Renewal.

$1,005; and
$905

Part II Chapter 4 Art I Sec 4-5 (a) (18) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Special Event License, per day $50.00 

Part II Chapter 4 Art I Sec 4-5 (a) (19) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Special Event License, 
annual/quarterly $55.00 

Part II Chapter 4 Art I Sec 4-5 (a) (20) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

Beer and Wine License--Initial 
and Renewal

$500; and
$450
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Part II Chapter 4 Art I Sec 4-5 (b) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:

License Fee for Section 501 ( c ) 
(19) exempt service organizations $500 

Part II Chapter 4 Art I Sec 4-5 (c) (1) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:                                Annual 
Public Event License $1,005 

Part II Chapter 4 Art I Sec 4-5 (c) (2) Alcoholic Beverages

Occupation Tax Schedules/Liquor 
License:                                One-
time public event license $255 

Part II Chapter 4 Art I Sec 4-7 (b) Alcoholic Beverages

Possession by minors:

Maximum Fine $500 

Part II Chapter 4 Art I Sec 4-9 (b) Alcoholic Beverages

Posting of signs by business:

Spread of Minimum Fine and 
Maximum Fine $2,500 to $5,000

Part II Chapter 4 Art I Sec 4-9 (c) Alcoholic Beverages

Posting of signs by business:

Failure to post a sign Fine $500 

Part II Chapter 4 Art II Sec 4-43  (c) Alcoholic Beverages

License for retail dealer.

Annual license fee for retail 
dealer of nonintoxicating 
beverages, e.g. 3.2 beer: Sales On 
Premises versus Sales Off 
Premises

On Premises $20;
Off Premises $10
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Part II Chapter 4 Art II Sec 4-47  (b) Alcoholic Beverages

Possession by minors:

Maximum Fine $500 

Part II Chapter 4 Art II Sec 4-49  (a) Alcoholic Beverages

Posting by business of state 
penalty for obtaining for persons 
under 21.

Maximum Fine $500 

Part II Chapter 4 Art II Sec 4-49  (b) Alcoholic Beverages

Posting by business of state 
penalty for obtaining for persons 
under 21.

Maximum Fine, per day $50 

CHAPTER 5: ANIMALS
Part II Chapter 5 Art I Sec 5-1 Animals Maximum Fine $500 

Part II Chapter 5 Art I Sec 5-2  (e) Animals

Cruelty:

Maximum Fine $500 

Part II Chapter 5 Art I Sec 5-3  (g) Animals

Vicious Animals:

Maximum Fine $200

Part II Chapter 5 Art I Sec 5-5  (2) Animals

Keeping porcine, goats, sheep, or 
hoofed animals other than 
bovines or equines. 

Goat, sheep, or hoofed animal --
Permit Fee $10
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Part II Chapter 5 Art I Sec 5-5  (3) Animals

Keeping porcine, goats, sheep, or 
hoofed animals other an bovines 
or equines. 

Porcine--Permit Fee $10

Part II Chapter 5 Art I Sec 5-17  Animals

Abandoning animals in public or 
private place:

Fine upon conviction $200

Part II Chapter 5 Art I Sec 5-18 Animals

Use of traps:

Fine $100

Part II Chapter 5 Art I Sec 5-20  (a) Animals

Animal a nuisance:

Bond $500

Part II Chapter 5 Art I Sec 5-20  (g) Animals

Animal a nuisance:

Fine $200

Part II Chapter 5 Art II Sec 5-50 Animals

Impoundment:

Initial Seizure and Impoundment 
Fee $30

Part II Chapter 5 Art II Sec 5-50 Animals

Impoundment:

Per Day Seizure and 
Impoundment Fee $10

Part II Chapter 5 Art II Sec 5-50 Animals

Impoundment:

Seizure and Impoundment--

Use of Tranquilizer Fee $20
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Part II Chapter 5 Art II Sec 5-51 (d) Animals

Redemption:

Maximum Fine $500

Part II Chapter 5 Art III Div 2 Sec 5-111 (b) Animals

Dogs:

Annual Fee for Adult Unaltered 
Male or Female 

Note: Seniors 50% Discount $20

Part II Chapter 5 Art III Div 2 Sec 5-111 (b) Animals

Dogs:

Annual Fee for Adult Altered 
Male or Female 

Note: Seniors 50% Discount $10

Part II Chapter 5 Art III Div 2 Sec 5-119 Animals

Dogs.
Issuance of duplicate tags:

Fee to Replaces lost or stolen 
Dog License Tag $1

Part II Chapter 5 Art III Div 4 Sec 5-178 (1) Animals

Dogs. 
Redemption; release:

Initial Impoundment Fee; and Per 
Day Impoundment Fee $30; and $10

Part II Chapter 5 Art III Div 4 Sec 5-179 Animals

Dogs. Adoption in Lieu of 
Disposal Fee; together with 
spay/neuter deposit and cost of 
city license tag $10; and $50
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Part II Chapter 5 Art III Div 5 Sec 5-208 Animals

Dogs. 

Kennels:

Dog Kennel Operation Annual 
License $200

Part II Chapter 5 Art IV Div 2 Sec 5-276 Animals

Cats.

Annual Fee for Adult Unaltered 
Male or Female 

Note: Seniors 50% Discount $20

Part II Chapter 5 Art IV Div 2 Sec 5-276 Animals

Cats.

Annual Fee for Adult altered 
Male or Female 

Note: Seniors 50% Discount $10

Part II Chapter 5 Art IV Div 2 Sec 5-281 Animals

Cats.

Issuance of duplicate tags:

Fee to Replaces lost or stolen Cat 
License Tag $1

Part II Chapter 5 Art IV Div 3 Sec 5-307 (1)&(2) Animals

Cats. 
Redemption; release:

Initial Impoundment Fee; and Per 
Day Impoundment Fee $30; and $10
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Part II Chapter 5 Art IV Div 3 Sec 5-308 Animals

Cats. 

Adoption in Lieu of Disposal Fee; 
together with spay/neuter 
deposit and cost of city license 
tag $10; and $50

Part II Chapter 5 Art IV Div 4 Sec 5-338 (a) Animals

Cats. 

Kennels:

Cat Kennel Operation Annual 
License $200

Part II Chapter 5 Art V Sec 5-372 Animals

Dog and Cat Sterilization.

Sterilization or agreement and 
deposit required for adoption $50

Part II Chapter 5 Art V Sec 5-374 (2) Animals
Maximum Fine of Violation of 
Form Agreement $500

Part II Chapter 5 Art V Sec 5-379 Animals

Dog and Cat Sterilization.

Failure to Comply:

Maximum Fine $500

CHAPTER 6: AVIATION
Part II Chapter 6 Art III Sec 6-58 (b) Aviation $500

CHAPTER 7: BUILDINGS AND BUILDING REGULATIONS
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Part II Chapter 7 Art II Sec 7-32 (a)(1) Buildings and Building Regulations

New Construction of a Room, 
Addition, Building, or Structure 
Fee--RESIDENTIAL $0.17 per square feet

Part II Chapter 7 Art II Sec 7-32 (a)(1) Buildings and Building Regulations

New Construction of a Room, 
Addition, Building, or Structure 
Fee--COMMERCIAL $0.20 per square feet

Part II Chapter 7 Art II Sec 7-32 (a)(2) Buildings and Building Regulations

Remodel or Alteration of Existing 
Structure-- Construction of a 
Room, Addition, Building, or 
Structure Fee--RESIDENTIAL $0.17 per square feet

Part II Chapter 7 Art II Sec 7-32 (a)(2) Buildings and Building Regulations

Remodel or Alteration of Existing 
Structure-- Construction of a 
Room, Addition, Building, or 
Structure Fee--COMMERCIAL $0.20 per square feet

Part II Chapter 7 Art II Sec 7-32 (a)(3) Buildings and Building Regulations

Construction of an accessory 
structure (between 200-400 
Feet):
Permit Fee $50 

Part II Chapter 7 Art II Sec 7-32 (a)(4) Buildings and Building Regulations
Plan Check Fee for Building Plan 
Review

25% of the building 
permit fee

Part II Chapter 7 Art II Sec 7-32 (a)(5) Buildings and Building Regulations
Removal of  Structure to Another 
Location Permit Fee $50

Part II Chapter 7 Art II Sec 7-32 (a)(6) Buildings and Building Regulations Demolition Permit Fee $50

Part II Chapter 7 Art II Sec 7-32 (a)(7) Buildings and Building Regulations Swimming Pool Permit Fee $60

Part II Chapter 7 Art II Sec 7-32 (a)(8) Buildings and Building Regulations Driveway Permit Fee $50
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Part II Chapter 7 Art II Sec 7-32 (a)(9) Buildings and Building Regulations Minimum Permit Fee $20

Part II Chapter 7 Art II Sec 7-32 (a)(11) Buildings and Building Regulations

Reinspection made because of 
defective work:

First Occurrence $25

Part II Chapter 7 Art II Sec 7-32 (a)(11) Buildings and Building Regulations

Reinspection made because of 
defective work:

Subsequent occurrence(s) $50  

Part II Chapter 7 Art II Sec 7-32 (a)(12) Buildings and Building Regulations
Oklahoma Uniform Building Code 
Commission Permit Fee $4

Part II Chapter 7 Art II Sec 7-32 (a)(12) Buildings and Building Regulations Permit Processing Fee .50¢

Part II Chapter 7 Art II Sec 7-32 Sec 114.4 Buildings and Building Regulations Maximum Fine $500

 Part II Chapter 7 Art II Sec 7-32 Sec 115.3 Buildings and Building Regulations
Unlawful Continuance Minimum 
and Maximum Fine Amounts $100, $500

Part II Chapter 7 Art III Div 3 Sec 7-126 (a) Buildings and Building Regulations

Electricians. Qualifications. 
Issuance of Certificate of 
Registration:

Initial Electrical Contractor Fee $100

Part II Chapter 7 Art III Div 3 Sec 7-126 (b) Buildings and Building Regulations

Electricians. Qualifications. 
Issuance of Certificate of 
Registration:

Annual Renewal Electrical 
Contractor Fee $75
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 Part II Chapter 7 Art III Div 3 Sec 7-160 (e) Buildings and Building Regulations

Electrical Inspection Fees.

Change of an existing Service, 
Single Family Residence Fee--Up 
to 200 amps $50

 Part II Chapter 7 Art III Div 3 Sec 7-160 (e) Buildings and Building Regulations

Electrical Inspection Fees.

Change of an existing Service, 
Single Family Residence Fee--200 
to 400 amps $100

Part II Chapter 7 Art III Div 3 Sec 7-160 (e) Buildings and Building Regulations

Electrical Inspection Fees.

Change of an existing Service, 
Single Family Residence Fee--
400+ amps $150

Part II Chapter 7 Art III Div 3 Sec 7-160 (f) Buildings and Building Regulations

Electrical Inspection Fees.

Reinspection made because of 
defective work:

First Occurrence $25

 Part II Chapter 7 Art III Div 3 Sec 7-160 (f) Buildings and Building Regulations

Electrical Inspection Fees.

Reinspection made because of 
defective work:

Subsequent occurrence(s) $50
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  Part II Chapter 7 Art III Div 3 Sec 7-160 (i) Buildings and Building Regulations
Oklahoma Uniform Building Code 
Commission Permit Fee $4

  Part II Chapter 7 Art III Div 3 Sec 7-160 (i) Buildings and Building Regulations Permit Processing Fee .50¢

  Part II Chapter 7 Art IV Sec 7-267 Section IFGC-106.6.2. (c) Buildings and Building Regulations
Fuel and Gas Code.                 
Change of existing service $50

  Part II Chapter 7 Art IV Sec 7-267 Section IFGC-106.6.2. (d) Buildings and Building Regulations

Fuel and Gas Code.                           
Reinspacetion made because of 
defective work:                                   
First Occurance $25

  Part II Chapter 7 Art IV Sec 7-267 Section IFGC-106.6.2. (d) Buildings and Building Regulations

Fuel and Gas Code.                           
Reinspacetion made because of 
defective work:                                   
Subsequent occurance(s) $50

  Part II Chapter 7 Art IV Sec 7-267 Section IFGC-106.6.2. (e) Buildings and Building Regulations
Fuel and Gas Code.                           
Boring Fee $60

  Part II Chapter 7 Art IV Sec 7-267 Section IFGC-106.6.2. (g) Buildings and Building Regulations
Oklahoma Uniform Building Code 
Commission Permit Fee $4

  Part II Chapter 7 Art IV Sec 7-267 Section IFGC-106.6.2. (g) Buildings and Building Regulations Permit Processing Fee .50¢

  Part II Chapter 7 Art V Div 1 Sec 7-299 Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating.
Maximum Fine $500
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Part II Chapter 7 Art V Div 1 Sec 7-302 (a) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating.
Registration with City:
Initial Contractor License Fee $100

Part II Chapter 7 Art V Div 1 Sec 7-302 (b) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating.
Registration with City:
Annual Renewal Contractor Fee $75

Part II Chapter 7 Art V Div 2 Sec 7-331(c) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating.         
Permits and Inspections.     
Permits Fees:
Change of existing service fee $25 ($500 max)

Part II Chapter 7 Art V Div 2 Sec 7-331(d) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating. Permits 
and Inspections. Permits Fees:
Reinspection fee because of 
defective work First Occurrence $25

Part II Chapter 7 Art V Div 2 Sec 7-331(d) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating. Permits 
and Inspections. Permits Fees:
Reinspection fee because of 
defective work  Subsequent 
Occurrence(s) $50
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Part II Chapter 7 Art V Div 2 Sec 7-331(f) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating. Permits 
and Inspections. Permits Fees:

New or change of existing 
equipment $20 per ton

Part II Chapter 7 Art V Div 2 Sec 7-331(g) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating. Permits 
and Inspections. Permits Fees:

Commercial refrigeration $20 per HP

Part II Chapter 7 Art V Div 2 Sec 7-331(h) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating. Permits 
and Inspections. Permits Fees:

Chilled water-cooling system $20 per ton

Part II Chapter 7 Art V Div 2 Sec 7-331(i) Buildings and Building Regulations

Refrigeration, Air Conditioning, 
and Forced Air Heating. Permits 
and Inspections. Permits Fees:

Boiler $20 per unit

Part II Chapter 7 Art V Div 2 Sec 7-331(j) Buildings and Building Regulations
Oklahoma Uniform Building Code 
Commission Permit Fee $4

Part II Chapter 7 Art V Div 2 Sec 7-331(j) Buildings and Building Regulations Permit Processing Fee .50¢
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Part II Chapter 7 Art VI Div 1 Sec 7-362(c) Buildings and Building Regulations

Plumbing. 

Change of existing service fee $50

 Part II Chapter 7 Art VI Div 1 Sec 7-362(d) Buildings and Building Regulations

Plumbing.

Reinspection fee because of 
defective work:                              
First Occurrence $25  

 Part II Chapter 7 Art VI Div 1 Sec 7-362(d) Buildings and Building Regulations

Plumbing.

Reinspection fee because of 
defective work:                          
Subsequent Occurrence(s) $50

Part II Chapter 7 Art VI Div 1 Sec 7-362(e) Buildings and Building Regulations

Plumbing.

Boring Fee $50  

Part II Chapter 7 Art VI Div 1 Sec 7-362(g) Buildings and Building Regulations
Oklahoma Uniform Building Code 
Commission Permit Fee $4

Part II Chapter 7 Art VI Div 1 Sec 7-362(g) Buildings and Building Regulations Permit Processing Fee .50¢

Part II Chapter 7 Art VI Div 2 Sec 7-397  Buildings and Building Regulations

Registration of Plumbers.  

Qualifications and Registration 
Fees -- Initial $100

Part II Chapter 7 Art VI Div 2 Sec 7-398 (a) Buildings and Building Regulations

Registration of Plumbers.  

Qualifications and Registration 
Fees -- Annual Renewal Fee $75
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 Part II Chapter 7 Art VI Div 2 Sec 7-399 (b) Buildings and Building Regulations

Registration of Plumbers.

Liability Insurance Minimums

$5,000, 
$10,000, 

$5,000

Part II Chapter 7 Art VII Sec 7-432 Buildings and Building Regulations

International Property 
Maintenance Code:

Minimum and Maximum Fine 
Amounts $50, $500

Part II Chapter 7 Art X Sec 7-521 Buildings and Building Regulations

Fair Housing.

Maximum Fine $500

Part II Chapter 7 Art XIII Sec 7-612 Buildings and Building Regulations

Demolitions of Buildings:

Maximum Fine $500

Part II Chapter 7 Art XIII Sec 7-614 (b) Buildings and Building Regulations

Demolitions of Buildings:

License Fee $75

Part II Chapter 7 Art XIII Sec 7-615 Buildings and Building Regulations

Demolitions of Buildings:

Surety Bond $10,000

Part II Chapter 7 Art XIII Sec 7-616 (b) Buildings and Building Regulations

Demolitions of Buildings:

Liability Insurance Minimums

$50,000, 
$100,000, 

$50,000

Part II Chapter 7 Art XIV Sec 7-646 (a) Buildings and Building Regulations

Storm Cellars:

Annual License Fee for engaging 
in the business of constructing or 
repairing $75
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Part II Chapter 7 Art XIV Sec 7-646 (b)      Buildings and Building Regulations

Storm Cellars:

Annual License Fee for engaging 
in the business of constructing or 
repairing -- Late Fee $15

Part II Chapter 7 Art XIV Sec 7-647 (a) Buildings and Building Regulations

Storm Cellars:

Surety Bond for engaging in the 
business of constructing or 
repairing $2,000

Part II Chapter 7 Art XIV Sec 7-648 (b) Buildings and Building Regulations

Storm Cellars:

Liability Insurance Minimums for 
engaging in the business of 
constructing or repairing

$5,000, 
$10,000, 

$5,000

Part II Chapter 7 Art XV Div 1 Sec 7-676 Buildings and Building Regulations

Moving of Buildings:

Minimum Fine $500

Part II Chapter 7 Art XV Div 2 Sec 7-713 Buildings and Building Regulations

Moving of Buildings:

Minimum Fine $25

Part II Chapter 7 Art XV Div 2 Sec 7-713 Buildings and Building Regulations

Moving of Buildings:

Permit Fee:

For building up to 24 feet in 
width $50
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Part II Chapter 7 Art XV Div 2 Sec 7-713 Buildings and Building Regulations

Moving of Buildings:

Permit Fee:

For building 30 feet to 32 feet in 
width $75

Part II Chapter 7 Art XV Div 2 Sec 7-714 (b) Buildings and Building Regulations

Moving of Buildings:

Surety Bond $2,000

Part II Chapter 7 Art XV Div 2 Sec 7-715 (b) Buildings and Building Regulations

Moving of Buildings:

Minimum Liability Insurance

$5,000, 
$10,000 

$5,000

Part II Chapter 7 Art XV Div 2 Sec 7-716 (c) Buildings and Building Regulations

Moving of Buildings:

Clean up Deposit Prior to 
Issuance $500

Part II Chapter 7 Art XV Div 2 Sec 7-717 Buildings and Building Regulations

Moving of Buildings:

Time Limits for Completion of 
Moving--

per day fee for exceeding 
allowable days in permit $10

CHAPTER 8: BUSINESS, PERMITS, AND LICENSES

Part II Chapter 8 Art II Sec 8-32 ( c ) Business, Permits, and Licenses 
Alarm Permits required. Fines 
tied to violation

1st conviction $25; 
subsequent conviction 

$100

Part II Chapter 8 Art II Sec 8-34 (a) Business, Permits, and Licenses 
Alarm fees required: initial 
registration $25
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Part II Chapter 8 Art II Sec 8-34 (b) Business, Permits, and Licenses 
Alarm fees required: renewal 
license $15

Part II Chapter 8 Art II Sec 8-34 (c) Business, Permits, and Licenses 
Alarm fees required: 
reinstatement fee $50

Part II Chapter 8 Art II Sec 8-35 Business, Permits, and Licenses False alarms

1st conviction $25; 
subsequent conviction 

$100

Part II Chapter 8 Art II Sec 8-40 Business, Permits, and Licenses 
Enforcement of all other section 
violations

1st conviction $25; 
subsequent conviction 

$100

Part II Chapter 8 Art VI Div 1 Sec 8-192 Business, Permits, and Licenses 
Peddlers, Solicitors, and Itinerant 
Merchants: Penalty for violation $500 

Part II Chapter 8 Art VI Div 2 Sec 8-224 Business, Permits, and Licenses License fee
$3 per day; or $15 per 
week; or $50 per year

Part II Chapter 8 Art VI Div 2 Sec 8-225 (a) Business, Permits, and Licenses Bond $2,000 
Part II Chapter 8 Art VI Div 3 Sec 8-256 Business, Permits, and Licenses Penalty for violation $500 

Part II Chapter 8 Art VI Div 3 Sec 8-259 Business, Permits, and Licenses Snow cone merchant's license $25 

Part II Chapter 8 Art VI Div 4 Sec 8-291 Business, Permits, and Licenses 
Charitable Solicitations: Penalty 
for violation $500 

Part II Chapter 8 Art VII Sec 8-326 Business, Permits, and Licenses Pawnbrokers: Violations penalty $500 
Part II Chapter 8 Art VII Sec 8-327 Business, Permits, and Licenses Pawnbrokers: Regulatory Fee $50 
Part II Chapter 8 Art VII Sec 8-328 (a) Business, Permits, and Licenses Pawnbrokers: Bond $1,000
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Part II Chapter 8 Art VIII Sec 8-363 Business, Permits, and Licenses 

Auctioneers: 

License Fee per annum;
 
per day in lieu of per annum; 

per week in lieu of annum;
 
per month in lieu of annum

$100;

$10;
 

$20;
 

$30

Part II Chapter 8 Art VIII Sec 8-364 Business, Permits, and Licenses 
Auctioneers: 
Bond $1,000 

Part II Chapter 8 Art VIII Sec 8-542(1) Business, Permits, and Licenses 
Medical Marijuana 
Establishments $1,500 annual $200 per day

Part II Chapter 8 Art IX Div 1 Sec 8-398 Business, Permits, and Licenses 
Residential Sales:
Violations penalty $500 

Part II Chapter 8 Art X Div 1 Sec 8-465 Business, Permits, and Licenses 
Vehicles For Hire:
Violations Penalty $500 

Part II Chapter 8 Art X Div 2 Sec 8-505 Business, Permits, and Licenses 

Vehicles For Hire:

Initial License Fee;

License fee for each additional 
vehicle 

$25;

$10

CHAPTER 9: CABLE COMMUNICATIONS
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Part II Chapter 9 Art II Div 1 Sec 9-38   (c)(1) (2) Cable Communications
Liability and indemnification:
insurance

General 
liability 

Insurance:
Bodily injury 
per person-

$500,000.
Bodily injury 

per 
occurrence - 
$1,000,000.

Property 
damage per 

occurrence - 
$1,000,000.

Property 
damage, 

aggregate - 
$1,000,000.

Automobile 
insurance:

Bodily injury 
per person - 

$500,000

Part II Chapter 9 Art II Div 2 Sec 9-66 (b) Cable Communications
System Requirements:
Bond $125,000

CHAPTER 10: CEMETERIES
Part II Chapter 10 Sec 10-1 Cemeteries Violations Penalty $500

Exhibit 'B'
Page 25

Updated: 3/16/2023
Page 132 of 177



MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 10 Sec 10-9 Cemeteries

Sale of Lots:

Adult Lot;

Infant Lot

$500;

 $200

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

If the City provides such services; $400

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Additional Tent Fee $100

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Opening and Closing Infant 
Graves $200

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Cremation burials $200

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

After 4:00PM Monday thru Friday 
an Overtime charge $250
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Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Overtime Charge Saturday prior 
to 12:00 Noon $500

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Overtime Charges after 12:00 
Noon on Saturday $500

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Overtime Charge for services on 
a nonfederal municipal holiday $600

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.

Disinterment Fee $800

Part II Chapter 10 Sec 10-11 Cemeteries

Preparation and closing of 
graves; fees.
Reinternment Fee $400

Part II Chapter 10 Sec 10-11 Cemeteries

Columbarium Fees:

Two Lower Rows, Per Niche, 
Includes Opening and Closing, 
and Name, Birth and Death Dates 
(rows C&D) $800 per niche
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Part II Chapter 10 Sec 10-11 Cemeteries

Columbarium Fees:

Two Upper Rows, Per Niche, 
Includes Opening and Closing, 
and Name, Birth and Death Dates 
(rows A&B) $1000 per niche

CHAPTER 11: CIVIL EMERGENCIES

Part II Chapter 11 Art III Sec 11-133 Civil Emergencies

911 Emergency Number: False 
alarm, complaint, or information:

Conviction maximum fine $500

CHAPTER 12: COURT
Part II Chapter 12 Art 1 Sec 12-26 Court $35

Part II Chapter 12 Art III Sec 12-55 Court

Bond of Clerk and Judge; Fees, 
Fines, and Forfeitures:

Service of arrest warrant sheriffs' 
fee $20

Part II Chapter 12 Art III Sec 12-66 Court

Bond of Clerk and Judge; Fees, 
Fines, and Forfeitures:

Maximum Bail $1,000

Part II Chapter 12 Art III Sec 12-66 Court

Bond of Clerk and Judge; Fees, 
Fines, and Forfeitures:

Maximum Cash Bond $1,000
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Part II Chapter 12 Art III Sec 12-67 Court

Bond of Clerk and Judge; Fees, 
Fines, and Forfeitures:

Release on personal recognizance

Maximum Bail $1,000 

Part II Chapter 12 Art V Sec 12-118 (a) Court

Imprisonment; Judgments and 
Sentences.

Enforcement of payments of 
fines or costs by imprisonment--
Persons unable to pay:

Imprisonment Rate per day for 
financially able defendant $25 

Part II Chapter 12 Art V Sec 12-119 Court

Imprisonment; Judgments and 
Sentences.

Municipal Court judgments and 
sentences

Maximum Fine for deferred 
sentence administrative fee $500 

Part II Chapter 12 Art VI Sec 12-145 Court

Court costs and fees.

Maximum Court Costs $30 
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Part II Chapter 12 Art VI Sec 12-149 (b) Court

Appeals.
Upon conviction, the judge of the 
municipal court will enter an 
order on the docket fixing an 
amount in which bond may be 
given by the defendant, in cash 
or sureties for cash in an amount 
of not less than $100.00 nor 
more than twice the amount of 
such fine. 

$100 or 
more

Part II Chapter 12 Art VI Sec 12-152 Court

Penalty for exceeding the posted 
speed limit.

Maximum Fine, Maximum Court 
Costs $10; and $15

CHAPTER 13: FIRE PREVENTION AND PROTECTION

Part II Chapter 13 Art I Sec 13-4  (d) 1 Fire Prevention and Protection
Operating a special amusement 
building fee $50

Part II Chapter 13 Art I Sec 13-4  (d) 2 Fire Prevention and Protection Conducting a carnival or fair fee $25

Part II Chapter 13 Art I Sec 13-4  (d) 3 Fire Prevention and Protection

Displays in covered malls of liquid- 
or gas-fired equipment, open-
flame or flame-producing 
equipment, highly combustible 
goods and similar items fee $50
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Part II Chapter 13 Art I Sec 13-4  (d) 4 Fire Prevention and Protection
Operating exhibits and trade 
shows fee $50

Part II Chapter 13 Art I Sec 13-4  (d) 5 Fire Prevention and Protection

Manufacture, storage, handling, 
sale or use of any quantity of 
explosive, explosive material, 
fireworks, or pyrotechnic special 
effects fee $50

Part II Chapter 13 Art I Sec 13-4  (d) 6 Fire Prevention and Protection
Open burning for any purpose 
other than recreational fires fee $25

Part II Chapter 13 Art I Sec 13-4  (d) 7 Fire Prevention and Protection

Operating an air-supported 
temporary membrane structure 
or a tent having an area is excess 
of 200 square feet, or a canopy in 
excess of 400 square feet fee $25

Part II Chapter 13 Art I Sec 13-4  (d) 8 Fire Prevention and Protection

Installation of or modification to 
an automatic fire-extinguishing 
system fee $100

Part II Chapter 13 Art I Sec 13-4  (d) 9 Fire Prevention and Protection

Installation of or modification to 
fire alarm and detection systems 
fee $35

Part II Chapter 13 Art I Sec 13-4  (d) 10 Fire Prevention and Protection

Installation of or modification to 
fire pumps and related fuel tanks, 
jockey pumps, controllers, and 
generators fee $100

Part II Chapter 13 Art I Sec 13-4  (d) 11 Fire Prevention and Protection

Install, alter, remove, abandon or 
otherwise dispose of a flammable 
or combustible liquid tank fee $100
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Part II Chapter 13 Art I Sec 13-4  (d) 12 Fire Prevention and Protection

Installation, modification, or 
removal from service of a 
standpipe system fee  $100

Part II Chapter 13 Art I Sec 13-9 (b) Fire Prevention and Protection
False Alarm maximum fine if 
convicted $750

Part II Chapter 13 Art I Sec 13-10 (a) Fire Prevention and Protection
Installation Fee For a 
Woodburning (Solid Fuel) Stove $15

Part II Chapter 13 Art II Sec 13-37 Sec 109.3 & Sec 111.4 Fire Prevention and Protection

Fire Prevention Code:

Amendments of Section 109.3: 
Violation Penalties ($500);

Amendments of Section 111.4: 
Failure to Comply penalty ($100-
$500)

Amendments of Section 
109.3: Violation 

Penalties = $500

Amendments of Section 
111.4: Failure to Comply 
penalty = between $100 

and $500
Part II Chapter 13 Art IV Sec 13-139 Fire Prevention and Protection Fireworks Display Permit Fee $100

Part II Chapter 13 Art IV Sec 13-139 Fire Prevention and Protection
Fireworks Display Permit General 
Liability Insurance Policy $1,000,000

CHAPTER 14: FLOODS

Part II Chapter 14 Art II Div 2 Sec 14-70 (1) Floods

Floodplain management fee 
schedule:

Notice of Intent Fee $25
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Part II Chapter 14 Art II Div 2 Sec 14-70 (2) Floods

Floodplain management fee 
schedule:

Floodplain Development Permit 
Application Review $100

Part II Chapter 14 Art II Div 2 Sec 14-70 (3) Floods

Floodplain management fee 
schedule:

Floodplain Development Permit 
Fee $25

Part II Chapter 14 Art II Div 2 Sec 14-70 (4) Floods

Floodplain management fee 
schedule:

Inspection Fee $25

Part II Chapter 14 Art II Div 2 Sec 14-71 Floods
Maximum Penalty for each 
conviction of noncompliance $500

CHAPTER 15: HEALTH & SANITATION

Part II Chapter 15 Art 1 Sec 15-2 (b) Health & Sanitation 

Food Service Sanitation:

Maximum Penalty for Violation 
and Conviction $500

Part II Chapter 15 Art II Div 1 Sec 15-32 Health & Sanitation 

Ambulances:

Maximum Penalty for Violation 
and Conviction $500
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Part II Chapter 15 Art II Div 1 Sec 15-37 (b) Health & Sanitation 

Ambulances:

Minimum Insurance Per Vehicle

$100,000 for 
injuries to or 
death of any 

one person 
arising out of 

any one 
accident; 

$300,000 for 
injuries to or 

death for 
more than 

one person 
arising out of 

any one 
accident;

$100,000 for 
damages to 

Part II Chapter 15 Art II Div 1 Sec 15-58 (b) Health & Sanitation 

Emergency Calls:

Maximum Penalty $500

Part II Chapter 15 Art II Div 1 Sec 15-58 (c) Health & Sanitation 

Emergency Calls:

Maximum Penalty $500

Part II Chapter 15 Art II Div 2 Sec 15-90 Health & Sanitation 
Annual License Fee to Engage in 
Ambulance Business $25

Part II Chapter 15 Art III Sec 15-122 (a) Health & Sanitation 

Sprayers and Exterminators:

Annual License Fee $25
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CHAPTER 16: LAKES

Part II Chapter 16 Art II Div 1 Sec 16-27 Lakes
Combination Fishing and Boating 
Annual Permit $45

Part II Chapter 16 Art II Div 4 Sec 16-117 (a) Lakes

Fishing:

Annual License Fee $20

Part II Chapter 16 Art II Div 4 Sec 16-117 (a) Lakes

Fishing:

Daily License Fee $3

Part II Chapter 16 Art II Div 4 Sec 16-117 (g) Lakes

Fishing:

Portion of License Fee May Be 
Kept By Retail Outfits Other Than 
The City $1

Part II Chapter 16 Art II Div 4 Sec 16-118 (b) Lakes

Fishing:

Maximum Penalty Imposed On 
Violation of Kind Of Fish Taken 
Section $500

Part II Chapter 16 Art II Div 4 Sec 16-121 (a) Lakes

Fishing:

Maximum Penalty Imposed On 
Violation of Fishing In Connecting 
Channel Subsection; $500

Part II Chapter 16 Art II Div 4 Sec 16-121 (b) Lakes

Fishing:

Maximum Penalty Imposed On 
Violation of  Number of Fish 
Taken Subsection $500
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Part II Chapter 16 Art II Div 5 SubDiv I Sec 16-151  (c) Lakes

Hunting:

Penalty for Use of Motor-Driven 
Vehicle in Game Refuge $100

Part II Chapter 16 Art II Div 5 SubDiv I Sec 16-153  (d) Lakes

Hunting:

Seasonal License Fee  Dove, 
Quail, Squirrel, or Rabbit Hunting $30

Part II Chapter 16 Art II Div 5 SubDiv I Sec 16-153  (d) Lakes

Hunting:

Daily License Fee Per Dove, Quail, 
Squirrel, or Rabbit Hunting 
Season $5

Part II Chapter 16 Art II Div 5 SubDiv II Sec 16-183 (a) Lakes

Hunting:

Annual Hunting License Upon the 
Waters or Lands Owned or 
Controlled By City Surrounding 
Twin Lakes No. 1 and 2 $30

Part II Chapter 16 Art II Div 5 SubDiv II Sec 16-183 (a) Lakes

Hunting:

Daily Hunting License Upon the 
Waters or Lands Owned or 
Controlled By City Surrounding 
Twin Lakes No. 1 and 2 $5

Part II Chapter 16 Art II Div 6 SubDiv II Sec 16-253 (a) Lakes
Recreator's Annual License to 
Operate Watercraft $30
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Part II Chapter 16 Art II Div 6 SubDiv II Sec 16-253 (a) Lakes
Recreator's Daily License to 
Operate Watercraft $7

Part II Chapter 16 Art II Div 6 SubDiv II Sec 16-253 (b) Lakes
Dealers' Annual License to 
Operate Watercraft $25

Part II Chapter 16 Art II Div 7 Sec 16-288 (a) Lakes

Camping:

Daily Fee $8

Part II Chapter 16 Art II Div 8 Sec 16-321 Lakes

Lot Rentals:

Annual Rental/Lease Fee Per Lake 
Lot $600

Part II Chapter 16 Art II Div 8 Sec 16-322 (b) Lakes

Lot Rentals:

Transfer Fee $1,000

Part II Chapter 16 Art II Div 8 Sec 16-326 Lakes

Lot Rentals:

Early Cancellation of Lease Fee $1,000

Part II Chapter 16 Art II Div 8 Sec 16-327 Lakes

Lot Rentals:

Renewal of Lease After 
Cancellation Fee $75

Part II Chapter 16 Art II Div 8 Sec 16-328 Lakes
Inspection Fee of Lake Lot Septic 
System $75

CHAPTER 18: MANUFACTURED HOMES

Part II Chapter 18 Art 1 Sec 18-2 Manufactured Homes
Maximum Penalty For Each 
Offense of This Chapter $500
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Part II Chapter 18 Art V Div 2 Sec 18-154 Manufactured Homes

Mobile/Manufactured Home or 
Travel Trailer/RV Park.

Maximum Initial License Fee for 
up to 30 Spaces $30

Part II Chapter 18 Art V Div 2 Sec 18-154 Manufactured Homes

Mobile/Manufactured Home or 
Travel Trailer/RV Park.

Maximum Initial License Fee for 
each space over 30 spaces $3

CHAPTER 19: MOTOR VEHICLES AND TRAFFIC

Part II Chapter 19 Art I Sec 19-4 (a) (b) Motor Vehicles and Traffic

Valid License Required.

Maximum Fine $100

Part II Chapter 19 Art I Sec 19-4 (a) (b) Motor Vehicles and Traffic

Valid License Required.

Maximum Fine for Driving with  
suspended, cancelled, denied, or 
revoked license:

Maximum Fine - First Offense $100

Part II Chapter 19 Art I Sec 19-4 (a) (b) Motor Vehicles and Traffic

Valid License Required.

Maximum Fine for Driving with  
suspended, cancelled, denied, or 
revoked license:

Maximum Fine - Subsequent 
Offense $500
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Part II Chapter 19 Art II Div 1 Sec 19-42 (a) Motor Vehicles and Traffic

Administration and Enforcement.

Maximum Fine $100

Part II Chapter 19 Art II Div 1 Sec 19-51 (a) Motor Vehicles and Traffic Motor Vehicle Impoundment Fee $100 

Part II Chapter 19 Art IV Sec 19-178 (c) Motor Vehicles and Traffic

Driving under the influence of 
intoxicating liquor or drugs

Maximum Fine $500 

Part II Chapter 19 Art IV Sec 19-178.5 Motor Vehicles and Traffic

Driving while impaired

Maximum Fine $200 

Part II Chapter 19 Art IV Sec 19-182  (e) Motor Vehicles and Traffic

Use of safety belts:

Fine and court cost $10, $15

Part II Chapter 19 Art IV Sec 19-183 (f) Motor Vehicles and Traffic

Child passenger restraint system:

Fine and court cost $10, $15

Part II Chapter 19 Art VI Sec 19-251 Motor Vehicles and Traffic

Accidents.

Maximum Fine $200 

Part II Chapter 19 Art XI Div 2 Subdiv I Sec 19-451 (b) Motor Vehicles and Traffic

Parking on posted private 
property:

Maximum Fine
$20 plus removal 
charges incurred

Part II Chapter 19 Art XI Div 2 Subdiv I Sec 19-453 (c) (d) Motor Vehicles and Traffic

Central business district.

Illegal parking fine $5 

Exhibit 'B'
Page 39

Updated: 3/16/2023
Page 146 of 177



MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 19 Art XI Div 4 Sec 19-696 (d) Motor Vehicles and Traffic

Heavy Vehicles.

Load limits on bridges:

Maximum Fine $200 

CHAPTER 20: OFFENSES AND MISC. PROVISIONS

Part II Chapter 20 Art I Sec 20-7 (b)
Offenses and Miscellaneous 
Provisions

Maximum Penalty For Removing, 
Destroying, or Defacing 
Decorations $500

Part II Chapter 20 Art I Sec 20-8 (c)
Offenses and Miscellaneous 
Provisions

Assault, Battery:

Use of Taser Fee $30

Part II Chapter 20 Art I Sec 20-9 
Offenses and Miscellaneous 
Provisions

Blasphemy:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-10 (c)
Offenses and Miscellaneous 
Provisions

Fortunetelling:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-11 (b)
Offenses and Miscellaneous 
Provisions

Disorderly House:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-12 (b)
Offenses and Miscellaneous 
Provisions

Consuming or Inhaling Intoxicants 
in Public Places:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-13 (b)
Offenses and Miscellaneous 
Provisions

Abandoned Refrigerators, 
Iceboxes, or Airtight Containers:

Maximum Penalty $500
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Part II Chapter 20 Art I Sec 20-14 (d)
Offenses and Miscellaneous 
Provisions

Disturbing Assemblies:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-15 
Offenses and Miscellaneous 
Provisions

Disturbance by loud or unusual 
noise or abusive, violent, 
profane, or threatening language:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-16 (b)
Offenses and Miscellaneous 
Provisions

Insulting Displays:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-17 (a)
Offenses and Miscellaneous 
Provisions

Fraud to Obtain Food, Lodging, or 
Services:

Maximum Penalty under this 
Subsection $500

Part II Chapter 20 Art I Sec 20-17 (b)
Offenses and Miscellaneous 
Provisions

Fraud to Obtain Food, Lodging, or 
Services:

Maximum Penalty under this 
Subsection $500

Part II Chapter 20 Art I Sec 20-18 (d)
Offenses and Miscellaneous 
Provisions

Petit Larceny:

Maximum Penalty upon 
Conviction $500

Part II Chapter 20 Art I Sec 20-21 (e)
Offenses and Miscellaneous 
Provisions

Shoplifting:

Range of fines $50 to $200

Part II Chapter 20 Art I Sec 20-22 (b)
Offenses and Miscellaneous 
Provisions

Malicious Mischief:

Maximum Penalty $500
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Part II Chapter 20 Art I Sec 20-24 (b)
Offenses and Miscellaneous 
Provisions

Taking or Withholding Possession 
of City Property:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-26 (b)
Offenses and Miscellaneous 
Provisions

Radio and Television 
Interference:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-27 (c)
Offenses and Miscellaneous 
Provisions

Trespassing:

Maximum Penalty $500

Part II Chapter 20 Art 1 Sec 20-30 (b)
Offenses and Miscellaneous 
Provisions

Barbed Wire Fence:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-31 (b)
Offenses and Miscellaneous 
Provisions

Electrical Fences:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-32 (d) (1)
Offenses and Miscellaneous 
Provisions

Possession of Marijuana:

Maximum Penalty for First 
Violation $100

Part II Chapter 20 Art I Sec 20-32 (d) (2)
Offenses and Miscellaneous 
Provisions

Possession of Marijuana:

Maximum Penalty for Second and 
Subsequent Violation $500

Part II Chapter 20 Art I Sec 20-33 (b)
Offenses and Miscellaneous 
Provisions

Indecent Exposure:

Maximum Penalty $500

Part II Chapter 20 Art I Sec 20-34 (b)
Offenses and Miscellaneous 
Provisions

Abuse of City Tennis Courts:

Maximum Fine $500
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Part II Chapter 20 Art I Sec 20-35  (c)
Offenses and Miscellaneous 
Provisions

Uses of Airport Trail:

Maximum Fine $500

Part II Chapter 20 Art I Sec 20-36  (c)
Offenses and Miscellaneous 
Provisions

Possession of Laser Pointing 
Devices:

Maximum Fine $500

Part II Chapter 20 Art I Sec 20-39  (e)
Offenses and Miscellaneous 
Provisions

Resisting a Police Officer:

Use of Taser Fee $30

Part II Chapter 20 Art II Sec 20-68 (b)
Offenses and Miscellaneous 
Provisions

Discharging Firearms in Public 
Place:

Maximum Fine $500

Part II Chapter 20 Art III Div 1 Sec 20-98 (e)
Offenses and Miscellaneous 
Provisions

Unlawful Curfew:

Maximum Fine $500

Part II Chapter 20 Art III Div 1 Sec 20-99 (b)
Offenses and Miscellaneous 
Provisions

Leaving Child in Vehicle:

Maximum Fine $500

Part II Chapter 20 Art III Div 1 Sec 20-100 (b)
Offenses and Miscellaneous 
Provisions

Allowing or Encouraging Minor to 
Commit Offenses:

Maximum Fine $500

Part II Chapter 20 Art III Div 1 Sec 20-101 (b)
Offenses and Miscellaneous 
Provisions

Parental Responsibility; Failure to 
Control:

Maximum Fine $500

Part II Chapter 20 Art III Div 1 Sec 20-102 (b)
Offenses and Miscellaneous 
Provisions

Commission of Crime in Presence 
of Minor:

Maximum Fine $500
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Part II Chapter 20 Art III Div 1 Sec 20-103 (b)
Offenses and Miscellaneous 
Provisions

Permitting Crimes or 
Disorderliness on Premises:

Maximum Fine $500

Part II Chapter 20 Art III Div 1 Sec 20-105 (c)
Offenses and Miscellaneous 
Provisions

Truancy:

Maximum Fine For Parent $500

Part II Chapter 20 Art III Div 1 Sec 20-105 (d)
Offenses and Miscellaneous 
Provisions

Truancy:

Maximum Fine First Offense; 
Second Offense; and Subsequent 
Offense

$50;
 $100;
 $500

Part II Chapter 20 Art III Div 2 Sec 20-133 (e)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Furnishing 
Prohibited:

Maximum Fine First Offense; and 
Second and Subsequent Offense

$100;
 $200

Part II Chapter 20 Art III Div 2 Sec 20-134 (b)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Falsifying 
Proof of Age:

Maximum Fine First Offense; and 
Second and Subsequent Offense

$100;
 $200

Part II Chapter 20 Art III Div 2 Sec 20-135 (c)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Distribution of 
Samples:

Maximum Fine First Offense; and 
Second and Subsequent Offense

$100;
 $200

Exhibit 'B'
Page 44

Updated: 3/16/2023
Page 151 of 177



MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 20 Art III Div 2 Sec 20-136 (b)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Sale of 
Cigarettes in Non-original, 
Sealed, Packaging:

Maximum Fine $200

Part II Chapter 20 Art III Div 2 Sec 20-137 (b)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Tobacco 
Vending Machines:

Fine First Offense; and Second 
and Subsequent Offense $100, $200

Part II Chapter 20 Art III Div 2 Sec 20-138 (b)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Display of 
Tobacco Age Restriction Signage:

Fine For Each Day of Violation $100

Part II Chapter 20 Art III Div 2 Sec 20-139 (c)
Offenses and Miscellaneous 
Provisions

Tobacco Products. Public Access 
to Tobacco Products:

Fine First Offense; and Second 
and Subsequent Offense $100, $200

Part II Chapter 20 Art III Div 2 Sec 20-140
Offenses and Miscellaneous 
Provisions

Tobacco Products. Tobacco 
Paraphernalia:

Fine $100
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Part II Chapter 20 Art III Div 3 Sec 20-162 (f)
Offenses and Miscellaneous 
Provisions

Consumption of Alcoholic 
Beverages By Minors. Hosting, 
Permitting, or Allowing a Party, 
Gathering or Event Where 
Minors are Consuming Alcohol:

Maximum Fine $500

Part II Chapter 20 Art IV Div 1 Sec 20-169
Offenses and Miscellaneous 
Provisions

Nuisances. Maintaining or 
Permitting Nuisances:

Maximum Fine $500

Part II Chapter 20 Art IV Div 1 Sec 20-172 (d)
Offenses and Miscellaneous 
Provisions

Nuisances. Loud Sound from 
Amplification Systems in Motor 
Vehicle:

Maximum Fine $500

Part II Chapter 20 Art IV Div 1 Sec 20-173 (d)
Offenses and Miscellaneous 
Provisions

Nuisances. Loud Sound from 
Amplification Systems in Private 
Residences:

Maximum Fine $500

Part II Chapter 20 Art IV Div 2 Sec 20-202 (j)
Offenses and Miscellaneous 
Provisions

Accumulation of Trash and 
Weeds. Health Nuisances:

Maximum Fine $200

Part II Chapter 20 Art V Sec 20-240 (c)
Offenses and Miscellaneous 
Provisions

Graffiti. Application Prohibited:

Maximum Fine $500
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Part II Chapter 20 Art V Sec 20-242 (e)
Offenses and Miscellaneous 
Provisions

Graffiti. Sale of Spray Paint to 
Minors:

Maximum Fine $500

Part II Chapter 20 Art V Sec 20-243 (c)
Offenses and Miscellaneous 
Provisions

Prohibitions on Spray Paint 
Containers and Broad-tipped 
Indelible Markers:

Maximum Fine $500

CHAPTER 21: PARKS & RECREATION
Part II Chapter 21 Art I Sec 21-1 Parks & Recreation Maximum Fine $500

Part II Chapter 21 Art I Sec 21-9  (c) Parks & Recreation
Vendors in recreational areas:
Daily Fee $2.50 

Part II Chapter 21 Art I Sec 21-9  (c) Parks & Recreation
Vendors in recreational areas:
Specific Event Fee $7.50 

Part II Chapter 21 Art I Sec 21-9  (e) Parks & Recreation
Vendors in recreational areas:
Maximum Fine $500

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Youth/ Senior Daily Admission 
Fee $5

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Adult Daily Admission Fee $6

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Non Swimmer Admission Fee $2
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Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Youth/Senior Twilight Admission 
Fee $2.50

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Adult Twilight Admission Fee $3

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Non Swimmer Twilight Fee $1

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Individual Season Pass $50

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Senior Season Pass $40

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Family Season Pass $150

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Per Hour Private Rental  Up to 
100 people;             101 to 225 
people;             226 or more 
people               

$220;                                     
$250;                                      
$275;

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Per Hour Private Rental for 
Season Pass Holder $175

Part II Chapter 21 Art I Sec 21-25 (1) Parks & Recreation

Shawnee Splash:

Party Space Rental $110 to $185

Exhibit 'B'
Page 48

Updated: 3/16/2023
Page 155 of 177



MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 21 Art I Sec 21-25 (2) Parks & Recreation

Municipal Gym Rental Fees:

Per Hour Gym Space $35

Part II Chapter 21 Art I Sec 21-25 (2) Parks & Recreation

Municipal Gym Rental Fees:

Admission Open Gym $3

Part II Chapter 21 Art I Sec 21-25 (3) Parks & Recreation

Community Center Rental Fees:

Per Hour Rental after 5:00 pm $35

Part II Chapter 21 Art I Sec 21-25 (3) Parks & Recreation

Community Center Rental Fees:

Per Hour Rental Monday thru 
Friday 8:00 am to 5:00 pm $25

Part II Chapter 21 Art I Sec 21-25 (3) Parks & Recreation

Community Center Rental Fees:

Daily Rate (8 hours) + Rate per 
each additional hour up to 
9:00pm

$200 Daily Rate; 
$10 per additional hour

Part II Chapter 21 Art I Sec 21-25 (3) Parks & Recreation

Community Center Rental Fees:

Refundable Cleaning Deposit $25

Part II Chapter 21 Art I Sec 21-25 (4) Parks & Recreation
Park Pavilion Rental per 3 Hour 
Time Slot $25

CHAPTER 22: PLANNING AND DEVELOPMENT

Part II Chapter 22 Art I Sec 22-2 Planning and Development
Fee-in-lieu of providing detention 
facilities

$0.15 per square foot
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 22 Art I Sec 22-3 Planning and Development Land Disturbance Permit

$50.00 permit fee; $50.00 
permit renewal fee; 

$35.00 re-inspection fee

Part II Chapter 22 Art VIII Sec 22-728 (2)(b)(3) Planning and Development

Fee for Submission of an 
Application to amend the 
Comprehensive Plan 

$370 application fee; plus 
an additional $6 per 

property owner to be 

CHAPTER 23: SOLID WASTE

Part II Chapter 23 Art II Sec 23-38 (a) Solid Waste
Once a week residential curbside 
solid waste collection

Type of Service Monthly Rate
Small Polycart (65 gallon) $18.54 
Large Polycart (95 gallon) $23.36 

Additional Polycart (95 gallon) $11.79 
Solid Waste Service Only $23.36 

Part II Chapter 23 Art II Sec 23-38 (c ) Solid Waste
Multifamily Dwelling Monthly 
Rate / Unit $5

Part II Chapter 23 Art II Sec 23-38 (f) Solid Waste
Minimum deposit for garbage 
service from City $20.00 

Part II Chapter 23 Art II Sec 23-38 (g) Solid Waste Public Safety Fee $1.65 

Part II Chapter 23 Art II Sec 23-40 Solid Waste
Disposal of household hazardous 
waste; rates

Not included in this 
Schedule; See Code Sec 

Part II Chapter 23 Art III Sec 23-67 (b) Solid Waste

City Dump; Sanitary Landfill:

Fee per cubic yard $0.75
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

CHAPTER 24: STREETS AND SIDEWALKS
Part II Chapter 24 Art I Sec 24-1 Streets and Sidewalks Maximum Fine $500

Part II Chapter 24 Art I Sec 24-2 (a) Streets and Sidewalks
Street Paving or Improvement 
Work Bond $5,000

Part II Chapter 24 Art I Sec 24-2 (b) Streets and Sidewalks
Street Paving or Improvement 
Work Liability

$100,000, 
$300,000, 

Part II Chapter 24 Art II Sec 24-46 (a) Streets and Sidewalks Permit to Construct or Repair Fee
Part II Chapter 24 Art III Div 2 Sec 24-114 (e) Streets and Sidewalks Administrative Fee $10

Part II Chapter 24 Art III Div 2 Sec 24-114 (e) Streets and Sidewalks

If a curb is cut into, a fee for 
cutting or removing a curbing 
exceeding 20 feet shall be $1.00 
per foot for each additional foot 
in excess of 20 feet. $20

Part II Chapter 24 Art III Div 2 Sec 24-115 Streets and Sidewalks Permit Renewal Fee $1

Part II Chapter 24 Art IV Div 1 Sec 24-146 Streets and Sidewalks

Excavations:

Maximum Fine $10

Part II Chapter 24 Art IV Div 1 Sec 24-147 Streets and Sidewalks

Excavation:

Bond $500 $2,000

Part II Chapter 24 Art IV Div 1 Sec 24-148 (b) Streets and Sidewalks

Excavations:

liability Insurance Coverage $5,000, $10,000, $5,000

Part II Chapter 24 Art IV Div 2 Sec 24-177 (b) Streets and Sidewalks

Streets:

Cut Fee $60

CHAPTER 25: TAXATION
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 25 Art II Div 1 Sec 25-35 Taxation

Failure or Refusal to Pay or 
Fraudulent Returns under this 
Section:

Maximum Fine $500

Part II Chapter 25 Art III Div 1 Sec 25-162 Taxation

Failure or Refusal to Pay or 
Fraudulent Returns under this 
Section:

Maximum Fine $500

CHAPTER 26: UTILITIES
CHAPTER 26 ARTICLE I  GENERAL

Part II Chapter 26 Art I Sec 26-1 ( c) and (d) Utilities Investor Owned Utilities Franchise Tax + Current 

CHAPTER 26 ARTICLE II    WATER and SEWER

Part II Chapter 26 Art II Sec 26-26 ( a) Utilities

Water Rates: The minimum 
charge for water used by 
consumers inside the city limits:

RESIDENTIAL:

0—1,000 $24.94 
1,001—4,000 $4.69 
4,001—1,000,000 $4.80 
1,000,001—2,000,000 $4.94 
More than 2,000,000 $5.05 

Number of Gallons Monthly Rate Per 
Thousand Gallons
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Utilities

Water Rates: The minimum 
charge for water used by 
consumers inside city limits:

COMMERCIAL:

0—1,000 $31.18 
1,001—4,000 $4.69 
4,001—1,000,000 $4.80 
1,000,001—2,000,000 $4.94 
More than 2,000,000 $5.05 

Water Rates: The minimum 
charge for water used by 
consumers inside city limits:

INSIDE COMPOUND METER:

0—1,000 $31.18 
1,001—4,000 $4.69 
4,001—1,000,000 $4.80 
1,000,001—2,000,000 $4.94 
More than 2,000,000 $5.05 

Number of Gallons Monthly Rate Per 
Thousand Gallons

Number of Gallons Monthly Rate Per 
Thousand Gallons
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art II Sec 26-26 ( b) Utilities

Water Rates:  The rate to be 
charged for furnishing water for 
consumption outside the city 
limits:

RESIDENTIAL

0—1,000 $28.99 
1,001—4,000 $7.04 
4,001—1,000,000 $7.22 
1,000,001—2,000,000 $7.40 
More than 2,000,000 $7.58 

Water Rates:  The rate to be 
charged for furnishing water for 
consumption outside the limits:

COMMERCIAL

0—1,000 $36.25 
1,001—4,000 $7.04 
4,001—1,000,000 $7.22 
1,000,001—2,000,000 $7.40 
More than 2,000,000 $7.58 

Number of Gallons Monthly Rate Per 
Thousand Gallons

Number of Gallons Monthly Rate Per 
Thousand Gallons
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art II Sec 26-27 (b) Utilities

Sewer Rates: The charge for 
sanitary sewer use by consumers 
inside the city limits:

RESIDENTIAL

0—1,000 $16.26 
Over 1,000 $3.60 

Sewer Rates: The charge for 

0—1,000 $20.35 
Over 1,000 $3.50 

Part II Chapter 26 Art II Sec 26-27 ( c) Utilities

The rate for furnishing water for 
consumption outside the city 
limits:

RESIDENTIAL 

0—1,000 $24.41 
Over 1,000 $5.24 

Number of Gallons Monthly Rate Per 
Thousand Gallons

Number of Gallons Monthly Rate Per 
Thousand Gallons

Number of Gallons Monthly Rate Per 
Thousand Gallons
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

The rate for furnishing water for 
consumption outside the city 
limits:

COMMERCIAL

0—1,000 $30.50 
Over 1,000 $5.24 

Part II Chapter 26 Art II Sec 26-27 ( c) Utilities Septic Hauler Permit Fee $100/Truck
Part II Chapter 26 Art II Sec 26-28 (a), (b) 1 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 2 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 3 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 4 Utilities Industrial Pretreatment Fees RESERVED

Part II Chapter 26 Art II Sec 26-28 (a), (b) 5 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 6 Utilities Industrial Pretreatment Fees RESERVED
Part II Chapter 26 Art II Sec 26-28 (a), (b) 7 Utilities Industrial Pretreatment Fees RESERVED

Part II Chapter 26 Art II Sec 26-29 ( a) (b) Utilities

(Metered Users) User Charge - 
Treatment of Domestic 
Wastewater Refer to Code

Part II Chapter 26 Art II Sec 26-29 ( a) (b) Utilities

(Non-Metered Users) User 
Charge - Treatment of Domestic 
Wastewater Refer to Code

Number of Gallons Monthly Rate Per 
Thousand Gallons
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art II Sec 26-29 ( c) Utilities Excessive Strength Charges Refer to Code
Part II Chapter 26 Art II Sec 26-29 ( e) Utilities Toxic Pollutant Charges Refer to Code
Part II Chapter 26 Art II Sec 26-29 ( g) Utilities Charges for Extraneous Flows Refer to Code

CHAPTER 26 ARTICLE III    WATER

Part II Chapter 26 Art III Div 1 Sec 26-59 Utilities

Furnishing to other premises:

Resetting the Meter Fee $25

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (1) Utilities

Water--Drought Management 
Plans:

Fines: 
1st Violation; Warning

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (2) Utilities

Water--Drought Management 
Plans:

Fines:  
2nd Violation; $150 plus costs

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (3) Utilities

Water--Drought Management 
Plans:

Fines:  
3rd Violation; $250 plus costs

Part II Chapter 26 Art III Div 1 Sec 26-67 (d) (4) Utilities

Water--Drought Management 
Plans:

Fines: 
4th and Subsequent Violations $500 plus costs

Part II Chapter 26 Art III Div 1 Sec 26-70 (a) Utilities

Failure to Repair Water Leak:

Maximum Fine $150
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MUNICIPAL CODE SITE DEPARTMENT DESCRIPTION FEE FINE BOND INSURANCE

Part II Chapter 26 Art III Div 1 Sec 26-70 (a) Utilities

Failure to Repair Water Leak:

Subsequent Fine for each day $25

Part II Chapter 26 Art III Div 1 Sec 26-71 (a) (2) Utilities

Individual Water Well:

Permit Fee $100

Part II Chapter 26 Art III Div 1 Sec 26-72 Utilities

Fire hydrant meter for bulk water 
purchase:

Refundable Deposit $1,100

Part II Chapter 26 Art III Div 1 Sec 26-97 Utilities

Water Service Tapping Fee:

Meter Size of 5/8" or 3/4" $300

Part II Chapter 26 Art III Div 1 Sec 26-97 Utilities

Water Service Tapping Fee: 

Meter Size of 1/2" or 3/4" $350

Part II Chapter 26 Art III Div 1 Sec 26-97 Utilities

Water Service Tapping Fee:

Meter Size of 1.0" and over $450
Part II Chapter 26 Art III Div 1 Sec 26-104 Utilities Filling Swimming Pools Refer to Code

Part II Chapter 26 Art III Div 1 Sec 26-132 (a) Utilities
Water Service Cash Deposit - 
Residential $75 

Part II Chapter 26 Art III Div 1 Sec 26-133 (a) Utilities
Water Service Cash Deposit - 
Commercial Refer to Code

Part II Chapter 26 Art III Div 1 Sec 26-134 Utilities Water Meter Deposit $200
Part II Chapter 26 Art III Div 1 Sec 26-135 (b) Utilities Temporary Service Charge $25

Part II Chapter 26 Art III Div 1 Sec 26-137 Utilities Utility Deposit Amount Increase Refer to Code
Part II Chapter 26 Art III Div 1 Sec 26-171 Utilities Water Meter Testing Refer to Code
Part II Chapter 26 Art III Div 1 Sec 26-202 Utilities Late Payment Penalty 10 % of bill, minimum 
Part II Chapter 26 Art III Div 2 Sec 26-101(c)   Utilities Transfer of Service Fee $25
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Part II Chapter 26 Art III Div 2 Sec 26-132(a) Utilities
Water Service Cash Deposit - 
Residential

$75

Part II Chapter 26 Art III Div 2 Sec 26-132(c)  Utilities Processing Fee $25
Part II Chapter 26 Art III Div 2 Sec 26-173 Utilities Meter Maintenance Fees 

Residential $6 per month
Commercial
Meter Size Rate Per Month
3/4” Meter $6
5/8” Meter $6
1” Meter $6
1-1/2” Meter $7
2” Meter $9
3” Meter $13
4” Meter $17
5” Meter $21
6” Meter $25
8" Meter $34

Part II Chapter 26 Art III Div 2 Sec 26-174 Utilities Public Safety Fee $1.65

Part II Chapter 26 Art III Div 4 Sec 26-231  (c) Utilities

Removal, Plugging, Locking, and 
Resetting of City Water Meters:

Fee $75

Part II Chapter 26 Art III Div 4 Sec 26-231  (d) Utilities
Administration Fee for Process of 
Disconnecting $50

Part II Chapter 26 Art III Div 4 Sec 26-231(e)  Utilities Rescheduling Fee $25

Part II Chapter 26 Art III Div 4 Sec 26-231(f) Utilities Cutoff Notice Fee $5

Part II Chapter 26 Art III Div 4 Sec 26-231(g) Utilities After-Hours Connection Service Fe $50
Part II Chapter 26 Art III Div 4 Sec 26-233 Utilities Dishonored Check Fee $35
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Part II Chapter 26 Art IV Div 1 Sec 26-264 Utilities

Sewers:

Maximum Fine $1,000

Part II Chapter 26 Art IV Div 1 Sec 26-265 Utilities

Falsifying Information:

Maximum Fine $500

Part II Chapter 26 Art IV Div 1 Sec 26-266 (h) Utilities

Sewers: Citation:

Maximum Fine $1,000

Part II Chapter 26 Art IV Div 1 Sec 26-271 (c ) Utilities
Fees for dumping Septage ( 
section 26-28) RESERVED

Part II Chapter 26 Art IV Div 1 Sec 26-272 (f) Utilities

Sewer connection. Wastewater 
tap fee: 
4 inch pipe $375

Part II Chapter 26 Art IV Div 1 Sec 26-272 (f) Utilities

Sewer connection. Wastewater 
tap fee: 
6 inch pipe $500

Part II Chapter 26 Art IV Div 1 Sec 26-272 (f) Utilities

Sewer connection. Wastewater 
tap fee: 
8 inch pipe $1,000

Part II Chapter 26 Art V Sec 26-437 (3) Utilities Change of Existing Service Fee: $20

Part II Chapter 26 Art V Sec 26-437 (4) Utilities

Reinspection Fee:

First Occurrence $25

Part II Chapter 26 Art V Sec 26-437 (4) Utilities

Reinspection Fee:

Subsequent Occurrences $50
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Ordinance Pending Utilities

Fee:

Field Charge to turn on Domestic 
Water and No Adult Present $25

Ordinance Pending Utilities

Fee:

Field Charge For Seconds Trip to 
turn on Domestic Water and No 
Adult Present $25 

CHAPTER 27: VEGETATION

Part II Chapter 27 Art II Div 2 Sec 27-56 Vegetation

License to Trim, Prune, or 
Remove:
License Fee $25

Part II Chapter 27 Art II Div 2 Sec 27-57 Vegetation

License to Trim, Prune, or 
Remove:
Bond $1,000

Part II Chapter 27 Art II Div 2 Sec 27-58 Vegetation

License to Trim, Prune, or 
Remove:
Liability Insurance $5,000, $10,000, $5,000

Part II Chapter 27 Art II Div 3 Sec 27-92 Vegetation
Arborists License Fee; Bond; and 
Liability Insurance $1,000 ,000, $100,000

Part II Chapter 27 Art II Div 3 Sec 27-94 Vegetation Maximum Fine. $100

CHAPTER 28: WELLS, OIL AND GAS
Part II Chapter 28 Art II Div 1 Sec 28-33 (b) Wells, Oil and Gas Maximum Fine $500
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Part II Chapter 28 Art II Div 1 Sec 28-37 Wells, Oil and Gas

Release of bonds and insurance 
on sale of well:

Flat Fee per well under 10 wells $50 

Part II Chapter 28 Art II Div 1 Sec 28-37 Wells, Oil and Gas

Release of bonds and insurance 
on sale of well:

Release of 10 or more wells $500 

Part II Chapter 28 Art II Div 2 Sec 28-67 (b) Wells, Oil and Gas
Application and Permit Fee and 
first year of operation fee $3,500 

Part II Chapter 28 Art II Div 2 Sec 28-69 (a) Wells, Oil and Gas Surety Bond $50,000 

Part II Chapter 28 Art II Div 2 Sec 28-69 (c) Wells, Oil and Gas Blanket Corporate Surety Bond  $500,000 

Part II Chapter 28 Art II Div 2 Sec 28-69 (d) Wells, Oil and Gas

Continuing Irrevocable Letter of 
Credit in lieu of Corporate Surety 
Bond $50,000.00 

Part II Chapter 28 Art II Div 2 Sec 28-70 (b) Wells, Oil and Gas Liability Insurance Minimum $500,000 

Part II Chapter 28 Art II Div 2 Sec 28-72 Wells, Oil and Gas
Denial; cancellation of 
application processing fee $250 

Part II Chapter 28 Art II Div 2 Sec 28-73 (a) Wells, Oil and Gas Annual Permit Fee $250 

Part II Chapter 28 Art II Div 2 Sec 28-73 (b) (1-2) Wells, Oil and Gas

Annual Permit Fee:

 If the price per barrel of 
Oklahoma Sweet has averaged 
less than $15 per barrel for the 
12 months preceding the 
anniversary date $150 
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Part II Chapter 28 Art II Div 2 Sec 28-73 (b) (1-2) Wells, Oil and Gas

Annual Permit Fee:

 If the price per barrel of 
Oklahoma Sweet has averaged 
more than $15 per barrel for the 
12 months preceding the 
anniversary date $250 

Part II Chapter 28 Art II Div 2 Sec 28-74 Wells, Oil and Gas Prior nonpermitted wells $250 

Part II Chapter 28 Art III  Sec 28-131  (c) Wells, Oil and Gas
Abandonment and Plugging 
Permit Fee $350 

Part II Chapter 28 Art V Sec 28-194 (a) Wells, Oil and Gas

Enhanced Recovery System and 
Disposal Wells.

Enhanced recovery project or 
disposal well application fee $5,000 

Part II Chapter 28 Art V Sec 28-194 (b) Wells, Oil and Gas

Enhanced Recovery System and 
Disposal Wells.

Enhanced Recovery project:
Annual inspection fee $250 

Part II Chapter 28 Art V Sec 28-194 (c) Wells, Oil and Gas

Enhanced Recovery System and 
Disposal Wells.

Disposal Well:
Annual inspection fee $1,000 
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Part II Chapter 28 Art V Sec 28-196 (2) (d) Wells, Oil and Gas

Enhanced Recovery System and 
Disposal Wells.

Additional Bond and Insurance 
Coverage:
Minimum Insurance Coverage $1,000,000 
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Public Works Department 
111 S. Kickapoo St. 

Shawnee, OK 74801 
ShawneeOK.org 

 
 
Date: March 20, 2023 

To: Shawnee Municipal Authority 

From: Brad Schmidt, Public Works Director 

Subject: Consideration of a Sponsorship Agreement between the Shawnee Municipal Authority and 
the Pottawatomie County Development Authority (PCDA).  

 
 
Background: The Shawnee Municipal Authority (SMA) had previously applied for and was awarded a 
Clean Water State Revolving Fund (CWSRF) loan. As part of the loan agreement, the SMA also 
requested to sponsor the nonpoint source Pottawatomie County Development Authority (PCDA) 
Wetland Project. 
 
The PCDA has expressed interest in implementing this proposed project. So as to outline roles, 
responsibilities, and requirements, the PCDA as implementer and the SMA as sponsor have jointly 
developed the attached sponsorship agreement. 
 
City staff requests that the City Manager be authorized to sign the sponsorship agreement in her capacity 
as the Shawnee Municipal Authority’s General Manager. 
 
Financial Impact: None 
 
Attachments: Sponsorship Agreement 
 
Staff Recommendation: Approval of the item 
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OKLAHOMA WATER RESOURCES BOARD CLEAN WATER ST ATE REVOL YING 
FUND LOAN ACCOUNT 

CWSRFSPONSORPROGRAM 
SPONSORSHIP AGREEMENT 

by and between the 
Pottawatomie County Development Authority (Implementer) 

and the 
Shawnee Municipal Authority (Sponsor) 

for the 
PCDA Wetland PROJECT 

Whereas, the State of Oklahoma has created the Clean Water State Revolving Fund Loan 
Account (the "CWSRF") pursuant to 82 O.S. § 1085.51 et seq., to provide financial assistance for 
wastewater projects related to the Clean Water State Revolving Fund Program; and, 

Whereas, the Oklahoma Water Resources Board (the "OWRB") has created the Clean Water 
State Revolving Fund Sponsorship Program (the "Sporisorship Program") within the Clean 
Water State Revolving Fund for nonpoint source projects; and 

Whereas, an applicant applying for a CWSRF Loan may also sponsor a qualifying nonpoint 
source projects to be undertaken by itself, or by an entity with the ability to implement the 
nonpoint source project; and 

Whereas, the Shawnee Municipal Authority (the "Sponsor") has applied for CWSRF funding for 
Wastewater Treatment System Improvements and has also requested to sponsor the nonpoint 
source project PCDA Wetland Project (the "Project"); and 

Whereas, Pottawatomie County Development Authority (the "Implementer") has agreed to 
undertake the implementation of the Project as approved under the Oklahoma's Nonpoint Source 
Management Program Plan (the "Plan"); and 

Whereas, the Implementer and Sponsor will enter into an agreement that provides more specific 
roles and responsibilities for each party in order to complete the project. This agreement includes 
but is not limited to providing the Implementer authority to enter into contracts, engage an 
engineer, and other service providers as needed, and the Sponsor authority to review the project 
as necessary. This agreement shall be referenced as the Guidance document, and roles and 
responsibilities are listed in Exhibit A. 

Whereas, the Sponsor and the Implementer have a common purpose of completing the Project in 
accordance with the Plan to protect and improve water resources within the State of Oklahoma; 
and 

Therefore, the Sponsor and the Implementer agree to be bound by the tem1s and conditions of the 
Sponsorship Agreement. 
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SECTION I. General Provisions 

Pursuant to the intent of the CWSRF, the Sponsor and the Implementer agree that the 
essence of this agreement is for the parties to can-y out their respective responsibilities in 
perpetuity for the planning, implementation, management, preservation, and maintenance of the 
Sponsorship Project and its associated water resources in accordance with the Plan, the project 
description as approved under the Plan, and the Guidance Document. 

The parties acknowledge that, if the OWRB determines that there is a failure to 
implement the Plan or conform to the provisions of the Guidance Document it shall provide the 
Implementer and the Sponsor with written notice of such failure. If the project is not able to be 
completed successfully, then the Sponsor may choose to deobligate the sponsorship funds, find a 
new project eligible for sponsorship funds, or use the funds for another eligible CWSRF project 
at a loan interest rate according to the Loan Agreement. The Sponsor will notify the OWRB of 
its decision and work with the OWRB staff to implement the change. 

SECTION II. Project Payment Requests and Disbursements 

All requests for disbursement of funds for eligible expenses to implement the Project 
shall be submitted on the ORF-271 disbursement request form provided by the OWRB. The 
Implementer and the Sponsor agree to review and sign all disbursement requests to ensure they 
are appropriate expenses within the scope of the Project. 

Disbursement requests shall first be reviewed and approved by the Implementer, which 
shall then submit them to the Sponsor. The Sponsor shall review and, if found satisfactory, 
approve the disbursement requests and submit them to the OWRB Financial Assistance Division 
with a completed copy of the ORF-271 and supporting invoices and documentation of expenses. 
The OWRB will review and approve disbursement requests for eligibility based on the CWSRF 
Loan Agreement between the Sponsor and the OWRB. Disbursements will be made from the 
OWRB to the Sponsor. The Sponsor shall then be responsible to disburse the applicable funds to 
the Implementer. 

SECTION III. The Project Schedule 

The Implementer agrees that it shall not begin implementation of the Project prior to the 
completion of all necessary approvals by the OWRB and the execution of the CWSRF Loan 
Agreement by all parties, or alternatively, prior to the notification of approval from OWRB to do 
so. All actions to implement the Project that are called for under the CWSRF Loan Agreement or 
in the Guidance Document shall be completed by October 1, 2025, unless both parties agree to 
change the date with the written approval of OWRB. 

SECTION IV. Obligation to Protect and Maintain the Project 

The Sponsor and the Implementer recognize the value of the area associated with the Project 
as a valuable drinking water supply. Upon completion the Project will contribute to the integrity 
of the water quality within the aqua body. The parties agree that the Plan and the Guidance 
Document constitute the basis for subsequent actions by the Implementer under this Agreement 
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and are incorporated by reference. The Sponsor and the Implementer agree that the perpetual 
preservation and maintenance of the Project shall be the sole legal and financial responsibility of 
the Implementer. 

SECTION V: Amendment 

The parties mutually agree that, subject to and upon the mutual written consent and 
approval of both parties, this Agreement may be amended or modified at any time. 

SECTION VI. Independent of Pa1ties 

The Sponsor and the Implementer are independent parties and neither of the parties shall 
be considered an agent for the other party. 

SECTION VII. Termination 

The Sponsor and the Implementer shall work together under this Agreement to complete 
the Project in accordance with the Guidance Document. However, this Agreement may be 
terminated at any time by either party upon 30 days written notice to the other party and OWRB. 

SECTION VIII. Notice 

Any document required by this Agreement shall be submitted to: 

Sponsor 

Shawnee Municipal Authority 
Andrea Weckmueller-Behringer 
City Manager 
P.O. Box 1448 
Shawnee, OK 74802 

Implementer 

Pottawatomie County Development Authority 
Steve Shultz 
Property Manager 
17508 Bethel Road 
Shawnee, OK 74801 

OWRB 

Assistant Chief 
Oklahoma Water Resources Board 
3800 N Classen Blvd. 
OKC, OK 73118 
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SECTION IX. Compliance with Laws 

In perfonning their obligations hereunder, the parties hereto will comply with all 
applicable federal, state, and applicable CWSRF regulations. 

Approved and agreed to by and between the parties hereto on the dates shown below. 

SPONSOR 

Andrea Weckmueller-Belu·inger 

City Manager 

DATE 

(SEAL) 
ATTEST: 

LISA LASYONE, CMC, CITY CLERK 

IMPLEMENTER 

p~__,IJA lf~Al1D t.!_/.l!Jzrm~.?V 

Name: Z:~~/J ~~ 
Title: 

DATE 
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EXHIBIT A 

GUIDANCE DOCUMENTS 

ROLES AND RESPONSIBILITIES 

Roles and Responsibilities of Sponsor may include but not be limited to the following: 

Disburse Funds as Approved to the Implementer 

Review and Approve Disbursement Requests 

Review Project Plans 

Roles and Responsibilities of the Implementer may include but not be limited to the following: 

Authorize an Engineering Report 

Engage an Engineer or other Service Providers as Necessary for Sponsorship Project 

Enter Contracts for Sponsorship Project 

Long-term Management and Maintenance of the Wetland 

Manage the Sponsorship Project 

Obtain Any Necessary Permits or Approvals for the Sponsorship Project 

Review and Sign Disbursement Requests 

Review Project Plans 
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